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1.2 Research Question The!investigated!research!questions!are!the!following:!RQ:!To!what!degree!are!users’!cognitive!styles!and!contexts!of!use!aligned!with!the!information!architecture!of!a!local!website,!and!how!does!the!(lack!of)!alignment!shape!the!UX?!RQ!1.1:!Which!issues,!related!to!websites!and!types!of!websites,!are!prominent!in!website!UX!research!done!in!Asia?!RQ!1.2:!How!do!local!users’!cognitive!styles!relate!to!their!context!of!use!when!using!local!websites?!!RQ!1.3:!How!do!local!users’!cognitive!styles!and!context!of!use!relate!to!the!information!architecture!of!local!websites?!!RQ!1.4:!How!may!do!different!cardNsorting!analyses!influence!the!design!of!the!information!architecture!of!a!website?!!The!dissertation!thus!investigates!the!alignment!between!the!information!architecture!of!a!local!website!and!its!local!users’!cognitive!styles!and!contexts!of!use,!and!how!the!degree!of!alignment!may!influence!the!resulting!UX!for!local!users!in!Denmark,!Pakistan,!and!Malaysia.!
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2.1 Internationalization and localization The!increase!in!diverse!users!and!numbers!of!websites!is!fuelling!the!discussion!of!standardization!practices!through!two!angles:!internationalization!and!localization.!Internationalization!and!localization!are!development!processes!that!have!been!used!in!software!engineering!to!adapt!products!for!use!and!sale!across!many!countries.!Carey!(1998)!describes!internationalization!and!localization!in!information!systems!as!follows:!!Internationalization!is!the!process!of!extracting!the!domestic,!cultural!context!from!a!package.!The!end!goal!is!to!end!up!with!a!sort!of!generic!product!with!an!appendix!or!attachment!that!contains!all!the!culturally!specific!items.!In!other!words,!it!is!the!separation!of!product!elements!into!culturally!dependent!and!culturally[independent!parts!(...)!Localization!takes!a!generic!product!and!adds!features!and!elements!to!fit!the!target!culture!and!market.!(Carey,!1998,!See!also!Kamppuri,!2006)!!Yunker!(2003)!described!the!concept!of!localization!of!websites!and!defined!it!as!the!"process!of!modifying!a!website!for!a!specific!location”!(Yunker,!2003,!p.17).!Localization!of!websites!concerns!two!key!issues:!content!localization!and!cultural!localization.!Content!localization!includes!the!localization!of!the!data!and!information!in!a!websites.!This!information!is!presented!in!the!local!language!that!suits!the!local!cultural!context!of!use.!Cultural!localization!of!a!website!explains!the!general!local!practices!in!websites!design.!Rau!and!Liang!(2003)!have!argued!that!localization!for!designing!websites!for!Asian!users,!particularly!cultural!localization,!is!relatively!less!developed.!!Kamppuri!(2011)!has!argued!that!although!some!papers!discussing!internationalization!and!localization!are!looking!into!HCI!issues,!their!main!interest!often!lies!in!finding!the!most!convenient!ways!of!making!the!development!and!maintenance!of!international!software!more!efficient!rather!than!considering!UX.!The!concept!of!internationalization!and!localization!is!often!criticized!for!focusing!on!surface!level!issues!surrounding!elements!of!the!user!interface!(Angeli!et!al.,!2004;!Kamppuri,!2011).!
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2.2 Accommodation of local users’ interaction style and language background 




















3 Theory and related work This!section!of!the!dissertation!reviews!the!concepts!and!theories!related!to!cultural!background,!context!of!use,!information!architecture,!and!UX,!and!outlines!the!theoretical!approach!used!in!this!dissertation.!!
3.1 Cultural background of website users In!this!section,!I!introduce!and!explain!the!aspects!of!culture!that!will!is!covered!and!not!covered!in!this!dissertation.!I!look!into!the!notion!of!culture!from!my!knowledge!about!HCI!and!how!culture!is!applied!in!the!field!of!HCI.!I!address!culture!from!a!cognitive!psychology!perspective!because!I!am!interested!culture!in!regard!to!users!cognitive!style!and!website!use.!My!perspective!and!analysis!of!cultural!aspects!of!website!user!experience!is!mainly!inspired!by!that!of!Nisbett!(2003).!In!Nisbett´s!view,!culture!profoundly!influences!the!contents!of!thought!through!shared!knowledge!structures.!Humans!learn!basic!cognitive!processes!in!their!childhood.!Children!develop!particular!models!of!the!world,!including!theories!of!mechanics,!theories!of!natural!kinds!and!a!theory!of!mind.!In!my!view,!humans’!particular!models!of!the!world!must!have!some!implications!for!their!approach!to!interaction!with!websites.!Understanding!website!UX!thus!requires!an!evaluation!of!websites!that!focuses!on!users’!models!of!information!when!they!interacting!with!those!websites!in!particular!contexts!of!use.!!This!dissertation!will!not!look!into!the!aspect!of!culture!as!an!anthropological!phenomenon.!!This!dissertation!do!not!treat!culture!as!a!complete!whole!which!includes!knowledge,!belief,!art,!morals,!law,!custom,!and!any!other!capabilities!and!habits!acquired!by!man!as!a!member!of!society.!My!perspective!of!culture!is!pragmatic;!I!try!to!use!the!concept!of!culture!to!create!knowledge!within!HCI.!In!this!dissertation,!I!treat!regional!and!national!culture!as!relatively!stable!social!phenomena!that!are!great!sources!of!inspiration!for!understanding!human[technology!relations!such!as!website!use!and!website!design.!I!appreciate!that!culture!is!a!complex!phenomenon,!but!choose!to!focus!on!cultural!difference!by!studying!users!from!different!geographic!regions.!I!do!not!intend!to!claim!that!all!or!even!most!cultural!differences!are!between!geographical!regions,!but!I!believe!that!differences!
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between!website!users!from!different!geographical!regions!can!meaningfully!be!conceptualized!as!cultural!differences.!!I!am!using!other!researchers’!work!on!certain!psychological!aspects!of!cultural!practices!to!understand!users’!website!interaction.!I!will!be!reflective!and!critical!towards!the!use!of!culture!as!an!explanatory!and!analytical!concept!in!this!research.!While!looking!into!the!background!of!the!term!“culture”,!for!a!long!time!it!was!simply!not!in!the!vocabulary!of!computer!science.!Culture!is!a!complicated!phenomenon!with!a!checkered!history.!Williams!(1985)!states!that!culture!is!one!of!the!most!complicated!words!in!the!English!Language.!The!concept!of!culture!is!not!only!complicated!from!a!linguistic,!historical!perspective.!The!treatment!and!usage!of!the!concept!“culture”!has!also!added!to!the!complexity.!The!notion!of!culture!as!used!within!anthropology!is!widely!in!use,!but!the!term!‘culture’!has!historically!been!used!in!a!variety!of!ways.!It!is!impossible!to!give!an!exhaustive!description!of!the!phenomenon!of!culture,!or!a!complete!account!of!the!history!of!the!concept!of!culture,!for!a!number!of!re! asons.!First,!the!phenomenon!is!quite!complex.!Williams!(1985)!attributed!the!complexity!of!the!concept!to!complicated!historical!developments!in!many!European!languages.!Second,!there!is!an!overwhelming!amount!literature!on!the!concept!of!culture,!with!more!than!200!definitions!of!culture!compiled!in!Kroeber!and!Kluckhohn’s!(1952)!seminal!work,!for!instance..!!






3.1.2 Socio-cultural differences in values and communication styles Anthropology!deals!with!humanity!and!characteristics!of!human!experience!from!a!social!and!cultural!perspective,!but!is!generally!equated!with!ethnography!in!HCI!studies!(Räsänen!&!Nyce,!2006).!The!sociocultural!approach!of!anthropology!deals!with!culture!by!examining!diverse!human!societies!and!cultures!(Punchoojit!&!Chintakovid,!2012).!Generally!in!anthropology,!culture!refers!to!‘socially!transmitted!patterns!for!behavior!characteristic!of!a!particular!social!group’!or!to!a!‘way!of!life!among!particular!people’!(Livari,!2006;!Kroeber!&!Kluckhohn,!1952).!!HCI!studies!tend!to!use!a!single!approach!to!sociocultural!anthropology!when!dealing!with!culture:!Geert!Hofstede’s!cultural!dimensions!(Hofstede,!1984,!2005).!!!
3.1.2.1  Hofstede´s Cultural Dimensions Hofstede’s!cultural!model!is!based!on!cultural!values,!which!form!the!implicit!core!of!culture.!Hofstede!(1984,!2005)!views!culture!in!terms!of!patterns!of!thinking,!feeling!and!acting.!He!characterizes!these!patterns!as!mental!‘programs’.!These!mental!programs!vary!as!much!as!the!social!environment!in!which!they!are!acquired.!Hofstede!created!a!five!factor!cultural!model!that!is!perhaps!the!most!cited!in!cross[cultural!web!design!articles!(Kamppuri!et!al.,!2006).!These!five!factors!are:!power!distance,!uncertainty!avoidance,!masculinity/femininity,!individualism/collectivism,!and!time!orientation!(Hofstede,!2005).!Power!distance!(lower!or!higher)!is!a!way!to!explain!the!handling!of!differences!between!groups!existing!in!a!system!of!inequality.!For!example,!Denmark!has!a!!lower!power!distance.!Managers!and!subordinates!have!egalitarian!relationships!with!access!to!near!equal!levels!of!power.!Uncertainty!avoidance!is!the!degree!to!which!people!in!a!country!prefer!structured!to!unstructured!situations.!In!countries!with!low!uncertainty!avoidance,!people!believe!there!should!be!no!more!rules!than!are!necessary!and!that!if!they!are!ambiguous!or!do!not!work!they!should!be!abolished!or!changed.!Masculinity/femininity!is!the!degree!to!which!“masculine”!values!like!assertiveness,!performance,!success,!and!competition!prevail!over!“feminine”!values!such!as!quality!of!life,!maintaining!warm!personal!relationships,!service,!caring,!and!solidarity.!Individualism/collectivism!is!the!degree!to!which!people!in!a!country!have!learned!to!act!as!individuals!rather!than!as!members!of!cohesive!groups.!Finally,!time!orientation!refers!to!how!much!a!society!values!long[standing!as!opposed!to!short[term!traditions!and!values.!!
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Hofstede!provides!a!large!amount!of!data,!employee!values!scores!collected!by!IBM!between!1967!and!1973,!to!show!that!geographical!region!captures!differences!we!may!meaningfully!label!culture!in!this!dissertation.!Hofstede’s!model!of!national!culture!has!been!extensively!used!as!a!measure!in!cross[cultural!studies.!!There!is!a!lot!of!criticism!of!Hofstede´s!model!of!culture!for!taking!culture!as!static!and!monolithic!state.!Researchers!within!information!systems!have!pointed!out!three!major!concerns.!The!first!of!these!concerns!the!notion!that!culture!falls!along!national!boundaries.!In!Mayer´s!(2003)!view,!understanding!cultural!differences!in!terms!of!national!culture!is!an!overly!simplistic!approach!to!dealing!with!this!complex!domain.!The!second!concern!is!that!national!culture!is!supposed!to!be!homogenous,!discounting!subcultures!within!a!national!culture.!Pau!Huo!and!Randall!(1991)!argue!that!exploring!subcultural!differences!is!as!interesting!as!national!cultural!differences,!and!yet!little!focus!has!been!given!to!this!area.!The!last!and!most!common!concern!which!researchers!find!in!the!use!of!Hofstede’s!dimensional!model!is!that!dimensions!of!culture!are!described!at!a!national!level!whereas!most!of!the!research!studies!apply!it!to!an!individual!case!or!to!a!local!group!(Ford!et!al.!2003;!Straub,!1994).!!In!order!to!support!the!idea!of!the!nation!as!a!unit!of!analysis,!Minkov!and!Hofstede!(2012)!objected!that!the!critique!had!little!empirical!support.!They!argued!with!empirical!evidence!that!the!nation!as!a!unit!of!analysis!is!true!even!of!countries!like!Malaysia!and!Indonesia,!or!Mexico!and!Guatemala,!despite!their!shared!official!languages,!religions,!ethnic!groups,!historical!experiences,!and!various!traditions.!In!their!view!these!countries!do!not!intermix!much!when!they!are!clustered!on!the!basis!of!cultural!values!(Minkov!&!Hofstede!2012).!In!summary,!Hofstede´s!model!has!got!some!criticism,!however!it!has!also!provided!value!in!the!research!done!in!HCI,!marketing!and!information!system.!!
3.1.3 Cognitive styles and cultural differences Cognitive!psychology!is!the!study!of!the!processes!underlying!mental!events.!The!cognitive!psychology!approach!examines!how!people!perceive,!remember,!think,!speak,!and!solve!problems!(Feist!&!Rosenberg,!2010;!Ross,!2003).!Research!in!cognitive!psychology!has!indicated!that!people!have!differences!in!their!cognitive!processing!styles!during!problem!solving!and!decision!making!activities.!Cognitive!processes!are!processes!that!work!
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together!to!form!a!thought.!In!this!regard!certain!activities!involves!different!cognitive!processes.!Ross!(2003)!states:!!…!all!the!mental!processes!that!are!(or!can!be)!subject!to!social!transmission,!as!well!as!other!elements!of!human!behavior,!including!material!goods!and!all!kind!of!institutions!that!help!to!establish!and!form!our!mental!processes.!These!different!elements!(mental,!behavioral,!and!material)!can!often!be!understood!only!as!a!set!of!interrelated!features,!one!causing/forming!the!other,!that!are!in!constant!relation!with!the!social,!historical,!and!natural!environment.!(p.57)!!Researchers!have!recently!shown!that!cultures!vary!in!basic!cognitive!processes,!and!particularly!along!the!analytic–holistic!dimension!in!cognitive!style.!Some!cultures!tend!to!have!a!more!analytic!cognitive!style:!“detaching!a!focal!object!from!the!perceptual!field,!categorizing!objects!taxonomically,!and!ascribing!causality!to!focal!actors!or!objects.”!(Na,!Jinkyung,!et!al.!2010,!p.6192),!while!other!cultures!tend!to!be!more!holistic:!“paying!attention!to!the!entire!perceptual!field,!especially!relations!among!objects!and!events,!categorizing!objects!on!the!basis!of!their!thematic!relations,!and!attributing!causality!to!context”!(Na,!Jinkyung,!et!al.!2010,!p.6192).!The!following!section!further!explains!cognitive!processes!and!cognitive!styles!and!their!relation!to!culture.!













3.1.3.2 Cultural differences and HCI In!HCI!studies,!cultural!models!are!used!extensively!to!explain!the!subjective!features!of!cultural!differences!in!groups!(Fitzgerald,!2004;!Plocher!et!al.,!2012).!There!is!a!growing!literature!on!cross[cultural!software!and!website!design!discussing!both!the!‘objective’!features!of!cultural!differences,!such!as!the!scripts,!fonts,!and!date!formats!people!use!(Nathan!&!Yeow,!2009,!2011),!and!the!‘subjective’!features!of!cultural!differences,!such!as!how!people!react!to!color,!and!so!forth!(Marcus!&!Hamoodi,!2009;!Wallace!&!Yu,!2009,!Nawaz!et!al.,!2007).!Cultural!studies!use!cultural!dimension!models,!cultural!marker!models,!and!cultural!behavior!models.!Thus,!cultural!dimensions!have!been!used!to!
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distinguish!between!countries!(national!cultural!user!groups),!cultural!markers!models!have!been!used!to!identify!culturally!specific!elements!on!websites,!and!cultural!behavior!models!discuss!the!cultural!differences!in!online!behavior!between!the!users!of!websites!in!different!countries.!!
3.1.3.3 Cultural Demographics and Two Schools of Thought To!understand!the!phenomenon!of!how!much!cultural!and!demographic!background!affects!the!evaluation!of!websites,!research!must!be!done.!There!are!two!camps!that!frame!this!discussion!of!cultural!understanding!in!interface!design.!First!are!those!supporting!the!internationalization!of!websites,!who!argue!that!their!strategy!helps!companies!not!only!to!save!money,!but!also!to!help!users!to!remember!the!positioning!of!information!in!different!locations.!These!researchers,!such!as!Nielsen!(1993),!use!Hofstede’s!dimensions!to!make!websites!that!can!be!used!across!countries.!!However,!there!are!also!researchers!who!support!localization!practices!and!who!are!of!the!view!that!websites!should!present!information!that!matches!users’!cognitive!models!in!order!to!be!understandable!to!local!users.!Some!of!these!researchers!use!Hofstede’s!dimensions!as!the!primary!criteria!for!measuring!the!cultural!UX!of!a!website!in!a!local!setting.!Other!researchers!in!this!second!school!of!thought!use!cultural!cognition!theory.!These!researchers!are!more!interested!in!the!details!of!the!interaction,!rather!than!the!national!values!(Chang,!2011;!Clemmensen!et!al.,!2009;!Faiola,!2005;!Faiola!&!Matei,!2005;!Isa!et!al.,!2009c;!Shi,!2008).!These!researchers!support!their!position!by!stating!that!culture!is!a!discernible!variable!in!website!design!and!content!organization!and!thus!that!culture!should!accommodate!global!users!who!access!online!information!or!products!(Faiola,!2005).!In!regard!to!cultural!UX!studies,!most!research!discusses!cross[cultural!website!design!and!culturally!preferred!interface!design!(Evers!&!Day,!1997;!Marcus!&!Hamoodi,!2009;!Mushtaha!&!De!Troyer,!2009;!Sheppard!&!Scholtz,!1999;!Sun,!2001).!These!studies!discuss!the!relationship!between!culture!and!interface!design,!and!to!some!degree!take!into!account!the!design!of!websites!in!different!cultural!groups.!Cultural!demographics!and!these!two!schools!of!thought!are!related!to!this!dissertation!as!they!will!help!in!reflecting!on!users’!views!of!websites!and!will!assist!in!understanding!if!users’!views!of!websites!are!similar!or!different.!!
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Summing!up!on!this!section,!there!are!two!schools!of!thought!on!cultural!demographics!within!HCI:!one!that!focuses!on!internationalization,!and!the!other!that!focuses!on!localization.!Within!the!localization!school!–!the!most!relevant!school!for!this!dissertation![!Hofstede!(1984)!has!been!used!by!many!HCI!researchers!to!address!issues!related!to!national!culture,!whereas!other!researchers!have!focused!on!the!cultural!cognition!aspect!of!HCI!(Chang,!2011;!Clemmensen!et!al.,!2009;!Faiola,!2005;!Faiola!&!Matei,!2005;!Isa!et!al.,!2009c;!Shi,!2008).!





Preference'for'cultural'Markers' Cultures'of'Origin' Context'Hierarchical!and!structured!page!layout! Germany! Low!context!Attractive!colors,!more!pictures! Brazil! High!Context!Visual!related!to!local!culture! China! High!context!
Table!2!shows!the!cultural!preferences!of!users!from!high!and!low!context!cultures.!High!context!and!low!context!refer!to!a!culture’s!tendency!to!use!high!context!messages!over!low!context!messages!in!routine!communication.!By!looking!at!different!subjects’!preferences!in!terms!of!visuals,!colors,!and!page!layout!for!cultural!markers!on!the!cultural!level,!the!study!found!a!clear!connection!between!their!preferences!and!their!cultural!contexts.!The!users!from!high!context!cultures!shared!a!strong!preference!for!visuals.!This!is!related!to!this!dissertation!because!the!ways!in!which!users!tend!to!think!about!the!layout!and!structure!of!webpages!and!their!preferences!for!information!structure!may!vary!within!and!across!cultures.!!
3.1.3.5 Cultural behavior model A!cultural!behavior!model!looks!into!the!differences!of!behavior!between!the!users!of!websites!in!different!countries.!A!user’s!individual!behaviors!are!partly!determined!by!the!values!of!their!culture!or!cultures.!Thus!a!user’s!positive!or!negative!attitude!and!intention!toward!a!product!can!be!explained!better!if!information!regarding!their!background!culture!is!available.!Chau!(2002)!investigated!differences!in!user!behavior!on!websites!in!the!U.S.!and!Hong!Kong.!The!study!found!four!factors!of!online!behavior:!social!communication,!e[commerce,!hobby,!and!information!retrieval.!The!study!suggests!that!paying!attention!to!these!factors!is!important.!For!example,!an!e[commerce!site!targeted!
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towards!Hong!Kong!users!may!be!more!successful!if!it!provides!opportunities!for!social!communication.!Users’!adoption!of!websites!can!be!assessed!through!cultural!marker!issues.!Cultural!markers!not!only!advocate!the!localization!of!language!by!translating!the!websites!in!and!adding!local!graphics,!the!local!content!itself!is!also!central!to!the!positive!behaviors!of!users!adopting!websites.!!User!behaviors!are!related!to!this!dissertation!as!the!literature!indicates!that!users!behave!differently!in!different!cultures!this!will!reflect!upon!users’!behavior!relative!to!information!structure.!It!will!further!assist!in!reflecting!upon!information!retrieval!behavior.!!
3.1.4 Critical reflection on the concept of culture The!position!of!culture'as'discourse!challenges!the!common!assumptions!in!cross[cultural!research!that!cultural!characteristics!(e.g.,!individualism!and!collectivism)!are!global!constructs!that!invariantly!characterize!members!from!different!national!groups!(Hong!&!Mallorie,!2004).!The!dynamic!approach!to!culture!rests!on!two!premises.!First,!culture!is!conceptualized!not!as!a!general,!monolithic!entity,!but!as!a!loose!network!of!domain[speciﬁc!cognitive!structures!(including!theories!and!beliefs).!Second,!an!individual!can!hold!more!than!one!cultural!meaning!system,!even!if!the!systems!contain!conﬂicting!theories!(Hong!&!Mallorie,!2004).!!Due!to!globalization,!culture!cannot!be!seen!as!homogenous!but!rather!as!something!changing!constantly.!In!this!way,!whatever!people!construct!within!a!society!is!considered!a!culture.!The!common!understanding!which!people!construct!within!their!societies!can!also!be!constructed!in!a!different!way.!So!there!is!never!one!way!of!looking!into!culture,!but!rather!there!are!different!discourses!of!culture!that!people!create.!Hong!and!Mallorie!(2004)!argue!that!cross[cultural!differences!may!appear!or!disappear!depending!on!the!availability,!accessibility,!and!applicability!of!cultural!theories.!Representation!of!a!particular!way!of!information!organization!can!make!its!own!culture.!Bourges!!(1998)!describes!that!possessing!a!representational!system!can!create!a!culture,!and!that!culture!is!partly!constituted!by!that!system!(Bourges[Waldegg!&!Scrivener,!1998).!!In!this!dissertation,!my!use!of!the!concept!of!culture!has!been!inspired!by!the!both!the!
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dynamic!situation!specific!approach!to!culture!and!the!representational!approach!to!culture.!!
3.2 Context of use of websites In!HCI,!context!of!use!is!important.!First,!it!allows!interfaces!to!provide!information!based!on!the!special!nature!of!context,!for!example!through!the!choice!of!languages,!information!presentation!style,!and!the!use!of!cultural!markers.!Second,!it!helps!us!to!reflect!on!the!common!understandings!of!a!group!of!users!shared!in!a!group.!The!context!of!use!includes!characteristics!of!intended!users,!the!tasks!users!perform,!tools!users!use,!and!the!environment!in!which!users!use!the!system!(ISO9241-11, 1998).!In!my!view,!the!context!of!use!or!context!of!use!is!related!to!users’!local!culture.!This!includes!users’!cognitive!style,!as!users!might!tend!to!approach!the!website!in!systematic!way!or!they!might!look!for!information!in!a!random!way.!The!context!of!use!may!also!include!the!language!proficiency!of!the!users,!access!to!the!internet,!and!their!frequency!of!internet!use.!!In!context!of!use,!language!is!generally!considered!a!characteristic!of!a!cultural!group.!In!view!of!Kralisch!(2006),!the!role!of!language!goes!beyond!a!characteristic!of!a!culture.!Within!a!cultural!group,!language!is!used!as!a!system!of!communication!and!exchanging!Information.!Language!serves!as!a!system!of!symbols!that!contains!particular!meanings!for!the!users!of!the!language.!Users’!use!of!language!is!context!dependent!in!the!view!of!Sapienza!(2008),!who!suggests!that!users!might!maintain!their!own!distinct!languages.!Users!might!select!default!options!on!computers!rather!than!elements!localized!according!to!language.! !
3.2.1 Defining context of use  Within!a!standard!definition!of!usability,!the!context!of!use!consists!of!the!users,!tasks,!equipment!(hardware,!software,!and!materials),!and!the!physical!and!social!environments!in!which!a!product!is!used.!Context!of!use!is!also!incorporated!into!the!ISO9241[210!standard!on!human[centered!design.!This!defines!the!process!of!understanding!and!specifying!the!context!of!use!as!one!of!the!main!stages!within!the!human[centered!design!process!(Maguire,!2001).!The!context!of!use!is!related!to!the!local!users’!culture.!The!elements!of!context!of!use!include!systems,!tasks,!languages,!and!frequency!of!use!of!the!internet,!as!well!as!physical,!technical,!and!organizational!environments.!Websites!can!be!thought!of!as!being!part!of!some!specific!domain,!such!as!academic!websites!or!e[
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commerce!websites.!Tasks!are!the!activities!that!are!undertaken!to!achieve!goals!(Maguire,!2001,!p.460).!The!technical!environment!also!impacts!on!users’!ability!to!navigate!websites.!For!example,!users!of!a!local!culture!are!inclined!to!use!a!specific!type!of!system.!The!website!should!be!able!to!support!the!technical!environment!of!the!system!(for!example!web!browser!on!a!Linux!or!Windows!system).!Language!fluency!is!also!an!element!of!context!of!use!as!it!impacts!on!the!information!design!of!websites.!Frequency!of!internet!use!may!also!be!stated!as!an!element!of!context!of!use.!Some!users!may!not!use!the!internet!frequently,!and!this!may!affect!their!information!retrieval.!Physical!environment!is!also!an!element!of!context!of!use.!The!physical!environment!includes!the!design!of!the!workspace,!the!conditions!in!which!users!access!information!online.!!The!context!of!use!of!websites!can!be!explained!though!the!goals!of!the!users!in!the!local!environment.!For!example,!academic!websites!may!focus!on!stakeholders!such!as!students,!teachers,!administrative!staff,!parents,!and!other!others!directly!related!to!the!website.!The!context!of!use!of!an!academic!website!may!include!a!variety!of!users!from!different!sub[cultures!and!therefore!information!should!be!included!to!address!users’!requirements.!The!description!of!the!activities!is!related!to!goals!achieved!by!the!users!of!the!system.!The!use!of!the!context!also!looks!into!the!technical,!physical,!and!social!environment!in!which!the!system!is!used.!!Marion!and!Vera!(2003)!draw!attention!to!the!fact!that!context!of!use!also!includes!computer!literacy.!They!state!that!most!of!the!cultural!phenomena!of!websites!discuss!cultural!background!and!diversity!in!cultures,!but!do!not!pay!much!attention!to!the!educational!aspects!of!cultural!dimensions.!They!illustrate!how!literacy!activities!in!the!educational!system!have!had!a!direct!influence!on!the!perception!and!use!of!the!web!in!South!Africa.!The!study!also!found!that!the!categorization!of!information!on!a!websites!was!also!one!of!the!most!frequent!causes!of!error!for!students.!
3.3 Information Architecture Information!architecture!(IA)!refers!to!the!structural!design!of!a!shared!information!environment.!According!to!Morville!and!Rosenfeld!(2006),!the!term!‘information’!is!used!to!distinguish!information!architecture!from!data!management!and!knowledge!management.!The!data!in!databases!is!highly!structured!and!produces!specific!answers!to!specific!questions.!On!the!other!hand,!knowledge!is!the!information!in!people’s!heads.!
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Information!architecture!concerns!with!the!ability!to!express!and!model!concepts!that!require!explicit!details!of!a!complex!system.!It!is!a!means!of!organizing!information!in!such!a!way!that!users!can!efficiently!manipulate!it!(Morville!&!Rosenfeld,!2006;!Toms,!2002).!!!On!an!abstract!level,!IA!is!a!structure!or!map!of!information!that!allows!others!to!find!their!personal!paths!to!knowledge!(Toms,!2002;!Wurman,!1989).!!Historically!the!term!is!attributed!to!Richard!Wurman!(1997),!who!explained!IA!as!a!creation!of!structural!and!orderly!principles.!The!Information!Architecture!Institute!defines!IA!as!the!art!and!science!of!organizing!and!labeling!websites,!intranets,!online!communities,!and!software!to!support!usability.18!The!term!‘information!architecture’!has!been!applied!in!different!domains!of!study,!but!has!often!been!loosely!used!and!it!is!largely!unsubstantiated.!IA!may!be!considered!as!a!field,!but!it!has!not!reached!the!status!of!discipline!(Haverty,!2002).!!!From!the!perspective!of!UX!research,!IA!is!the!art!and!science!of!shaping!information!in!a!way!that!will!assist!users!to!navigate!better!and!will!enhance!their!experience!of!UX.!IA!is!understood!sometimes!as!the!skilled!process!of!making!wireframes!for!websites.!A!wireframe!is!the!screen!blueprint!and!visual!guide!that!represents!the!skeleton!framework!of!a!website.!However,!IA!is!a!field!of!study!and!explaining!IA!through!wireframes!only!covers!one!aspect!of!the!larger!field.!!










































4 Philosophy of science in this dissertation This!section!discusses!the!research!foundation!of!this!dissertation.!Research!of!all!kinds!follows!some!school!of!thought!that!entails!a!set!of!assumptions!and!beliefs!about!its!legitimacy!and!reliability.!Specific!schools!of!thought!lead!towards!particular!research!foundations!and!methods!that!are!considered!appropriate!to!the!examination!of!a!particular!phenomenon.!It!is!therefore!important!for!researchers!to!understand,!acknowledge,!and!justify!the!philosophical!assumptions!underlying!their!research!and!methods.!!





















5 Empirical research 






5.1.1 Cognitive style: information classification activities Cognitive!style!is!an!individual’s!typical!way!of!thinking,!processing,!and!organizing!information.!Cognitive!styles!of!users!are!primarily!captured!through!activities!of!information!classification!through!card!sorting.!!I!see!classification!activities!as!way!to!understanding!users!cognitive!style!in!a!given!culture.!In!my!view,!cognitive!style!may!change!over!long!periods;!I!assume!it!remains!stable!for!a!reasonable!period!within!a!culture.!The!psychology!studies!use!personality!questionnaire!and!interviews!to!understand!the!cognitive!style!(Kozhevnikov,!2007).!This!study!acquires!users!cognitive!style!through!information!classification!activities.!My!perspective!of!acquiring!cognitive!style!makes!it!important!to!perform!empirical!research!on!website!UX!and,!in!my!view,!classification!activities!such!as!card!sorting,!and!user!interaction!studies!can!be!used!as!way!to!understand!cognitive!style.!My!perspective!of!cognitive!style!will!use!classification!activities!as!a!way!to!explain!empirical!data!resulting!from!users’!card!sorting.!!In!order!to!initiate!the!process!of!understanding!cognitive!style,!different!data!collection!activities!were!designed!in!four!studies!(see!section!5.2).!The!data!collection!activities!were!those!such!as!open!card!sorting,!in!which!participants!are!provided!with!the!contents!of!the!webpage!and!are!asked!to!group!it!into!suitable!categories,!and!a!card[based!brainstorming!activity!(see!section!5.5)!in!which!users!are!provided!with!a!scenario!about!a!website!and!then!asked!to!write!the!contents!of!the!website!and!group!names!on!pieces!of!blank!card.!!In!this!thesis,!the!concept!of!classification!is!used!as!a!way!to!capture!users’!cognitive!styles,!i.e.!as!an!empirical!concept!that!covers!the!data!collection!with!card!sorting!
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methods.!However,!the!concept!itself!may!require!some!introduction,!since!it!has!been!used!as!a!theoretical!concept!in!many!areas!of!study,!including!information!management,!medicine,!anthropology,!psychology,!and!mathematics,.!It!stands!at!the!crossroads!of!the!sociology!of!knowledge!and!technology,!history,!and!information!science.!From!a!traditional!information!science!perspective,!the!general!goal!of!classification!research!has!been!to!create!a!single!best!classification!system!that!suits!everyone!everywhere!(Miksa,!1998).!Contemporary!classification!research!focuses!on!contextual!information!as!a!guide!for!the!design!of!information!schemes!(Mai,!2004).!My!perspective!on!classification!is!more!aligned!with!this!new!research!tradition.!It!focuses!on!studies!of!participants’!information!interaction.!It!takes!classification!models!as!a!base!to!explain!classifications!that!users!make!during!their!interaction!with!websites,!and!it!relates!these!to!users’!cultural!groups.21!Classifications!and!categorization!are!sometimes!distinguished!from!each!other.!Classification!is!“an!act!to!organize!a!set!of!entities;!a!set!of!rules!is!therefore!set!up!to!determine!when!an!entity!goes!into!a!particular!class”!(Mai,!2011,!p.712).!Therefore!classification!activities!may!be!rigorous!concerning!whether!an!entity!either!is!or!is!not!a!member!of!a!particular!class.!Categorization,!on!the!other!hand,!is!the!“process!that!involves!named!entities!in!the!world!and!the!process!of!grouping!them!into!categories”!(Mai,!2011,!p.712);!the!process!of!categorization!is!performed!without!any!framework.!There!are!however!many!similarities!between!classification!and!categorization,!and!there!are!examples!of!literature!using!these!two!terms!“…indiscriminately!to!refer!to!the!same!process“!(Jacob,!2004,!p.527),!which!is!what!I!do!in!this!thesis.!!!
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Figure'12:!Different!types!of!website!structures!!Website!labels!are!descriptive!text!used!to!explain!the!contents!linked!to!the!label.!Labeling!is!a!form!of!representation!of!information.!For!example,!"Contact!Us"!is!a!label!that!represents!a!chunk!of!content,!often!including!a!contact!name,!an!address,!and!telephone,!fax,!and!email!information.!Information!on!websites!cannot!be!presented!quickly!and!effectively!without!providing!labeling.!In!order!to!make!information!easily!understandable!for!users,!information!architects!should!speak!the!same!language!as!website’s!users!do!while!reflecting!its!content.!
5.1.4 UX issues Participants!were!asked!to!rate!the!usability!of!the!websites!on!a!Likert!scale!to!find!general!problems!for!a!usability!assessment.!The!UX!issues!included:!ease!of!use,!attractiveness!of!design,!ease!of!finding!information,!information!accuracy,!and!usefulness!of!the!website.!The!participants!also!provided!their!feedback!in!feedback!sessions!regarding!the!general!UX!issues!of!websites.!The!feedback!sessions!provided!an!ability!to!go!deeper!into!the!logic!of!providing!usability!assessment!rating.!!









5.2.1 Selection of Participants Students!were!recruited!as!the!main!participants!of!the!study!because!young!people!such!as!university!students!commonly!use!the!internet!for!a!variety!of!purposes.!!!Determining!the!number!of!participants!to!recruit!for!research!is!subject!to!a!trade[off!between!the!information!requirements!of!the!study!and!the!cost!of!conducting!it.!In!studies!of!card!sorting,!participant!numbers!have!varied!from!5!to!90!(Tullis!and!Wood,!2004).!The!studies!in!this!research!used!between!17!to!41!participants,!and!included!participants!used!for!pilot!studies.!Thus,!the!studies!presented!here!are!comparable!with!other!studies!conducting!similar!kinds!of!research.!Nielsen!(2004)!argues!that!five!users!are!generally!enough!to!test!the!usability!of!a!website.!Nielsen!(2004)!states!that!!for!card!sorting,!test!at!least!15!users![!3!times!more!than!you!would!in!traditional!usability!tests.!!Tullis!and!Wood!(2004)!argue!that!for!a!card!sorting!study,!collecting!data!from!5!users!do!not!provide!good!result.!However!conducing!study!with!15!participants!yields!good!result.!
!67!
Studies!with!as!few!as!12!participants!are!common!in!HCI,!but!results!with!20!or!more!users!are!more!convincing!(Lazar!et!al.,!2010).!!!
5.2.2 Recruitment of participants Participants!were!recruited!four!times!in!the!three!locations!in!Denmark,!Malaysia,!and!Pakistan.!Data!was!collected!each!time!on!participants’!gender,!ethnic!groups,!age,!and!internet!use.!Additionally,!information!regarding!language!proficiency!and!language!use!on!the!internet!was!collected!in!studies!3!and!4.!The!details!of!the!recruited!participants!and!their!background!information!are!provided!in!results!section.!
5.2.3 Website navigation and website labels The!website!labels!were!taken!from!local!websites!in!each!study.!Each!website!contained!many!labels!on!each!webpage,!and!therefore!a!section!of!each!website,!a!number!of!pages,!was!selected!and!all!labels!in!that!section!were!noted!down.!!Table!3!provides!a!sample!of!labels!that!were!used!in!study!2!of!the!university!website!in!Denmark.!A!complete!list!of!cards!is!included!in!Appendix!3.!
Table'3:!An!example!of!labels!used!in!study!2!
Sample'of'labels'used'in'study'2'Quality! Campus!Facilities! FAQ!Find!Us! Jobs!at!University! Opening!hours!Summer!University! Accommodation! Students!going!Abroad!Photos! Scholarships! For!Companies!Study!Help! Study!place!and!rooms! Library!cards!The!websites!in!the!four!studies!used!a!variety!of!labels.!The!usability!studies!used!the!same!labels!that!were!used!by!websites!in!all!fours!studies.!These!labels!were!extracted!from!the!websites!and!provided!on!cards!to!be!arranged!by!the!users.!!




5.3.1 Stages in UX study UX!studies!require!considerable!advance!planning.!Different!authors!describe!different!steps!and!stages!of!a!UX!study.!A!UX!expert!or!test!leader!may!take!the!role!of!the!UX!moderator!and!manage!this!process.!Table!4!provides!a!list!of!stages!that!the!author!used!in!the!UX!studies.!
Table'4:!Stages!of!UX!used!by!author''
Stages of UX in studies 1. Decide!what!type!of!data!to!collect! 6.!Conduct!the!test!sessions!2. Develop!a!test!plan!(informed!consents!etc.)! 7.!Debrief!the!participants!3. Prepare!test!material!and!tasks! 8.!Analyze!data!and!observations!4. Select!representative!users! 9.!Report!findings!and!recommendations!5. Setup!the!test!environment! !The!studies!used!a!combination!of!the!UX!stages!described!in!table!4.!The!studies!did!not!use!the!strict!ordering!of!the!UX!stages,!but!rather!changed!them!to!our!convenience.!For!example,!after!developing!the!test!plan,!test!material!was!prepared!before!setting!up!the!
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example,!after!developing!the!test!plan,!test!material!was!prepared!before!setting!up!the!test!environment.!The!data!analysis!of!the!tests!was!conducted!in!two!stages.!In!the!first!stage,!the!initial!data!was!analyzed!for!further!studies!as!well!as!reporting!in!papers.!In!the!second!stage,!the!data!was!analyzed!during!the!writing!of!this!dissertation.!!
5.3.2 Role of test leader A!test!leader!or!moderator!is!a!person!who!helps!with!the!conduction!of!experimental!research.!Thus,!a!test!leader!might!conduct!a!card!sorting!experiment!and!an!interview!afterwards.!There!are!some!specifications!a!person!should!comply!with!in!order!to!be!a!moderator!or!test!leader!of!a!study.!They!should!be!familiar!with!general!user!interface!design!concepts,!should!have!conducted!or!been!a!part!of!UX!experiments!before,!and!should!be!fluent!in!both!local!languages!and!in!English!in!order!to!explain!difficult!concepts!across!languages.!In!the!experiments!described!here,!I!acted!as!test!leader!throughout!the!data!collection.!!
5.4 Card sorting in HCI Currently,!card!sorting!is!used!in!HCI!studies!to!sort!and!group!objects!and!concepts!in!order!to!both!test!and!aid!in!the!design!of!products.!Cards!typically!contain!information!such!as!screen!shots!of!webpages,!contents!taken!from!web!systems,!or!relevant!concepts!for!users!or!experts!to!group.!Card!sorting!can!be!conducted!either!physically!or!by!using!online!card!sorting!applications!and!systems.!Card!sorting!helps!to!understand!the!terminology!people!use,!to!identify!categories!and!their!commonalities!and!differences,!and!to!understand!relationships!such!as!distance!and!proximity!between!the!items!sorted.!!This!study!used!card!sorting!as!the!main!activity!of!UX!evaluation!during!data!collection.!UX!testing!generally!involves!studying!representative!participants!performing!representative!tasks!in!a!representative!environment!(Lazar!et!al.,!2010).!While!relating!approaches!in!UX!studies!with!traditional!research!methods,!Lazar!et!al.!(2010)!describe!these!approaches!as!closely!related!to!other!research!methods.!That!is,!the!approaches!followed!in!UX!are!often!the!same!as!or!very!similar!to!those!used!in!classical!research.!It!is!also!important!to!point!out!that!in!UX!testing!qualitative!data!is!often!just!as!important!as!quantitative!data.!Such!data!is!collected!through!activities!such!as!brainstorming,!card!sorting,!information!retrieval!tasks,!and!retrospective!interviews.!The!combination!of!
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these!activities!provides!rich!data!and!can!lead!to!a!deep!understanding!of!different!aspects!of!cross[cultural!UX!for!websites.!!One!of!the!primary!reasons!for!choosing!card!sorting!as!a!method!for!data!collection!is!that!it!provides!an!insight!into!how!participants!classify!information.!Card!sorting!is!also!widely!used!as!a!user[centered!design!technique!in!HCI!studies!because!it!is!simple!method!and!can!be!easily!be!understood!by!users!(Deibel!&!Anderson,!2005;!Donna!Spencer,!2009;!Rugg!&!McGeorge,!1997).!Further,!focusing!on!methods!such!as!surveys,!questionnaires,!interviews,!and!focus!groups!would!not!necessarily!provide!such!a!direct!insight!into!users’!cognitive!styles.!It!is!difficult!to!observe!what!is!in!a!user’s!head!in!a!particular!culture!using!other!methods.!Card!sorting!provided!a!way!to!understand!users’!mental!models!of!content!structure,!which!otherwise!is!difficult!to!capture.!
5.4.1 Card Sorting Card!sorting!is!a!technique!aligned!with!Kelly’s!(1992)!personal!construct!theory.!It!assumes!that!people!make!sense!of!the!world!through!classification!and!that!people!can!describe!their!own!classifications!with!reasonable!validity!and!reliability!(Kelly,!1992;!Rugg!&!McGeorge,!1997).!The!protocol!of!card!sorting!is!to!ask!participants!in!interviews!or!workshops!to!sort!labeled!paper!cards!into!piles.!Card!sorting!can!be!applied!to!any!of!a!wide!variety!of!activities!that!involve!grouping!and!naming!objects!or!concepts.!Card!sorting!is!useful!and!suitable!in!cross[cultural!research!because!it!does!not!involve!a!complex!system!of!information!that!participants!need!to!learn!before!participating!in!experiments.!Card!sorting!was!primarily!used!for!this!research!because!it!is!simple!and!easy!to!understand!for!participants!while!also!providing!rich!data!regarding!their!cognitive!styles.!!Card!sorting!has!a!long!history!in!social!science!research!where!it!is!known!as!pile!sorting,!free!sorting,!classification,!and!grouping.!Ancient!Greeks!are!attributed!with!early!development!of!categories!(Hudson,!2005,!2012).!For!instance,!Aristotle!provided!the!foundation!for!our!modern!scheme!of!categorizing!plants!and!animals.!In!the!nascent!field!of!psychology,!printed!cards!were!used!for!a!variety!of!experiments!(Hudson,!2012;!Jastrow,!1898).!Jastrow!(1898)!used!the!approach!to!investigate!characteristics!such!subjects’!speed!at!sorting!cards!into!categories.!This!was!then!used!as!an!indicator!of!users’!mental!processes!and!reaction!time!for!the!activity.!Card!sorting!began!to!be!used!in!
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human[computer!interaction!in!the!late!1980s!to!evaluate!menus!and!to!capture!users’!point!of!view!(Mehlenbacher!et!al.,!1989;!Palmer!et!al.,!1988).!!!Card!sorting!is!a!widely!used!technique!in!UX!studies!for!assessing!users’!perceptions!of!website!UX,!navigation,!and!structure!(Hinkle!et!al.,!2008;!Hurd,!2002;!Liang!&!Yang,!2008;!Nielsen,!2004;!Petrie!et!al.,!2011,!Spencer,!2009).!Data!collected!through!card!sorting!can!be!analyzed!with!both!quantitative!and!qualitative!techniques.!Card!sorting!is!often!related!to!affinity!diagram!(or!the!“KJ!method”),!which!is!primary!used!in!user,!business,!and!marketing!research!(Spool,!2004;!Tague,!2005).!A!Japanese!professor,!Jiro!Kawakita,!devised!the!notion!of!affinity!diagrams!in!the!1960s!(Kawakita,!1991).!Affinity!diagrams!are!a!simple!way!of!organizing!concepts!by!finding!a!relationship!between!them.!In!this!method,!a!designer!or!expert!writes!down!ideas!on!a!set!of!cards!and!then!organize!the!cards!by!grouping!them!and!by!placing!closely!related!concepts!close!to!each!other.22!









5.4.2 Retrospective Interviews  Participants!in!each!study!were!asked!after!each!task!to!express!both!their!thought!processes!during!the!task!and!their!views!on!the!task!itself.!Participants’!views!were!recorded!and!notes!were!taken.!During!the!retrospective!interviews!at!the!end!of!each!session,!participants!were!asked!about!general!UX!related!issues!that!were!noticed!during!the!tasks.!They!were!also!asked!about!other!issues!that!arose!during!the!sessions.!The!retrospective!interviews!provided!an!ability!to!go!deeper!into!specific!areas!of!interest!and!helped!in!understanding!the!participants’!logic!of!completing!a!task!in!a!certain!way.!!
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Website'usability'as'a'framework'theory'Website!usability! P1,!P9,!P14,!P18,!P25,!P26,!P28,!P29,!P43,!P45,!P53!P54,!P57,!P59!!Information!Navigation!! P40,!P41,!P42,!P50,!P51! ! !Quality! P38! ! !Active!control!! P24! ! !Others! P12,!P46,!P49! ! !Table!9!illustrates!the!articles!used!website!usability!as!a!general!theory/framework!of!study!and!did!not!emphasize!on!one!particular!characteristic!of!website!usability.!For!a!few!articles,!the!website!usability!framework!appeared!to!have!a!focus!on!a!particular!issue.!For!example,!information!navigation!studies!focused!on!the!navigation!burden,!information!retrieval!and!mining!web!structure,!evaluation!of!website!metrics!for!navigation,!and!general!user!interface!navigation.!I!expected!that!the!commonly!studied!domains!of!websites!would!be!university!websites,!religious!websites,!and!government!websites.!This!proposition!turned!out!to!be!only!partly!true,!as!there!was!a!great!variety!in!the!studied!website!domains.!The!domains!of!the!websites!included!academic!websites,!e[government!websites,!e[portfolios,!library!websites,!and!tourism!websites.!In!terms!of!the!number!of!studies,!the!academic!domain!and!the!tourism!and!e[commerce!domain!were!the!most!studied!domains!of!the!websites.!!
6.2 Study 1: UX study of an academic website in Pakistan The!first!study!was!conducted!between!December!2009!and!January!2010!in!Lahore,!Pakistan.!A!total!of!17!participants!were!recruited!for!this!first!study.!The!first!three!participants!were!recruited!for!a!pilot!study!while!the!data!from!a!further!14!participants!were!used!for!main!results!of!the!study.!!!!
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Table'10:!Participants’!background!information!!
Background'Information' Value'Average!age! 21!(SD!+'3.3,!low!19,!high!23)! !Gender!distribution! 7!Males,!7!Females!Average!internet!access! Every!day!Weekly!time!spent!on!university!website! 12!minutes!(SD!+'3,!low!0,!high!32)!!Years!of!study!completed! 15!years!(SD!+'1.6,!low!13,!high!17)!!Table!10!shows!the!participants’!backgrounds.!There!were!an!equal!number!of!male!and!female!participants!in!the!study.!Participants!were!using!internet!on!average!once!every!day!(10!of!14!participants).!Some!of!the!participants!(3!of!14!participants)!were!using!internet!several!times!a!day.!Study!participants!did!not!spend!much!time!on!the!university!website!in!the!week!before!study.!Half!of!the!participants!spent!five!minutes!or!less!on!university!websites!during!the!week.!Participants!had!completed!and!average!of!15!years!of!education.!!










University!Information! !Course!of!study!! Calendar! Holidays!!!!!!!!!!!!!!!!!!!!! Fee!Schedule!!
Updates! !Holidays!!
    !Events!!!!!!!!!!!!!!!!!!!! !Seminars! Communities! Islamic!Society!!!!!!!!!!!!!!!!!!!!!!!!!!!!!! War!against!Terrorism!!!!!!!!!      !University!Online!forum!
Results!! Old!Results!!
    !New!Results! About!University! History!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!! Achievements!
        !Ranking!
Study! Bachelors! Exam!dates! !The!third!main!factor!in!the!scenario[based!card!sorting!was!the!order!of!information.!Not!many!participants!provided!a!deep!hierarchy!of!information.!Only!some!participants!(3!of!14)!made!sub[categories!when!creating!contents!in!brainstorming!activity.!





Participants' 10' 11' 12' 13' 14' 2'
'
3' 4' 5' 6' 7' 8' 9'
1! 24! 24! 27! 29! 28! 31! 33! 27! 23! 26! 25! 28! 23!
10! ! 30! 26! 32! 30! 29! 31! 30! 30! 27! 22! 23! 26!
11! ! ! 24! 28! 25! 20! 31! 29! 22! 22! 22! 31! 30!
12! ! ! ! 28! 29! 28! 32! 27! 28! 25! 28! 29! 26!
13! ! ! ! ! 25! 30! 32! 33! 28! 27! 33! 34! 31!
14! ! ! ! ! ! 27! 32! 32! 29! 28! 28! 34! 27!
2! ! ! ! ! ! ! 32! 33! 25! 26! 21! 32! 29!
3! ! ! ! ! ! ! ! 33! 30! 33! 32! 32! 33!
4! ! ! ! ! ! ! ! ! 31! 27! 32! 31! 26!
5! ! ! ! ! ! ! ! ! ! 27! 26! 32! 30!
6! ! ! ! ! ! ! ! ! ! ! 26! 26! 26!
7! ! ! ! ! ! ! ! ! ! ! ! 28! 29!
8! ! ! ! ! ! ! ! ! ! ! ! ! 25!
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I!compared!the!difference!between!participants’!sorts!and!the!way!this!information!was!sorted!on!the!actual!university!website.!The!distance!between!participants’!sorts!and!the!actual!university!website’s!contents!(actual!sort)!was!quite!high!as!well!(Distance'='26.1).!There!were!26!moves!taken!to!make!participants’!sort!similar!to!the!contents!as!it!was!appearing!on!university!website.!!!









Goal'A' 1! 55.9!±!39.3!(13!of!14)! 92.7!%!
Goal'B' 1! 49.1!±!38.5!(13!of!14)! 92.7!%!
Goal'C' 2! 72.7!±!49.3!(12!of!14)! 85.7!%!
Goal'D' 3! 138.2!±!30.7(6!of!14)! 42.7!%!
Goal'E' 3! 75.1!±!53.1!!(9!of!14)! 64.3!%!Table!13!provides!participants’!average!time!spent!to!find!information!and!their!success!rate.!The!table!indicates!that!participants!spent!more!time!on!finding!information!placed!deep!in!the!hierarchy.!Many!of!the!participants!could!not!find!the!information!that!was!placed!deep!in!the!hierarchy!of!the!website.!
6.2.4 Results from interviews in study 1 During!the!interviews!with!participants,!a!number!of!issues!related!to!website!UX!were!discussed,!such!as!purposes!for!visiting!the!university!website!and!their!opinions!of!the!UX!of!the!website.!Table!14!provides!a!summary!of!participants’!feedback!on!the!university!website.!Participants!mentioned!a!number!of!reasons!for!using!the!website,!such!as!accessing!university!e[mail,!registration!of!courses,!checking!exam!results,!fee!installments,!calculating!grade!point!average,!and!checking!event!pictures.!!Only!a!few!of!the!participants!expressed!positive!(+)!views,!while!others!provided!neutral!(0),!or!relatively!negative!([)!views!towards!the!UX!of!the!website.!!!
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Table'14:!Summary!of!participants’!interview!and!feedback!for!the!university!website!!

























6.3 Study 2: UX study of an academic website in Denmark The!second!study!was!conducted!in!August!2010!in!Copenhagen,!Denmark.!The!participants!were!provided!similar!activities!as!in!the!previous!study,!but!a!local!university!website!was!used!to!conduct!the!assessment.!A!total!of!17!participants!were!recruited!for!this!study,!with!the!first!three!participants!were!participating!in!the!pilot!study!and!14!participants!joining!the!main!study.!!
Table'16:!Participants’!background!information!!
Background'Information' Value'Average!age! 23!(SD!+'1.3,!low!21,!high!25)! !Gender!distribution! 7!Male,!7!Female!Average!internet!access! Several!times!per!day!Weekly!time!spent!on!university!website! 113!minutes!(SD!+'135,!low!5,!high!180)!!Years!of!study!completed! 16!years!(SD!+'1.9,!low!13,!high!17)!Table!16!provides!participants’!backgrounds.!There!were!an!equal!number!of!male!and!female!participants!in!the!study.!Most!of!the!participants!used!the!internet!several!times!a!
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day!(9!of!14!participants).!Some!of!the!participants!(2!of!14!participants)!used!the!internet!once!a!day.!Study!participants!spent!considerable!time!on!the!university!website!in!the!week!before!exam.!Half!of!the!participants!spent!an!hour!or!more!during!the!week!on!the!university!website.!
6.3.1 Activity 1: Scenario-based Brainstorming through Card Sorting After!study!1,!I!decided!to!use!English!in!study!2!and!all!following!studies,!for!brainstorming!through!card!sorting!due!to!translation!issues!and!a!lack!availability!of!experts!for!evaluation!in!Danish.!!
Table'17:!Information!classification!in!the!brainstorming!session!!
An'example'of'hierarchies'provided'by'participants!
Education! !Masters! !Courses! !Schedule!! Information! BSc! How!to!apply!!
Education! !Bachelors! Exam! !Marks! Study!line! Bachelors! Admission!Requirements!
International!students! Exchange!
students! Courses!for!exchange!students! Study! Program! Bachelors! !Courses!
Library! Account!loans!
!Reservation! Education! !HA!(it)!Rules!Time!table!
Study! Bachelors! Exam!dates! !Dates! !Table!17!provides!an!example!of!how!participants!organized!information!into!deep!hierarchies.!Many!of!the!participant!of!the!scenario!based!card!sorting!sorted!information!in!this!way.!Participants!were!provided!the!same!amount!of!time!(15!minutes)!as!those!in!study!1!to!come!up!with!concepts!and!categories!for!the!university!website.!Half!of!the!participants!(7!of!14)!provided!information!in!deep!hierarchies.!







Participant!id[1! 21! Participant!id[3!Participant!id[2! 23! Participant!id[7!Participant!id[3! 21! Participant!id[5,!10!Participant!id[4! 21! Participant!id[6!Participant!id[5! 25! Participant!id[12!Participant!id[6! 22! Participant!id[7!Participant!id[7! 22! Participant!id[6!Participant!id[8! 19! Participant!id[7!Participant!id[9! 25! Participant!id[7!Participant!id[10! 22! Participant!id[3!Participant!id[11! 25! Participant!id[14!Participant!id[12! 19! Participant!id[1,!5!Participant!id[13! 25! Participant!id[10!Participant!id[14! 24! Participant!id[11!
!!!!!!!Average:!(M):!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!22.42! !Table!18!shows!the!minimum!distance!each!participant!had,!in!term!of!sorting!contents,!from!the!actual!website!content.!It!also!shows!also!show!which!other!participant!was!closest!to!the!each!participant!in!term!of!distance.!!






Goal'A' 1! 59.0!±!44.4!(13!of!14)! 92.7!%!
Goal'B' 2! 42.4!±!29.5!(12!of!14)! 85.7!%!
Goal'C' 3! 79.2!±!40.7!(10!of!14)! 71.4!%!
Goal'D' 3! 55.3!±!36.4!(11!of!14)! 78.4!%!
6.3.4 Results from interviews in study 2 During!the!interviews!with!participants,!a!number!of!issues!related!to!website!UX!were!discussed,!such!as!purposes!for!visiting!the!university!website!and!their!perception!of!the!UX!of!the!website.!In!participants’!view,!information!was!quite!clear!and!understandable!on!the!website!and!they!were!generally!satisfied!with!its!UX.!Table!20!provides!an!overview!of!participants’!UX!assessment.!From!the!table!regarding!the!UX!assessment!of!the!website,!it!can!be!derived!that!the!participants!rated!the!usability!of!website!as!higher.!!
Table'20:!Summary!of!participants!feedback!for!university!website!!
UX'assessment'' !!!!!!!!!!!!!!!!!!!(M!+!SD)!






6.4 Study 3: UX study of an e-commerce website in Pakistan 
6.4.1 Description of participants A!total!of!30!participants,!17!female!and!13!male,!from!the!Institute!of!Business!and!Management!at!the!University!of!Engineering!and!Technology23!in!Lahore!participated!in!the!experiment,!while!the!pilot!study!included!3!participants.!Study!3!was!conducted!at!a!different!university!than!study!1.!The!average!age!of!participants!was!20!years!(SD!+!1.65).!Most!of!the!participants!were!in!business!studies!(73.3%)!and!some!were!from!science!and!education!(26.7%).!The!participants!in!the!study!had!studied!for!an!average!of!14!years!(SD!+!1.04).!All!the!participants!(N=30)!had!had!a!computer!in!their!homes!for!an!average!of!6.5!years!(SD!+!3.01).!Most!of!the!participants!(83%)!had!had!internet!access!in!their!homes!for!an!average!of!3.5!years!(SD+!3.08).!The!participants!were!asked!to!rate!their!proficiency!in!English,!Urdu,!and!one!local!or!other!language.!English!and!Urdu!were!chosen!because!both!are!official!languages!of!Pakistan,!with!Urdu!also!being!the!national!language!of!the!country.!Participants!were!asked!to!rate!their!language!proficiency!in!reading,!writing,!and!speaking.!Half!the!participants!also!filled!in!language!proficiency!for!a!local!or!other!language!(11!for!Punjabi,'1!for'Arabic,'1!for!Sindhi,'1!for!Saraiki,'and!1!for!German).!!Table!21!shows!the!language!fluency!of!the!study!participants!for!English!and!Urdu.!The!rating!of!the!language!fluency!is!from!1!(not!at!all!fluent)!to!5!(native).!Participants!fluency!in!Urdu!speaking!was!significantly!higher!than!English,!t!(58)!=![7.08,!p!<!0.001.!
Table'21:!Participants’!language!fluency!!
N'='30' '''''''''English' ' ''''''''Urdu'
Reading''(M'+'SD)' ! 3.07!±!0,64!! !!!3.67!±!0.99!Writing'''(M'+'SD)' 3.10!±!0.61!! !! !!3.30!±!1.15!




6.4.2 The website studied Symbios.pk!is!an!online!shopping!site!based!in!Pakistan!that!sells!items!such!as!laptops,!PDAs,!mobile!phones,!home!appliances,!and!digital!Qurans.!An!overview!of!the!website!was!taken!from!Alexa,24!yielding!traffic!data,!global!rankings,!and!other!information.!The!average!load!time!for!the!website!was!slow!at!2.788!seconds,!with!83%!of!sites!in!the!world!loading!more!quickly.!The!audience!demographic!of!the!website!showed!that!94%!of!its!visitors!were!from!Pakistan.!Estimated!daily!unique!page!views!per!user!for!the!website!were!5.8!pages!and!visiting!users!spent!5!minutes!and!37!seconds!on!average!on!the!website.!From!the!website,!a!set!of!41!cards!that!represented!its!content!were!extracted,!as!described!above,!and!used!in!the!card!sorting!activity.!











6.4.4 Information retrieval results I!hypothesized!that!participants!would!take!less!time!to!find!information!located!on!the!first!level!of!the!hierarchy!of!website,!due!to!the!smaller!number!of!clicks!required.!Conversely,!finding!information!would!take!more!time!if!the!information!was!on!the!second!level!of!the!hierarchy,!as!it!would!take!more!clicks!to!reach!the!information.!Participants!in!the!study!were!provided!with!four!information!retrieval!activities!and!were!given!three!minutes!to!find!the!information!described!in!each!goal.!!
Table'22:!Information!retrieval!times!and!success!rate!
''''''Goal! Optimal!Path!(clicks)! Successful!participants’!average!goal!completion!time!(seconds)!(M'±'SD)! Success!rate!
Goal'A' 1! 68.5!±!49.9!(16!of!30)! 53.3!%!
Goal'B' 1! 25.7!±!36.4!(29!of!30)! 96.7!%!
Goal'C' 2! 86.9!±!49.7!(14!of!30)! 53.3!%!
Goal'D' 2! 97.9!±!43.0!!(26!of!30)! 86.7!%!Table!22!provides!an!overview!of!optimal!path!clicks!to!reach!to!the!requested!information.!It!also!provides!successful!participants’!goal!completion!times,!success!rates!(the!percentage!of!participants!finding!the!goal!with!the!given!time),!and!the!average!goal!completion!times.!For!Goal!A,!even!though!only!one!optimal!click!was!required!to!find!the!information,!half!of!the!participants!could!not!find!in!the!required!time!of!three!minutes.!One!of!the!reasons!participants!gave!for!not!finding!the!information!was!general!usability!issues!with!the!website,!notably!that!the!information!was!not!placed!in!the!right!category.!
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Generally,!participants!took!more!time!to!find!information!that!was!placed!deeper!in!the!hierarchy.!!
6.4.5 Website use in local and English language Participants!in!the!study!were!asked!about!the!accessibility!and!use!of!websites!in!their!local!or!national!language.!Table!23!shows!the!amount!of!time!participants!spent!on!local!language!and!English!language!websites.!!Participants!clearly!spent!more!time!on!websites!that!provided!information!in!English.!When!they!were!asked!why!they!preferred!to!access!websites!in!English,!many!of!the!participants!stated!that!accessing!information!in!English!helped!them!to!practice!and!train!their!English!language!proficiency!(see!section!6.4.1).!In!the!interviews,!participants!also!noted!that!they!accessed!more!websites!in!English!because!there!was!simply!more!information!available.!Furthermore,!the!technical!issues!described!below!regarding!information!retrieval!in!local!languages!were!another!reason!for!participants!using!English!websites!for!information.!!
Table'23:!Browsing!webpages!in!Pakistan!
' Local'language'websites' English'language'Websites'
Do'not'Open'it' (15)!! 50.0%! (1)!! 3.3%!
Less'than'1'minute' (8)!! 26.7%! (4)!! 13.3%!
1e10'minutes' (7)!! 23.3%! (9)!! 30.0%!




6.5 Study 4: UX study of an e-commerce website in Malaysia 










' Malay' Chinese' Tamil'
' N=38' N=38' N=15' N='17' N=4'
Reading''(M'±'SD)' !3.39!±!0.72!! !4.03!±!0.85! 4.40!±!0.91! 3.94!±!1.06! 4.0!±!1.15!
Writing'''(M'±'SD)' !3.08!±!0.59!! !3.76!±!0.88! 4.27!±!0.88! 3.75!±!1.12! 3.75!±!1.50!
Speaking'(M'±'SD)' !3.03!±!0.59!! !3.84!±!0.85! 4.40!±!0.91! 4.06!±!1.85! 3.75!±!1.50!
I!further!compared!the!language!fluency!of!Malaysians!with!Chinese!ethnicity!and!Malaysians!with!Malay!ethnicity,!finding!that!Malaysian!participants!of!Chinese!ethnicity!were!better!in!reading,!t!(15)!=!2.44,!p!<!0.05,!in!Chinese!than!Malaysian!participants!of!Malay!ethnicity!were!in!the!Malay!language.!However,!there!was!not!much!difference!in!fluency!of!writing!between!the!Chinese!and!Malay!participants.!This!implies!that!despite!living!in!the!same!geographical!area,!participants!with!Chinese!ethnicity!found!it!comfortable!to!access!information!in!Chinese!language.!!
6.5.2 The website in Malaysia Lelong.com.my!is!a!Malaysian!e[commerce!website!started!in!1998!and!a!pioneer!of!the!e[auction!sector!in!Malaysia.!At!the!time!of!the!writing!of!this!article,!approximately!75%!of!website’s!visitors!were!in!Malaysia.!The!estimated!percentage!of!global!internet!users!who!visited!the!website!was!0.0262%.!The!average!load!time!for!the!website!was!slow!(1.834!Seconds),!with!64%!of!websites!were!loading!more!quickly.!An!estimated!daily!unique!page!views!per!user!was!9.9!pages!and!users!spent!an!average!of!8!minutes!and!35!
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seconds!per!visit.!A!set!of!38!cards!representing!the!content!of!lelong.com.my!were!developed!and!used!in!card!sorting.!



















Goal'A! 1! 64.46!±'46.04!(26!of!38)! 68!%!
Goal'B! 2! 64.50!±!47.49!(26!of!38)! 68!%!
Goal'C! 2! 83.96!±!41.99!(23!of!38)! 61!%!
Goal'D! 3! 114.41!±!53.68!(17!of!38)! 45!%!












7 Discussion  The!following!section!discusses!the!findings!of!this!dissertation.!It!relates!the!findings!to!existing!theory!and!previously!conducted!studies!in!HCI.!I!would!like!to!relate!UX!issues!to!cognitive!style,!context!of!use,!and!website!information!architecture.!!The!aim!of!this!section!is!to!put!things!into!perspective.!A!number!of!issues!have!been!studied!and!explored!throughout!this!research.!This!section!looks!into!different!factors!that!have!been!studied!and!explored.!The!initial!exploration!and!elevation!of!the!topic!brought!us!to!the!important!issues!I!identified!as!being!important!to!study.!In!the!first!phase!of!literature!review,!there!appeared!to!be!a!need!for!cross[cultural!research!into!websites!and!users.!Most!of!the!cross[cultural!research!focused!on!the!surface!levels!of!interfaces!(Garrett,!2010;!Juric!et!al.,!2003;!Sheppard!&!Scholtz,!1999;!Sun,!2001).!The!initial!literature!was!used!to!frame!the!problem!at!the!outset!of!the!research.!Figure!1!outlined!the!important!concepts!and!issues!to!be!studied.!!





7.2 Website UX assessment across studies I!first!compared!website!UX!assessment!scores!provided!by!participants!in!all!four!studies.!Participants!were!asked!to!assess!the!usability!of!websites!on!a!scale!from!1!to!5!(very!bad!to!very!good)!in!the!first!two!studies.!Six!constructs!were!used!to!assess!usability.!These!constructs!were:!ease!of!use,!attractiveness!of!design,!ease!of!finding!information,!clear!and!easy!to!understand!information,!accurate!and!up!to!date!information,!and!usefulness!of!site!search.!The!first!four!constructs!were!also!used!in!studies!3!and!4.!The!data!from!the!UX!assessment!of!all!four!studies!provided!a!global!view!of!assessment!of!websites!UX.!!The!collective!average!of!UX!rating!of!the!university!website!in!study!1!in!Pakistan!was!2.35!(SD+!0.58)!and!the!collective!average!of!UX!rating!of!the!university!website!in!study!2!in!Denmark!was!3.31!(SD+!1.14).!In!studies!3!and!4,!the!collective!average!of!UX!rating!for!e[commerce!websites!was!2.83!(SD+!0.69)!and!3.11!(SD+!0.86)!consecutively.!The!users!also!provided!further!assessment!of!the!websites!in!the!interviews.!'The!general!UX!scores!shows!that!evaluation!score!for!academic!website!and!e[commerce!website!in!Pakistan!are!generally!low.!The!quantitative!measure!for!UX!assessment!depicted!a!general!idea!of!website!UX.! For!example,!the!collective!average!of!for!study!1!is!2.35!(SD+!0.58),!users’!attitudes!and!expression!in!the!qualitative!interviews!for!the!
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website!were!also!generally!negative.!On!the!other!hand!in!study!2,!the!collective!average!score!for!study!2!was!3.31!(SD+!1.14),!users’!general!opinion!in!the!qualitative!interviews!for!the!website!were!also!positive.!!I!usually!find!the!Information!that!I!need.!The!menu!is!very!easy!and!there!is!quite!few!Information!in!start.!I!have!seen!some!websites!where!there!are!lot!of!Information!in!one!menu!that!makes!it!difficult!to!use:!(Participant!2,!Study!2)!In!summary,!there!were!some!UX!issues!with!the!websites!across!studies.!There!were!general!UX!differences!among!the!users!within!a!group!as!well!as!across!groups.!The!quantitative!assessment!of!UX!problems!of!websites!provided!some!indication!and!reasoning!for!the!difference!in!UX.!The!users’!feedback!in!the!interviews!provided!a!qualitative!reasoning!that!website!UX!issues!were!dependent!on!the!context!of!use.!!
7.3 Exploring users’ models of IA  All!four!empirical!studies!assessed!users’!models!of!information!structure!through!different!techniques!such!as!card!sorting,!information!retrieval,!and!interviews.!In!website!UX,!a!lack!of!appropriate!website!design!(i.e.,!wireframes)!can!cause!critical!UX!problems!and!degrade!the!overall!interaction!experience!(Katsanos!et!al.,!2008a,!b).!When!new!information!becomes!available!on!a!website,!this!information!is!fitted!into!pre[existing!structures!alongside!other!information,!or!a!new!design!must!be!created.!!While!analyzing!the!card!sorting!data,!study!1!of!the!academic!website!in!Pakistan!showed!that!users!made!6.7!first!level!categories,!and!in!study!2!of!the!academic!website!in!Denmark,!users!made!7.1!first!level!categories.!However!the!difference!between!the!Pakistani!participants!and!Danish!participants!for!users’!sorts!in!term!of!depth!of!information!is!not!significant.!The!analyses!of!study!3!of!e[commerce!in!Pakistan!!and!study!4!of!e[commerce!in!Malaysia!showed!that!for!information!classification,!participants!in!these!two!cases!constructed!the!information!in!a!similar!way.!Pakistani!participants!made!7.7!first!level!categories!and!Malaysia!participants!made!7.3!first!level!categories.!!Pakistani!participants!made!more!first!level!categories!because!participants!did!not!go!deep!in!the!hierarchy!and!made!3.54!categories!on!second!level!hierarchy.!On!the!other!hand,!Malaysian!participants!made!fewer!first!level!categories,!but!made!7.3!sub[categories!at!second!level!of!hierarchy.!Compared!to!studies!1!and!2,!which!had!fewer!
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participants!(14),!the!findings!seem!to!indicate!that!Pakistani!participants!like!to!see!information!which!are!not!provided!deep!in!hierarchy!in!comparison!do!Danes!and!Malaysian!participants.!This!difference!could!be!aligned!to!Walton!et!al.’s!(2002)!view!of!the!structure!of!pages.!Walton!et!al.!(2002)!questioned!whether!the!western!hierarchical!tree,!as!seen!in!traditional!file!structures,!is!suitable!for!South!African!users.!The!result!indicates!that!there!is!more!hierarchy!of!information!classification!in!Demark!and!in!Malaysia!compared!to!Pakistan.!!The!analysis!of!studies!1!and!2!showed!that!a!majority!of!the!Danish!users!agreed!on!the!placement!of!76%!of!the!cards!containing!website!contents,!but!that!the!majority!of!Pakistani!users!agreed!on!the!placement!of!only!38%!of!the!cards.!One!of!the!reasons!for!this!lack!of!agreement!among!the!Pakistani!participants!could!be!that!there!are!different!backgrounds!of!participants!in!a!similar!culture.!In!the!interviews!it!was!indicated!that!the!majority!of!the!users!came!to!study!at!the!university!from!different!villages!and!thus!had!a!more!varied!cultural!background!than!was!expected.!Users’!cognitive!style!is!shaped!by!shared!knowledge,!and!influenced!by!the!values,!attitudes,!and!practices!of!the!local!ethnic!groups!they!belong.!This!result!is!aligned!with!other!researchers,!who!have!argued!such!differences!are!present!in!the!values,!attitudes,!communications,!social!practices,!and!cognitive!styles!of!users!(Nisbett,!2003;!Plocher!et!al.,!2012;!Kayan!et!al.,!2006).!Although!Nisbett!(2003)!divides!our!world!into!the!East!and!the!West,!this!study!indicates!that!even!within!countries!like!Pakistan!there!is!a!great!variance!in!the!cognitive!style!of!the!users!of!websites.!!














































7.7.3 General limitations  From!an!analysis!perspective,!it!was!rather!challenging!to!analyze!the!data!of!the!card!based!brainstorming!because!users’!ways!of!thinking!about!information!and!representing!it!on!cards!were!not!very!structured.!The!attributes!of!information!structure!were!only!revealed!through!the!depth!and!relationship!of!grouped!items.!!During!these!activities,!asking!users!to!find!information!via!menu[based!structures!without!using!the!search!function!had!some!disadvantages.!For!information!retrieval,!some!of!the!users!found!it!challenging!to!navigate!through!menus!and!links.!!The!use!of!edit[distance!has!some!limitations!in!the!analysis.!Although!the!value!of!distance!(d)!is!subjective!to!the!researcher,!the!increase!in!number!of!categories!results!in!more!discrepancies!between!the!groups.!If!users!make!many!of!categories!(for!example!more!than!10),!it!becomes!difficult!to!interpret!the!results!of!card!sorting,!because!there!is!a!larger!distance!between!the!users!One!of!the!limitations!for!the!experiments!was!that!participants!might!lack!intrinsic!motivation!because!their!performance!in!the!experiment!had!no!real!consequence!for!them.!The!usability!study,!as!with!other!lab!experiments,!suffered!from!low!validity!because!the!experimental!situations!were!artificial!and!participants!might!have!behaved!differently!in!the!lab!compared!to!how!they!would!behave!in!everyday!life.!The!number!of!participants!in!the!experiments,!for!practical!reasons,!was!low!compared!to!the!vast!number!of!people!in!the!groups!of!which!the!participants!were!hypothesized!to!be!representative.!!
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8 Conclusion When!considering!the!UX!of!website!structure,!we!must!pay!attention!to!users’!cognitive!styles!and!contexts!of!use.!Understanding!users’!viewpoints,!contexts!of!use,!and!cognitive!styles!is!fundamental!to!user[centered!design!of!local!websites.!This!dissertation!aimed!to!investigate!users’!cognitive!styles!and!contexts!of!use!to!improve!the!design!of!the!information!structures!of!websites.!!The!information!structure!of!local!websites!should!be!aligned!with!local!users’!cognitive!styles!for!context!of!use!of!websites,!and!it!should!comply!with!local!users’!images!of!website!usability!to!improve!UX.!The!overall!conclusion!must!be!that!through!this!study!we!have!gained!a!better!understanding!of!relation!between!users’!cognitive!styles!and!contexts!of!use,!and!the!information!structure!of!local!websites,!and!how!this!can!contribute!to!a!better!website!structure,!more!aligned!with!users’!cognitive!models.!Through!this!study!we!are!able!to!understand!the!nature!of!regional!research!in!website!UX.!








8.2 Theoretical contribution The!main!contribution!of!this!dissertation!is!the!argument!that!different!website!information!structures,!contexts!of!use,!and!cognitive!styles!matter.!People’s!ability!to!navigate!is!context!dependent,!and!thus!the!information!in!the!structures!of!websites!should!adhere!to!local!users’!cognitive!styles.!In!term!of!the!localization!of!websites,!different!IAs!matter!because!this!research!supports!that!idea!that!users!of!websites!have!a!tendency!to!perceive!websites!in!a!context!dependent!way.!A!theoretical!framework!is!suggested!that!can!be!used!to!study!cross[cultural!issues!related!to!website!UX.!!Looking!into!users’!cognitive!styles!for!information!retrieval!is!something!that!can!be!studied!further!in!the!future.!There!are!more!studies!required!to!confirm!the!results!concerning!thematic!and!taxonomic!classification.!Measuring!users’!information!retrieval!through!keeping!different!patterns!in!mind!would!be!another!way!to!move!forward!on!the!basis!of!this!research.!!In!the!comparison!of!card!sorting!analyses,!much!of!the!useful!information!regarding!second!level!categorization!of!users!was!apprehended!as!part!of!first!level!categories!in!this!research!due!to!the!limitations!of!tools!that!were!used!for!data!analysis.!Finding!a!way!to!address!this!issue!so!that!members!of!second!and!third!level!categories!could!also!be!incorporated!into!the!analysis!and!assessed!for!recommendations!would!be!valuable.!This!research!provided!some!ways!to!analyze!studies!that!contain!data!of!both!qualitative!and!quantitative!nature.!For!example,!the!study!provided!edit[distance!as!a!method!to!evaluate!if!users!cognitive!style!matches!the!content!structure.!Still!more!work!is!required!to!address!the!issue!of!data!analysis!for!studies!that!include!activities!such!as!card!sorting.!!
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Website Usability in Asia ‘from Within’: An 
Overview of a Decade of Literature 
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Torkil Clemmensen 
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Abstract: As the number of website users in Asia grows, there is an increasing need to gain an 
overview of HCI research about users and websites in that context. We present an overview 
of HCI research on website usability in Asia ‘from within’, which outlines the articles written 
by researchers with affiliations to universities in that part of the world. Based on a keyword 
approach to major HCI research outlets, we identified and analysed 60 articles from the 
period 2001 to 2011. Our results indicate that academic websites, e-commerce websites and 
tourism websites were the most studied web site domains in Asia. Typically, university 
graduates were used as participants in a laboratory setup and asked to navigate and find 
information on a website. No systematic use of cultural variables or theories to code, analyse 
and interpret data and findings was found. We discuss our results and the need for a greater 
sensitivity to what is ‘local’ and ‘from within’ in HCI research and what this can add to the 
existing literature on website usability.  
Keywords/
Website, Usability, User Experience, HCI, Asia, UX, Local, Literature, review. 
1 INTRODUCTION 
The number of users of websites in Asian countries1 is growing at faster rate than the rate of growth 
in Europe in the recent years. Asia has had 210.8 million new internet users since 2000 (Pingdom, 
2010). This article provides an overview of human-computer interaction (HCI) research on website 
usability in Asia that has been performed by researchers affiliated with institutions in Asia from 
2001-2011. Due to strong economic growth and the pattern of internet development in Asia, the use 
of websites has become a standard means of searching for information and buying commodities and 
products in the region. However, the majority of research studies in HCI focus on users in the USA, 
Canada and European countries, or at best compare one of those countries with countries in Asia 
(Clemmensen & Roese, 2010). Few studies have focused on HCI and website usability in Asia 
                                                
1 Asian countries were chosen on the basis of United Nations Geoscheme. The macro-geographical regions are arranged 
to the extent possible according to continents. http://unstats.un.org/unsd/methods/m49/m49regin.htm 
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specifically, despite HCI being of key importance to the ICT industry in that part of the world 
(Smith et al., 2007; Yeo et al., 2011).  
Academic HCI research has advocated the importance of website usability for decades. Website 
usability issues include overwhelming amounts of information, complexity, lack of structure, 
insufficiency of search mechanisms, lack of fit with users’ preferences for colors, inappropriate 
metaphors, and difficulty of navigation (Nielsen, 1994). Existing theories of usability are likely to 
be applicable in Asia, but website usability may not be universal and culture might influence the 
perception of usability (Frandsen-Thorlacius et al., 2009, Yeo, 1998). More generally, topics chosen 
for HCI research, data collection, analysis and discussion may all to some degree be ‘local’ or 
‘indigenous’ to different regions of the world (Clemmensen, 2012). For example, the theory and 
method of so-called ‘cultural markers’ might be of special importance to research on Asian websites 
(Sun, 2001). Similarly, Hofstede’s (1980) national cultural dimensions have turned out to be 
relevant theory for HCI research on Asian websites, see for example (Smith et al., 2004), while 
rarely being used to examine US websites.  
There are Asia-specific controversies for website usability related to preference for website 
language, content and visual design (Choong & Salvendy, 1997; Marcus & Hamoodi, 2009). 
Further, there are several issues and gaps that will need to be filled out through existing or new 
theory. Such theories must address issues such as the variation of website structure within the Asian 
region, the relation between usability and user experience in Asian websites and the design of 
bilingual websites with two or more languages presented concurrently on a single webpage. There 
may also be a need to look into Asia-specific HCI methods, if any, to study website usability in that 
region. Finally, being aware and sensitive to the numerous variables relevant to understanding 
website usability in Asia may in fact be most possible for HCI researchers who live in the region 
(Clemmensen, 2012). In sum, we decided to focus on usability research performed by HCI 
researchers affiliated to Asian institutions. This paper aims at answer the question: What local HCI 
research has investigated website usability in Asia?  
This article shows how the research in HCI and website usability in Asia has evolved over a period 
of 10 years from 2001-2011. It examines the distribution of website usability research across 
countries, use of theories, study topics and what genres of websites that have been researched 
during this period. The article provides a summary of research with different methodological 
approaches, such as theoretical analyses, field studies, experiments, ethnographies, interviews and 
surveys. The article also looks into the kinds of participants in the studies and how many 
participants were used in each. Finally, the article discusses several gaps in the literature and 
identifies key areas of future research for website usability in Asia and in general. 
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2 BACKGROUND 
The number of website users in Asian countries increased drastically in the decade 2001-2011. 
According to the US Census Bureau, in 2011 44% of the world’s internet users lived in Asia2. Due 
to strong economic growth in internet development in Asia in the preceding years, website use 
became a normal part of daily life. During the period, the software and hardware industries and 
web-based services such as e-commerce developed even further in large Asian countries like Japan, 
India and China (Smith et al., 2007). People started to use the web to search for information and to 
buy commodities and products. Social media, e-commerce and web applications, many of which 
were unfamiliar to USA and European users and HCI researchers. For example, Sina Weibo, a site 
similar to Facebook with over 100 million users (Joinson, 2008) were used by hundreds of millions 
of people in Asia. 
Historically, HCI and usability studies originated mainly in Europe and the United States while not 
much is known about the history of HCI research in Asia. Anecdotal evidence suggests a rapid 
development of research took place in the period 2001-2011, and that HCI research that focuses on 
the region, or is hosted in Asia, has been published in a variety of HCI journals (Chui Yin Wong, 
personal communication, 24 November, 2011). Development of HCI research on a national level 
has been described as ‘institutionalizing HCI research’ and conceptualized as a process that occurs 
in evolutionary stages (see table 1). Applying these stages on a country level showed that HCI 
research in the Asian region as a whole rapidly developed to be an important factor in the design 
and development of products (Smith et al., 2007). However, the evolutionary approach to the 
development of HCI is limited in different aspects, one obvious one being that technology 
developed in one country often spreads rather swiftly around the world and does not occur in stages 
in each country (Clemmensen, 2010). 
Table 1: Stages of usability maturity and their indicators (Smith et al., 2007) 
Level Indicators 
  Recognised Problem recognition, performed processes 
Considered Quality in use awareness, user focus 
Implemented User involvement, human factors technology, human factors skills 
  Integrated Integration, improvement, iteration 
Institutionalized Human-centred leadership, organizational human-centeredness 
A number of research studies show that users differ importantly according to culture (Day & Evers, 
2001; Callahan, 2005; Marcus & Hamoodi, 2009). Studies of user performance indicate that a 
cultural fit between technology and target user group may be important. Wan Rahim et al. (2009) 
conducted a survey of local Islamic websites and suggested that Middle East and Malaysian users 
performed faster when they used websites that were targeted towards their cultural groups. Studies 
of user preferences indicate that people from different countries may exhibit specific preferences for 
                                                
2 http://www.census.gov/ 
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layout of the websites. For example, Callahan (2004) suggested that users in Japan and Malaysia 
may have a preference for a vertical layout, whereas users in Austria and Denmark may have a 
preference for horizontal page design. The study used Hofstede´s dimensions of national culture as 
the main framework to examine cultural differences between different countries. One possible 
shortcoming of this approach, and of many other studies that use national culture as a variable, is 
that it did not discuss within country differences between user groups. For example, Callahan 
(2004) used 20 webpages from Malaysia, which were presented to participants in Malay, or in 
Malay plus an English version of the homepage, but did not discuss which particular language, 
ethnic and cultural groups, among the many different languages within Malaysia, that the study 
concerned.  
Every group or category of people, it has been argued, carries a set of common mental programs 
that constitute its culture (Hofstede, 1980). There may, therefore, be systematic difference in the 
cognitive styles of Asians and Westerns, for instance; Asians tend to apply a holistic view of the 
world, as ancient Chinese thinkers promoted this way of thinking, whereas Western people tend to 
apply an analytical view of the world following the traditions of ancient Greek thought (Nisbett, 
2003). Likewise, most ‘high context’ cultures, such as Asia and Latin America, rely heavily on 
contextual clues, whereas low context cultures (for example the United States, Germany and 
Scandinavia) rely on more definite cues, such as the written word (Nantel & Glaser, 2008). For 
example, members of individualist cultures such as Germany tend to perceive objects in context 
independently, while members of collectivist cultures such as Malaysia focus on the relation 
between objects and the entire field (Kühnen et al., 2001). The difference between cultural groups 
with a focus on individual objects versus objects-in-context has also been explained by reference to 
the different perceptual environments of each cultural group (Miyamoto et al., 2006). For example, 
people living in densely populated megacities might experience a different and more contextual 
physical environment, compared those living in sparsely populated areas. People in Denmark will 
tend to see a fish when presented with fish in an aquarium, while people in China will see an 
aquarium, because aquariums are common in city life in China and rare in city life in Denmark. 
Similarly, talking to someone on a mobile phone when you are more or less alone in the street is a 
different user experience from talking to someone on the mobile phone when surrounded by other 
people also using their mobile devices. In summary, the country or regional culture of users and 
designers affect individual experiences on a basic cognitive and perceptual level, and it is highly 
relevant to HCI in many ways.  
Cultural differences influence HCI in more ways than just directly through users’ perception and 
cognition. The mental program of designers and developers of websites may be more or less 
embedded in and anchored to the local culture, resulting in variations in their understanding of local 
users’ needs. Faiola and Mateio (2005) compared the online performance of 27 Chinese students 
and 26 American students who completed online tasks. The results indicated that online task time 
performance of participants was faster when participants used web sites created by designers from 
their own national culture. Finally, differences in language usage between different cultures may 
have complex and not yet understood implications for the usability and user experience of websites. 
  Page | 5 
 
Differences in language and culture are of key importance in the usability of websites and should be 
considered when dealing with different cultures. 
2.1 Website usability and user experience 
Website usability and user experience may not be universal across different countries. Successful 
usability evaluation depends on culturally-embedded meaning of objects which is not explained 
appropriately by a universal understanding of usability (Smith & Yetim, 2004).  
The concept of ‘cultural markers’ had been of particular importance to understanding website 
usability. The idea is that when users browse web pages, they subconsciously apply cultural 
preferences to evaluate the design (Sheppard & Scholtz, 1999; Juric et al., 2003). Cultural markers 
are interface design elements and features that are prevalent, and possibly preferred, within a 
particular cultural group. In other words, cultural markers in web design are the cues of picture, 
icon, shape, colour, texts and tone frequently used in a particular culture to interpret meaning. Users 
are receptive and possibly prefer websites that display cultural markers of the local culture. 
Targeting a user group with cultural markers could thus potentially increase the usability of 
websites. It had been shown that users from different cultures preferred different modes of cultural 
markers (Sun, 2001). Sun (2001) investigated strategies for the development of representative 
interfaces in a multicultural context. Her study used Hofstede’s (1980) power distance and Marcus’s 
(2000) approach for multi-dimensional web-interfaces to identify cultural representations of 
multicultural Malaysia. Marcus (2000) used cultural markers to explore three characteristics of web 
sites: Language, colour, and pattern/image. The result of the study pointed out that those websites 
that use cultural markers in their design are accepted by their target audience. However, it is 
difficult to generalise cultural markers for users in the frequently multi-ethnic and multicultural 
societies of Asia. For example, users in Malaysia may well have different cultural backgrounds, 
such as Chinese, Malay, and Indian. Each of these cultural groups may have different ways of 
relating to cultural markers embedded in websites. While looking into a country such as Pakistan, 
there are different cultural characteristics that need to be taken in consideration in website usability. 
For example, while looking on a university website users there consider their association with their 
family of importance for how they manage information (Nawaz et al., 2011; Nawaz & 
Clemmensen, 2010).  
In summary, research on website usability in Asian countries has been emerging rapidly in the 
period from 2001-2011. Studies of HCI and usability started to get a focus in countries like China 
and India in late 1990s (Smith et al., 2007). This research was practiced in the traditional way with 
university students as participants, a focus on academic websites and government websites, and on 
quantitative research. Furthermore, the countries studied, especially Western Asia3, were strong on 
Muslim majority values at that time, and websites in these countries became a medium through 
which Muslims and Islamic scholars accomplished many of their religious obligations (Murni & 
Abu Osman, 2011). Thus, we expected our review of research on HCI in Asia research to show 
                                                
3 The macro-geographical regions of western Asia  http://unstats.un.org/unsd/methods/m49/m49regin.htm 
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interest in religious identity and evaluation of religious websites, a topic that so far has been little 
studied (Al-shamaileh et al., 2011). More generally, from the literature on cognition and culture 
reviewed here, we expected many studies of website usability in Asia to focus on the religious, 
social, organizational, or cultural context of websites. 
3 METHOD 
A keyword approach was applied to search in scientific repositories that covered all major outlets 
for HCI research. Initially, a search of website usability in Asia was conducted on Google scholar. 
It showed a distribution of publications across multiple journals and conferences. The initial 
overview of the search results showed that a search was needed for “website usability in Asia” 
across multiple disciplines, journals and conferences. We chose to approach the search for relevant 
"website usability in Asia" articles by searching major academic databases which are widely used to 
retrieve HCI research.  
3.1 About the analysts 
The analysis was primarily conducted by the first author, who has the competences and background 
required for analysing the literature on website usability in Asia with an internal lens. The first 
author is a Pakistani national who grew up in Lahore and he has an undergraduate degree in 
computer science from Lahore University and postgraduate degrees from Sweden and Denmark. 
The first author speaks Urdu, English, Punjabi and some Danish. One of the observations which 
initiated our analysis was the observation during the literature search and data collection that despite 
the fact that 29 million people have internet access in Pakistan, there was no evidence of HCI and 
usability research. The second author is Danish with no formal affiliation to Asian Universities and 
HCI in Asia. His main qualification for participating in this paper was his experience and 
knowledge gained from coordinating a research project on cultural usability with researchers in 
India and China. 
3.2 Choice of Academic Databases 
The articles related to website usability in Asia were being found in multiple academic databases, 
because there was no single repository for HCI research or website usability in Asia. Focusing on 
top HCI journals and conferences would not provide optimal results, because emerging HCI 
research, as we estimated was the case in Asia, often straddles multiple disciplines (e.g. 
engineering, IS, information science, psychology, and human factors). When searching for relevant 
literature, it was therefore necessary to look not only within the HCI literature as determined by its 
standard journals and conferences, but also outside the field (Webster & Watson, 2002). Hence we 
decided to search in largest, most famous, and most comprehensive scientific repositories. The 
obvious risk of searching in these repositories rather than focusing on a narrow set of conferences or 
journals was that we could be overwhelmed by the potential large number of HCI research articles 
on the topic studying question, and that we might find articles that were not appropriate to the topic. 
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However, in our judgement, this risk was worthwhile in order to catch the potentially interesting 
and possibly widely scattered articles on website usability in Asia.  
We chose four academic search engines, “ACM”, “Web of science”, “Scopus” and “Science 
Direct”, to search for relevant articles for the study. We selected these four databases because they 
covered all major HCI journals and conferences. We also looked other HCI researchers’ literature 
review papers and their choice of HCI databases (Clemmensen, 2010; Bargas & Hornbaek, 2011). 
The four repositories cover 20,200 publication venues. We searched for the articles between 2001 
and 2011. This period of time was selected because there was an incredible growth in the internet 
and its users in Asia between 2001 and 2011 (Pingdom, 2010). The penetration of the internet in 
Asian population was 20.1% in 2011 and Asia represented 43.4 % of the world internet users at that 
time, the most in the world. In all, Asia showed a growth of 568.8 % in internet use over the 
period4.  
3.3 Keyword and screening criteria for relevant articles 
To identify articles within the set of chosen outlets, we used the two keywords: website AND 
usability to search in the titles, abstracts and keywords of the articles. This procedure had 
implications: we found only those articles which focused on website and usability in the abstracts of 
the articles. 
After using the keywords to identify a list of articles, we wanted to include only those articles that 
focused on website usability in Asia. Therefore we defined the additional screening criteria of 
country of authors/publication and general topic: 
• Country of authors’ university: We used the first author’s university affiliation as an 
indicator of the geographical region of the research article. The country of the first author’s 
university was deemed suitable for refining the list of articles to those relevant to HCI in 
Asia because there was no other reliable common factor that could be tracked. The aim was 
to include only those articles that addressed website usability in an Asian country.  
• General topic of the articles: The articles were screened to see if they had sufficient focus on 
website usability topics by reading all abstracts, skimming the articles and deciding whether 
to include them or not.  
The search results from repositories were imported and duplicates (identical publications, but from 
different databases) were removed.  Only articles written in English were included because it was 
difficult to interpret focuses of articles from the summary of articles which were not written in 
English. In the later stage, we included  seven papers (see appendix A) which were identified by a 
research assistant from Chinese academy of Science as good examples of Chinese- language 
research in on website usability.  
                                                
4 An overview of internet usage, data and statistics worldwide: http://suite101.com/article/internet-
usage-data-and-statistics-worldwide-a235149 
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3.4 Propositions 
A number of propositions about HCI research on website usability in Asia were formed before the 
analysis of articles. These propositions were based on the literature discussed above and more. We 
also formulated additional propositions about the use of research methods and types of theory used 
in the articles. This resulted in the following propositions about HCI research papers on website 
usability research in Asia prior to analysis: 
 
1. The number of publications on website usability in Asia would have increased over the 
period 2001-2011 due to increased interest in the topic linked to a rapid increase in website 
users in Asia at that time.  
2. A majority of the articles would have been written by authors with affiliations to universities 
in China and India, due to the large size of these countries and their corresponding 
populations of academic researchers.  
3. For the use of theories, cultural theories would be used as major frameworks for studies of 
websites and usability in Asia, because Asian users feel a strong association with their local 
culture. Such theories would be used to explain whether websites are culturally 
contextualized according to users’ local culture, and whether symbols and national colours 
are appropriated.  
4. The topics studied in HCI research on website usability in Asia would mainly be usability 
evaluation methods and website design methods in general, and the findings would involve 
analysis in terms of cultural theory. The reason for this proposition was that existing 
usability theory should remain relevant in Asia, though perhaps with additional cultural 
aspects. 
5. The particular genres of websites that would have been studied would be university 
websites, religious websites and government websites in addition to other website domains. 
University websites would be studied because much of HCI research has traditionally been 
conducted in universities and has tended to use students as participants. Religious websites 
would be studied because religion has been a central feature of a number of Asian countries 
over the period covered. Government websites would be studied because governments have 
recently begun providing many online services to potentially a large user groups, making 
testing the accessibility and usability of these services for their citizens a critical area of 
study. 
6. A large proportion of the articles would focus on cultural markers and usability, as it had 
been shown that users from different cultures tend to prefer different modes of cultural 
markers and that there are interface design elements and features that are prevalent, and 
possibly preferred, within particular cultural groups (Sun, 2001). 
7. There would be more quantitative studies (for example questionnaires) than qualitative 
studies (for example open interviews), because quantitative science has dominated HCI 
research in general (Cairns, 2007). In many Asian countries, HCI research was an emerging 
discipline during the period, and emerging disciplines often starts out using conventional 
research methods in the discipline, suggesting a likelihood of quantitative methods. 
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8. The participants in the studies would have been the representative of the studied domains. 
We would expect a reasonably large body of articles with rural users as study participants. 
We expect this because governments and organizations are not only providing online 
services through websites to users living in urban areas but they are also trying to provide 
these information and services to users who live in rural areas. 
4 ANALYSIS AND RESULT 
We searched for relevant articles sequentially in each of the selected four academic databases.  
• ACM Digital Library. We searched for website AND usability in the abstracts of the articles 
between 2001 and 2011 and found 231 in ACM database and affiliated Organizations of 
ACM database. Since ACM did not provide refinement though locations, we screened the 
231 articles for the locations of the institutes and first author’s location. The 231 articles 
were retrieved from 100 different institutions. In this list of articles, four articles were not 
presented by any institute but rather by a company or individual person (IBM, Oracle, Sun 
Microsystems and Aaron Markus). We selected one article from these four articles because 
this discussed culture and choice of users’ interfaces and placed it in ‘China’. Ultimately, we 
were left with 17 articles from the ACM database. One of the articles was not available for 
downloading. We downloaded the remaining 16 articles in the final ACM list.  
• Scopus. The search for website AND usability was conducted in the abstracts of articles 
between 2001 and 2011 and resulted in 289 articles. A total of 44 articles from the 289 
articles were from the Asian region. Of the 44 articles, 13 articles were not available online, 
which left us with 31 articles downloaded.  
• Web of Science (SSCI). The search for website AND usability in the abstracts of the articles 
between 2001 and 2011 resulted in 265 articles. The search was applied to the database 
fields of article title, abstract and keywords. After screening the articles according to the 
geographical locations, we were left with 31 articles. Five articles could not be downloaded 
due to unavailability of articles in digital form, resulting in 26 articles from web of science.   
• Science Direct. We searched for website AND usability in the abstracts of the journal 
articles and found 57 articles. Of these, after screening of abstracts for location and topic, we 
were left with 13 articles.  
Table 2 provides an overview of the found articles. The Scopus database appears to be the most 
comprehensive with 31 articles on website usability in Asia. 
We combined all the articles from the four databases and found 26 (29%) articles replicated in one 
or more databases. After removing the duplicate publications, we were left with a final list of 60 
articles for analysis. The articles were analysed further according to the propositions derived from 
other studies. In order to search for relevant information in articles, the abstracts of the articles were 
read thoroughly. The introduction and conclusions were read to search for relevant information if it 
was not available in the abstract of the article. The body of the article was studied to search for 
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information if necessary. We coded the articles for categories of interest. The choice of categories 
was informed by the propositions presented in section 3.3. The coding was done by going through 
all the 60 articles to look for information that were relevant to each proposition. The first author 
coded for all propositions and all the articles. The abstract of all articles were read thoroughly and 
body of the article was skimmed to search for relevant information. During this process, codes were 
generated to find the theories, methods, studied topics and type of users been used. As a control of 
the coding quality, the coding done by the first author was compared with a coding done by the 
second author for the “theory” used in the 60 articles, using the set of “theory” codes developed by 
the first author. The comparison of the two coding was performed qualitatively with both authors 
discussing disagreements and reaching a consensus.  
Table 2: Distribution of articles across different regions of Asia 
Database   ACM Science Direct    Scopus Web of Science 
Country China ( 7 ) 
Japan ( 5 ) 
Taiwan ( 1 ) 
Korea ( 1 ) 
Malaysia ( 1 ) 
Turkey ( 1 ) 
Taiwan ( 4 ) 
China ( 3 ) 
Turkey ( 2 ) 
Oman ( 1 ) 
South Korea ( 1 ) 
Iran ( 1 ) 
Japan ( 1 ) 
 
Japan ( 7 ) 
China ( 7 ) 
South Korea ( 2 ) 
Taiwan ( 4 ) 
Malaysia ( 5 ) 
Jordan ( 2 ) 
Iran ( 2 ) 
Singapore ( 1 ) 
Turkey ( 1 ) 
Oman ( 1 ) 
Taiwan ( 9 ) 
South Korea ( 6 ) 
China ( 3 ) 
Malaysia ( 2 ) 
Turkey ( 2 ) 
Iran  ( 2 ) 
Japan ( 1 ) 
Singapore ( 1 ) 
 
Total = 86 16 13 31 26 
 
4.1 The number of publications on website usability in Asia  
We wanted to look into the articles’ distribution in different repositories during the period 2001-
2011. With an increase in internet users in Asia, we expected that the research in website usability 
would have grown every year during the period of interest. Figure 1 shows the trend in publication 
of the articles of interest in the decade investigated.  
Figure 1 illustrates that, as expected, there was indeed a trend, with publications on “website 
usability in Asia” increasing during the investigated period of time. From the beginning of the 
period with 0-3 articles published per year, to 10 articles published per year at the end of the period. 
Figure 1 also shows that publications on “website usability in Asia” only began to appear from 
2003. 
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Figure 1. The distribution of 60 “website usability in Asia” research articles in the period 2001-
2011. 
4.2 The distribution of articles on Website Usability in Asia   
A majority of the research articles could be expected to come from China, Japan and India, due to 
the population size of those countries and their correspondingly greater number of academic 
researchers. Figure 2 shows the distribution of articles on website usability in Asia across different 
Asian countries. Figure 2 illustrates that a majority (25%, 15 of 60) of the “website usability in 
Asia” articles were from China (and Hong Kong), and nearly as many website usability articles 
were retrieved from Japan (20%, 12 of 60) and Taiwan (18%, 11 of 60). In contrast, little research 
on “website usability in Asia” has been conducted in Western Asia.  
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4.3 The use of theories  
From previous research it could be expected that the use of theories would be limited, and that 
cultural theories would be the most frequently used frameworks for studies of websites and 
usability in Asia. The first of these propositions turned out to be true - the use of theory was scarce 
in many of the investigated articles. A little more than half of the articles (61%, 37 of 60) mentioned 
any identifiable theory. In those cases, we read the paper to determine whether it could be 
characterized as a use of a particular theory or not. Table 3 shows the theories used in the articles. 
In this table and in the following, the letter P with a number refers to an article in the list of the 60 
investigated articles in Appendix A.  
The second proposition - that cultural theories would be the most frequently used frameworks for 
studies of websites and usability in Asia - was not true. Table 3 illustrates that despite the fact that 
the investigated articles were carefully selected to be about “website usability in Asia”, even among 
the articles that did mention theory, cultural theory was rarely used. The most frequently used 
theories were those related to behavioural intention (P7, P19, P37, P44, P48), learning (P6, P20, 
P23, P55, P4) and a number of different cognitively oriented theories such as mental workload, 
cognitive theories and cognitive aging theory (P13, P16, P22, P27, P47). Only a few articles (8%, 5 
of 60) used cultural theories or globalization theories to conceptualise what was specific about 
“Asia”. Of the five cultural theory articles, four articles used Hofstede’s cultural dimensions. 
  Table 3: Theories used in articles on “website usability in Asia” 
Theories    
Aesthetic P34 Information Desire P17 
Ant colony optimization  P60 Information Foraging Theory P11 
Behavioural Intention P7, P19, P37, P44, P48 Information Learning     P6, P20, P23, P55, P4 
Cognitive Aging Theory P13 Information Management P5, P21 
Cognitive Theory P22,P27, P47 Mental workload P16 
Cultural Dimensions P2, P8, P36, P56 Theory of Gestalt psychology P3 
Disconfirmation Theory P22, P52 Theory of Globalisation P10 
Empirical law P35 Trust P39 
Graph Theory P31, P32 Visual P15, P30, P33, P58 
Another subset of the articles used website usability as the general framework of the study, without 
mentioning any specific theory. The use of website usability as a framework raises the issue of 
whether such papers should be classified as concerning theory, frameworks or a method of study. 
Table 4 shows the articles that used website usability as a framework, and also the different focuses 
within website usability (i.e., information navigation), if any. 
Table 4 illustrates that the articles used website usability as a general theory/framework of study 
and did not emphasize any particular characteristic of website usability. For a few articles, the 
website usability framework appeared to have a focus on a particular issue. For example, 
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information navigation studies focused on navigation burden (P40), information retrieval and 
mining web structure (P41), evaluation of website metrics for navigation (P50) and general user 
interface navigation (P51). 
Table 4: Articles using website usability as a framework theory  
Website usability as a framework theory 
Active control  P24   
Information Navigation  P40, P41, P42, P50, P51   
Others P12, P46, P49   
Quality P38   
Website usability P1, P9, P14, P18, P25, P26, P28, P29, P43, P45, P53 P54, P57,  P59  
Some articles were studies of usability evaluation methods (P27, P38, P41, P43, P59 and P60), 
rather than studies that used such usability methods to evaluate the websites or do other kinds of 
research. Thus, these articles did not clearly discuss any theory, but focused on methods and method 
development. The methods were rationalized, customized and presented as new methods, for 
example using new expression for the previous methods with addition of a step (i.e., Scenario based 
walkthrough: Colony meta-heuristic technique modified heuristic usability evaluation).  
4.4 The studied topics  
We wanted to look into the topics that were studied most in the selected articles. We expected the 
studied topics to be usability evaluation methods and website design methods, and expected the 
findings to be analysed in terms of cultural theory. Table 6 shows the distribution of the studied 
topics across the 60 articles. It is clear from Table 6 that a usability analysis of a website was a 
common (43%, 26 of 60 articles) and accepted form of research into website usability in Asia.  
Table 6: Studied Topics of the articles 
Studied Topics  
Usability analysis of a  
website domain"
P1, P2, P4, P6, P9,  P10,  P11 ,  P12,  P14,  P14,  P21,  P22,  P23,  P25,  
P26,  P28,  P29,  P31,  P35,  P44,  P45,  P46,  P47,  P52,  P53,  P55 
Analysis and methods P27, P38, P41, P43, P49, P50, P54, P59, P60  
  Asian users website evaluation  P36 Mental stress P16, P40, P51 
  Blind users experience  P32   Mobile networking P19 
  Design solution for older adults P13   Portal Information Management P5 
Factors affects usability P8, P18, P56 Trust P34, P39, P48 
  Interactive learning P20 Visual interfaces P3, P30, P33, P58 
  Information desire P17 Web mining P7, P42, P57 
The analysis and methods for website usability, second row in table 6, involved evaluation of 
websites through Latent Semantic Analysis (P27), ranking website pages (P31, P38), Markov 
Model based website measures (P41), scenario based walkthrough (P43), automatic evaluation 
metrics (P50), automatic data collection system for website usability (P59) and the Colony meta-
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heuristic evaluation technique (P60). These studies represented a type of research that focussed on 
methods and techniques for evaluating websites, rather than the usability of the website itself. 
Visual interfaces were the single most studied explicit topic of website usability in Asia research. 
The visual interface research emphasized Gestalt-like perception measures (P3), factors affecting 
webpage perception (P30), iconic hyperlinks (P33) and gazing point of information (P58). 
The articles that studied topics related to trust (P34, P39 and P48) emphasized trust development 
with the users of a website and how digital aesthetics plays a role in the process. The articles on 
trust further analysed users’ intentions and shopping experiences and how they could be converted 
into purchasing intentions.  
Moving on towards the studied topics of stress and its relationship with websites, three articles 
(P16, P40 and P51) emphasized the mental stress and navigational burdens of users when searching 
for information. Navigational burden and stress were analysed via metrics such as number of clicks, 
task efficiency and number of errors. All the studied topics that related to the mental stress of the 
users discussed the mental stress of search tasks and navigation and its relevance to the website 
usability. While the other topic of study focused on information purchase intention (P24, P37) and 
website usability. Web mining articles (P7, P42 and P57) focused on the efficiency and reliability of 
data for users.  
4.5 The website domains 
We expected that the major genres of websites researched in the literature would be university 
websites, religious websites and government websites. This proposition turned out to be partly true, 
as there was a great variety in the studied website domains. Table 7 provides a list of domains that 
have been studied and gives examples of the focus of the articles in each particular domain of 
websites.  
Table 7: Domains of websites in Articles 
Domain  Focus   
Academic websites P3, P4, P6, P9, P14, P20, 
P28, P42, P50, P55, P59 
Children service, usability evaluation,  
students learning 
Databases P12, P46 Information retrieval 
E-commerce P11, P17, P24, P33, P39, 
P48, P53, P56 
Evaluation, trust, intention 
E-government websites P23, P25, P26, P45 Learning, e-services accessibility 
evaluation, performance 
Industry websites P8, P18 Perceived usability 
Mobile websites P19, P34 Mobile social networking, mobile 
commerce 
Product and Services P31, P36, P38, P43 E-services, company services, case study 
Public Services P5, P16, P47, P60 Community websites, public libraries 
Tourism Websites P10, P22, P29, P44, P52, Navigation and evaluation, performance 
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P54 and perception 
Websites/systems P30, P40, P41, P49, P51 
P57, P58 
Web applications, web systems, web base 
systems 
Other domains P1, P2, P7, P13, P15, P27, 
P32, P35, P37 
Blogs, community based websites, 
adaptive websites, web systems, English 
learning websites, local websites, web 
based systems 
From Table 7 we can see that the website domains studied included a broad variety of domains such 
as academic websites, e-government websites, e-portfolios, library websites and tourism websites. 
In terms of the number of studies, the academic domain and the tourism and e-commerce domains 
were the most studied.  
Studies on academic website usability emphasized the enhancement of students’ learning and of 
user experience for academic library websites. There was not much emphasis on healthcare and 
only two articles talked about healthcare websites and services. The e-commerce websites clearly 
focused more on trust, user purchase intention and the evaluation of e-commerce websites for end 
user satisfaction. For tourism and hotel research, studies from Hong Kong focused on tourism and 
hotel websites’ usability. Within this, emphasis was placed on travellers’ perceptions of the 
functionality of hotel websites as well as general usability. The e-portfolio and e-services studies 
stressed databases and information retrieval. E-government website studies emphasized evaluation 
of the quality of government websites their accessibility. The studies also discussed the 
enhancement of learning opportunities though e-government websites. E-commerce (19%, 5 of 27) 
and academic websites (19%, 4 of 27) was the second and third most studied domains. The other 
studies focused on usability of websites for the elderly and customer loyalty.  
From previous research it was expected that a significant number of articles would focus on the 
usability of religious websites, particularly in articles from Muslim majority countries (that is, 
Pakistan, Indonesia, Oman, and Saudi Arabia) and with large Muslim populations (India). We 
expected this because religion is an important part of the social system and structure in these 
countries. However, of the 60 articles investigated here only one study (P2) analyzed religion as a 
variable in any depth. Thus there was not a significant body of articles related to religious identity 
and evaluation of religious websites. For studies of the topic that are located outside the articles 
discussed here, see (Al-shamaileh et al., 2011; Murni & Abu Osman, 2011). 
4.6 The focus on cultural markers 
We expected that a large proportion of the articles would focus on cultural markers, as it had been 
shown that users from different cultures preferred different modes of cultural markers (Sun, 2001). 
There were a number of studies that looked into the issue of cultural markers (11%, 7 of 60) in 
different cultures. Some of the studies found significant differences in website usability when 
culturally appropriate markers were used, while other studies were less definite, suggesting that 
cultural markers were “possibly preferred” in a particular culture. The studies of cultural markers 
emphasized language issues (P2), perception and animation (P3, P22), fonts (P15), icons and 
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images (P33, P56) and information design (P36). The studies of cultural markers emphasized that 
better cultural marker results increased the usability of web pages and reduced the complexity and 
mental load of users. However most of the studies did not emphasize the analysis of icon, images, 
fonts, etc., despite these feature being considered major points of interest in cultural markers theory. 
The research methods used in the articles 
It could be expected that the investigated studies would tend toward more conventional quantitative 
methods (for example questionnaires), rather than qualitative methods (for example open 
interviews. This proposition was true, as the analysis of the 60 articles showed that a large 
proportion of the articles (65%, 39 of 60) applied quantitative methods when conducting their 
studies of website usability. Few studies (12%, 7 of 60) leveraged qualitative methods. A further 
few articles (16%, 10 of 60) used a mixed methods approach (Creswell, 2009). While other articles 
emphasized methods and theory, some articles (8%, 5 of 60) directly expounded a model and 
framework for website usability.  
Besides looking at the quantitative/qualitative distinction, one way to characterise a body of 
research is to divide articles according to whether they are mainly theoretical research, field studies, 
experiments, ethnographical observations, interviews, surveys or other types. For the set of articles 
about studied here, it turned out that a large proportion (46%, 28 of 60) concerned experimental 
research. The activities in the experiments with website usability involved measuring task 
performance, assessing web pages according to Likert scales after task, testing iconic identifiability 
(P33), information seeking tasks (P9, P11, P24, P37, P47), and time and click counts for tasks (P27, 
P47, P51, P58).  
Another section of the studies used surveys (20%, 12 of 60) to understand Asian users’ perceptions 
of website usability. Questionnaires were posted on the websites or collected individually from 
users of the websites. The survey articles also included those articles that examined a list of 
websites and selected a sample of websites for usability evaluation in a particular domain. 
Ethnographic studies and interviews were least used, with only three articles using interviews for 
website evaluation (P19, P29, and P30).  
4.7 The user representation 
In any usability study, it is important to recruit users who are representative of the population and 
area of study. It could thus be expected that study participants in the investigated articles would 
represent the domains for which the usability studies were conducted. We expected that a 
reasonable number of studies would have rural users as study participants. The reason for this was 
because governments and organizations in many Asian countries are trying to provide services not 
only to urban communities but also to the substantial population that lives in rural areas. However, 
in the investigated articles, there were no studies with rural users as the participants, and there were 
no studies of websites in rural settings. A majority of the studies (62%, 18 of 29) used college and 
university students and lecturers for data collection. The students’ type and characteristics varied in 
some studies. Two of the studies used blind students (P16, P32), one study used 5th grade students 
(P47) and two studies used college students (P20, P24). Some studies (14%, 4 of 29) did not 
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provide sufficient details to determine the nature of the subjects of the study.  The remaining 
articles (24%, 7 of 29), which did not use students, used participants that were appropriate to their 
case studies: hotel guests and travel industry professionals (P29), IT/IS professionals (P35, P56), 
mobile users (P19, P34), senior citizens (P13), and usability professionals (P36).  
In the investigated articles, the variation depended on the domain of research and experimental 
design and activities. The results showed that academic websites were studied many times in the 
usability studies of a single domain of website, but the ratio of university students was higher than 
the ratio of academic websites as domain. The use of representative user groups was lower in other 
domains of websites.  
The number of participants for experiments varied from 3 to 54 participants (P13, P16, P19, P21, 
P22, P24, P30, P32, P33, P36, P47 P56, P58, and P59). Articles using survey data recruited between 
77 and 250 participants (P20, P23, P29, P34, P37, P39, P44, P48). Two of the studies (P16, P32) 
used blind users (3 and 6 users) in their experiments. Three users were used to test a navigational 
tool by asking them to find information on the company website (P58).  
5 Discussion 
The analysis of the selected 60 articles on website usability in Asia published between 2001 and 
2011 showed an increase in publishing on website usability topics. While it is not possible to 
conclude on the weak tendency, increasing research on HCI in Asia published by researchers within 
the region, may help to assess if in fact usability is not universal (Frandsen-Thorlacius et al., 2009) 
and whether the culturally-embedded meaning of objects has been insufficiently explained by 
current theories of website usability (Smith & Yetim, 2004). In the following we discuss the key 
findings from our analysis. 
5.1 Which countries produced HCI research on website usability in 
Asia? 
A large part of the articles on website usability in Asia originated in China, Japan, Malaysia and 
Taiwan, while a fewer articles retrieved from South Korea, and Malaysia. Somewhat surprisingly, 
despite a significant and promising ICT industry in India (Smith, Joshi et al. 2007), there were not 
many articles identified from that country. When research on website usability is compared to 
website usability research in general another picture emerges. Table 8 shows the top five countries 
producing website usability articles in Asia relative to website usability papers in general. Clearly, 
much research on website usability is conducted in the United States. Whereas China and Japan are 
top research locations for website usability in Asia, they do not feature in the top five locations for 
website usability research in general. 
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Table 8:  A comparison of articles on website usability in Asia with the general spread of articles in 
Scopus 2001-2011 
Asia Proportion In General Proportion 
China 7 of 31 or 22% United Stated 86 of 289 or 30% 
Japan 7 of 31 or 22% United Kingdom 23 of 289 or 8% 
Malaysia  5 of 31 or 16% Spain 19 of 289 or 7% 




2 of 31 or 6% Australia 13 of 289 or 5% 
 
5.2 Religious websites as a research topic 
While we were excited about the possibility of identify a body of research on religion and websites 
in Asia, the analysis in this article revealed only one study analyzing religion in any depth. The 
propositions relied on recent research on the use of websites for religious purposes in particular in 
Muslim majority countries (Murni & Abu Osman, 2011). However, it has also been suggested that 
people that belong to other religious groups, for example Christians, with strong religious feelings 
may have needs that require new definitions and extensions of existing website usability concepts 
(Al-shamaileh et al., 2011). For example, their concept of usability may focus more on content and 
authenticity. We would therefore still expect to see future studies with focus on religious websites 
and religious domain, both within and outside Asia. 
5.3 Who and Where 
The findings in this paper show that undergraduate and graduate students are commonly recruited 
for studies of website usability in Asia. While using Hofstede’s and similar cultural theories as a 
frame of reference which outlines that culture is carried around by the individuals’ minds, rather 
than emerging from practice in context. In this sense, it can be argued that it is acceptable to recruit 
university students as representative of their larger national culture as research shows that users are 
different in different cultures (Day & Evers, 2001; Callahan, 2005; Marcus & Hamoodi, 2009). In 
some cultures users prefer the reading which has a fundamental of reading from right to left while 
others always read which has fundamental of reading from left to right. Thus it can be argued if a 
design fits with a local group of students, it will also fit with other people from same society, ethnic 
group and country (Isa et al., 2009), that is, that there can be a ‘cultural fit’ (Clemmensen, 2011). 
However, in the investigated articles, there were no studies with rural users as the participants, and 
there were no studies of websites in rural settings. Thus only one category of users was considered 
across Asian countries. 
In contrast to the strong focus on only one kind of user, the finding of this study was that a broad 
variety of domains were studies, particularly academic websites, e-government websites, e-
portfolios, library websites and tourism websites (with academic websites being the most frequent). 
Due to the focus of the study on website usability, half of the articles consisted of usability analyses 
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of websites. Thus it appears that it may be sufficient as a start to use students for study, given the 
substantial differences in language usage between different cultures and their implications for the 
understanding of usability of websites. 
Participants clearly play a critical role in the results of any study. However, the issue of researcher 
perspective, background and potential bias should not be ignored. Relative to culture, this 
contextual influence of the researchers and usability evaluators on the results of studies has been 
shown to be even greater in context-dependent China, compared to context-independent Denmark 
(Shi, 2010). 
5.4 Coding, analysis and interpretation of data 
Studies of cultural markers provided an impression that understanding cultural markers in a culture 
can help in implementing it for a similar audience. However, implementing cultural markers for 
similar user groups in another culture may not be a very good way to approach the issue. Instead, 
the representations associated with a culture such as the use of a certain set of colours, fonts, and 
information design should be identified, applied and tested with a representative audience before 
any generalisations are made.  
Authors mention cultural markers as being of key interest to website usability studies in Asia. The 
further discovery in the results above shows that typographical attributes of cultural markers are 
considered central to this. In cultural markers studies, typographical guidelines used for presenting 
the English alphabet cannot be applied directly to Asian languages such as Korean characters 
(Hangul), for instance. 
On the other hand, studies of cultural markers focused on users’ preferences of pictures, icons, 
shapes, colours, texts and tones to judge whether the site targets users or not. This is critical for 
designers to consider when looking for standardized icons that convey a similar meaning across 
locations and cultures. Crucially, they should also consider meanings that the icons may convey to 
user groups others than the target audience. 
In this study we did not find, contrary to our propositions, that most studies used Hofstede’s cultural 
dimensions to conceptualize what is “Asia-specific” for website usability. This may be because 
Hofstede’s model of national culture – which assumes that cultural differences are in some way 
aligned with the territorial boundaries of the nation state – is problematic in various aspects (Myers 
& Tan, 2003). Other approaches have been proposed that focus more on empirical data collection in 
order to define a concept of cultural usability (Clemmensen, 2011) or that focus on cultural value 
criteria (Kurosu, 2008). This study found that many cognitive and psychological theories were used 
to study website usability in Asia, though these theories hardly could be categorized as cultural 
theories. 
5.5 Are there topical gaps in website usability research in Asia? 
In order to identify gaps in the literature, our findings on website usability in Asia can be compared 
to similar findings from Europe. We conducted an additional review of the studied domains in 
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European countries. This overview helped us to understand the studied domains in developed 
countries and to compare it with studied domains in Asian countries. The keyword ‘website 
usability’ was used in the ‘Scopus’ database. We used ‘Scopus’ for an overview because ‘Scopus’ 
returned a maximal number of articles. A total of 27 articles were published between 2001 and 2011 
in European countries such as Switzerland, US, Germany, Austria. Some of the studied articles 
(26%, 7 of 27) in developed countries focused on the healthcare domain. Topics of articles in this 
domain focused on the usability of medicine websites, brain injury rehabilitation service websites, 
health promotion websites, surgery program websites and nutrition websites. In contrast, in Asia the 
studies concerned different domains of interest, such as tourism, and different topics of study, such 
as mental stress. In summary, the website usability research in Asia does not suffer from gaps, but 
rather emphasizes different topics compared to website usability research in Europe. 
5.6 Overview of articles with English Summary 
The articles analyzed in this paper were only selected if they were written and published in English. 
However, due to the nature of diverse culture and multi-lingual society in the context of Asia, some 
relevant and related website usability studies may well have been published in local Asian language 
publications (e.g. Chinese, Japanese, Korean). It is thus a limitation of this study that we only 
examined English-language articles. To test this, we performed a search on website usability in 
Chinese-language journals and looked for articles with an English summary. The articles were 
mainly written in Chinese. Seven papers (see appendix A) were identified by a research assistant 
from the Chinese academy of Science as good examples of Chinese-language research on website 
usability and several of the papers were indeed about Asia-specific topics. One paper was about 
social network groups from an ‘Otaku´ (excessive fan behaviour) perspective (Li & Yin, 2011). 
Another compared the search effectiveness of Google and Baidu which is Chinese search engine, 
and found that Google was better in content accuracy while worse in contents accessibility and 
overall less effective for searches. There were also significant differences between the two search 
engines in user experience patterns. Users’ perception of the effectiveness of Google was mainly 
derived from content accuracy; while their effectiveness perception of Baidu was derived from both 
accuracy and accessibility (Liuzi et al., 2010). A third paper was a design method paper that 
proposed “the clicking read with mouse” as a new website user experience evaluation method 
combining “thinking aloud” with “point reading” (Zhang, 2011). The other four papers were about 
general user experience: digital network designers’ duty to think beyond the design of the interface 
itself and to rethink the meaning of design when doing website design (Ni, 2008), user experience 
design with web design as an example (He & Liu, 2010), applying Maslow's hierarchy of needs to 
HCI to argue that web design may satisfy users' experience requirement at a higher level (Wei & 
Gong, 2011), and arguing that user experience design should focus on users' cognition using Donald 
Norman’s model (Li, 2010). It remains difficult, however, to select many articles from other 
languages with an English summary, because in order to perform a decent review, we would have to 
be able to read not only the abstract, but also the entire contents of the article.  
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5.7 Limitations 
In this work, we used the two key words ‘website’ and ‘usability’ to search in academic databases 
of literature. We did not consider those articles that used different key words to address website 
usability (including typographical differences such as ‘web site’ and ‘web-site’). We also did not 
consider using broader terms that imply the use of the web, such as e-commerce, or e-government. 
Another approach we could have used was to also use the names of specific countries. A script 
could have been written to search for appropriate papers, which contained the names of the country 
and also the word “usability” and “web” or “website”. However, using more than one keyword 
would return many articles which were not directly relevant to the study 
Finally, a possible contributing factor to the lack of articles dealing with religious aspects of website 
usability in Asia could be that the keywords used when searching the academic databases did not 
directly focus on religious websites or religious users.  
6 CONCLUSION 
The study presented here indicates that the number of publications on website usability in Asia has 
increased in the studied period of 2001 to 2011. This suggests an increasing interest among 
researchers in website usability in Asia. There were several gaps in the literature. Website usability 
research in domain of healthcare was limited, for instance, and few studies employed qualitative 
measures in their evaluations. The propositions that China would be a major source of research held 
true. The result of the review showed that much of the research work on website usability in Asia 
was conducted in Japan, Taiwan and China. In contrast, little work had been conducted in Western 
Asia. Quantitative methods were preferred to examine website usability, although some studies used 
both qualitative and quantitative approaches to measuring website usability and focused on user 
involvement. The focus of website usability for tourism websites was one surprising finding in this 
literature review. Many of the articles focused on website usability of a single domain of websites. 
The articles did not use Hofstede too frequently. On the contrary, there were more cognitive and 
psychological theories used to study website usability in Asia, rather than cultural theories. In 
general, the use of theory was limited in the articles. Although there is an increasing focus across 
the globe on the creation of indigenous and local language content, there is not much indication 
towards localisation of contents.  
6.1 Implications 
This research adds to the small but important research literature in HCI on website usability in Asia 
by providing an overview of the current state of the literature in Asia. The implication for a theory 
of “website usability in Asia” is that the existing theories for website usability should be augmented 
and re-interpreted in the Asian context. As a first step, we recommend that authors of research 
papers explicitly state which theories they use to study their topic, as this information was 
frequently missing. Furthermore, the study of website usability in Asia should take into account 
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which website domains have been examined, and perhaps expand this to include not only 
government and academic websites as there are certainly under-explored areas.  
Future literature reviews of this subject may include conference papers in all databases to better 
understand the diverse nature of research on website usability research in Asia. Practitioners may 
learn from this study that there is in fact an emerging and growing literature on website usability in 
Asia, and that at least some of this literature deals with Asia-specific issues of website usability. 
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Abstract:  
Pervasive access to e-commerce through the internet has changed the world into an international 
marketplace. At the same time, people in different countries and cultures look for information on 
websites in their own ways and are influenced by their local contextual and social understanding. 
This article contributes to classification and information acquisition theory within HCI by applying 
it the theory to data from usability test sessions in Pakistan and Malaysia, relating the findings to 
previous comparative studies of website information classification in Europe and Asia. 
Classification principles and information acquisition models were used to identify the users’ views 
of website structures and information classification in the two countries. A total of 66 students in 
the two countries participated in card sorting activities, interviews and usability tests on local e-
commerce websites. We point towards contextual issues related to information classification. The 
findings suggest that users in these two cases construct information in a similar way, and that this 
appears to be different from how website users behave in previous studies of the same activity in 
western countries. In brief, users chose different strategies to look for information on websites. The 
study confirms that the classic depth versus breadth trade-off is important, but emphasizes that there 
are other factors, including digital fluency and cultural markers, that should be taken into 
consideration. The study concludes that taking users’ views of information classification into 
account can be seen as a simple and practical way to improve usability for culturally diverse users, 
particularly in Malaysia and Pakistan. 
Keywords:  
Intercultural usability, information structure, classification, culture, cross-cultural HCI, acquisition 
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1. Introduction  
With the rapid development of technology, users across the globe can now access e-commerce 
websites at any time. Users can acquire information about products and services as well as order 
them online. Pervasive access to e-commerce through the internet has changed the world into an 
international marketplace.  
Understanding users’ cultural characteristics and language preferences has increasingly become an 
important aspect of HCI research on websites. People from different cultures perceive information 
differently (Alostath et al., 2011; Plocher et al., 2012). People look for information on these 
websites in their own ways, influenced by their local contextual and social understanding. These 
differences go beyond language and extend to values, attitudes, communications and social 
practices and cognitive styles (Plocher et al., 2012). 
One of the basic mental activities people engage in is the organization of information. Information 
is organized into categories in a number of different ways (Rosch, 1978). Some information is truly 
universal and all the groups of people in their different settings perceive it in a similar way. For 
example, the recognition and perception of facial expressions and colors is considered somewhat 
similar in most settings (Matsumoto & Assar, 1992). Other information is not universal and is 
perceived differently in different geographical locations. Users of web sites perceive information in 
categories based on its function or properties (                ). If an item has a single function or 
property it goes into one category, but if the item has multiple functions or properties, it may 
potentially be a member of a number of groups under which it can be placed depending on various 
factors, including the current cultural context.  
A web site user’s sense of the information structure of a website may be based on their cognitive 
styles (Faiola & Matei, 2005). Cognitive style is an individual’s typical way of thinking, processing 
and organizing information, solving problems and learning (Riding & Rayner, 1998). One way to 
understand users’ cognitive styles is to study how they group things into categories (Riding & 
Rayner, 1998). The cognitive styles of web site users concerning information organization can thus 
be explained in different ways. It can be explained through the groupings of different forms of 
information and their relationships considered relevant by the user group. Cultural cognitive styles 
consist of those patterns of categories and relationships that are generally practiced in the local 
cultural setting. The process of understanding user’s cognitive styles and identifying users’ 
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categorization structures can thus be approached by studying users’ activities of organizing and 
searching information. 
Web site users tend to have a particular way of thinking about information classification that is 
contextualized according to their background (Yeo & Loo, 2004). User’s view of the world is 
influenced by childhood learning which results in a preoccupied thinking about different concepts 
of the world (Nisbett, 2003). These factors also influence users’ thinking about, for example, 
different web site domains. In a multicultural country or society, information might be presented 
mostly in a language and taxonomy directed towards a specific cultural group and this might make 
it difficult for other cultural groups to understand.  
There are regional differences in the website information structure in different countries (Isa, Noor, 
& Aidid, 2008; Marcus & Hamoodi, 2009; Mushtaha & De Troyer, 2009; Sheppard & Scholtz, 
1999). These differences are in the design of different language websites, use of colors, symbols, 
and information structure (Mushtaha & De Troyer, 2009; Sun, 2001).  There could also be regional 
differences in information classification and acquisition on websites when looking into the user’s 
information acquisition pattern in diverse countries like Denmark, Pakistan and Malaysia. In this 
study, we discuss the structuring of websites in terms of whether it fits well with the user’s view of 
the world. We specifically address users’ information acquisition on local e-commerce websites.  
In this article, we discuss the design and use of a website structure as an information classification 
problem. First, we look into users’ views on information structures and explore them through 
theories of classification. Second, we study the information acquisition behaviour of web site users, 
explaining the process through distinguishing factors such as navigational burden and information 
abundance. Third, we look for similarities and differences between web site users from two 
different countries in the same region of the world. Our research question in this article is thus: How 
can we explain users’ information classification and acquisition behaviour in Pakistan and Malaysia 
through the theories of information classification and a model of information acquisition? 
The remainder of this article is organized as follows. Section 2 discusses concepts of classification 
and information acquisition and addresses the role of cultural similarities and differences in these 
processes. Section 3 presents the method used to study information classification and acquisition, 
explaining the study design and describing cases to be compared. It further discusses the recruited 
participants, the material and websites used for the study, and the activities used in the usability 
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studies. It also briefly explains the analysis to be conducted for study. Section 4 gives a detailed 
account of the results of each case study in turn. Finally, section 5 presents the discussion of the 
study and section 6 presents the conclusions and a brief summary. 
2. Background 
2.1. Classification 
The concept of classification has been used in many areas of studies, such as information 
management, medical studies, anthropology, psychology and mathematics. It exists at the 
crossroads of the sociology of knowledge and technology, history, and information science (Bowker 
& Star, 2000). To classify is human and classifications are ordinarily invisible and imbricated in our 
lives. We spend large amounts of our days performing classifications often tacitly and using a range 
of ad hoc classifications. In our lives, classification includes even prosaic activities such as sorting 
clean dishes, clothes, laundry and important e-mails.  
Different definitions have been used to define classification. Bowker and Star (2000) define 
classification as a “spatial, temporal, or spatio-temporal segmentation of the world” (pp.10). A 
classification is a set of boxes (metaphorical or literal) in which things can be grouped together. 
Classification is fundamentally a way of organizing information into clusters and groups in such a 
way that it becomes meaningful. 
Web designers are faced with choices regarding classification principles, agendas for classification, 
consistency in classification of targeted user groups, and the order of classification. Classification 
and categorization principles have often been researched in different fields of study, but the major 
focus on information classification has been in the field of cognitive psychology (Rosch, 1978). 
According to cognitive psychology, two basic approaches are used to classify information. The first 
approach categorizes items on the basis of their prototype. For example, a robin comes under the 
prototype of birds whereas an ostrich is not a bird and may not come under the prototype bird. The 
second approach to classifying information is on the basis on defining attributes. For example an 
animal might be classified as bird if it has wings, lays eggs, and is warm-blooded. The use of these 
approaches has an effect on the resulting classification, but they are not the only factors that 
influence people’s classification behaviour. In addition, in a field such as website design, the 
principles involved are not as strict as they are in other fields such as medicine and biology. The 
presentation of information on websites is a continuous process. When new information or items 
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come into the structure of websites, they either go into pre-defined categories, or they necessitate 
new categories. 
In the context of websites, information classification has been framed as a problem of how to 
persuade people to do certain things on a website. The persuasive classification of items in a 
website is intended to encourage users to look for certain items on a websites. For example, in e-
commerce, the classification of items on websites is usually framed to encourage customers to look 
for alternative and additional products to purchase. Such persuasive information classification and 
presentation is derived from the concept of persuasive technologies, which persuade through the 
help of physical, psychological, language and social cues (Fogg, 2002). In persuasive information 
classification, items can be displayed according to an agenda. This agenda might be to commit users 
to look into information that they have not thought about initially while looking for items on the 
website, for example. Information classification has also been seen as related to consistency in 
interaction with the websites (Nielsen, 1999), decreasing the navigation burden in complex systems 
(Ahmad, Li, & Azam, 2006). Navigation burden is composed of time consumed, number of errors 
made, and number of clicks required while completing a task. Some information systems and 
websites use a ‘natural order’ of classification (Norman, 1991). For example, the online information 
system for an insurance website might classify information in the chronology and one set of 
information is displayed after other. When using the online system, the system may first ask the 
user to classify the location, direction and speed of a moving vehicle; secondly the system might 
ask the user to classify information about the point of impact; and thirdly it could ask the user to 
classify the amount of damage done (Norman, 1991). This natural order of information can only be 
used in certain genres of websites, however, as is not universally applicable.  
2.2. Information acquisition  
Information acquisition describes the ways in which users inspect and acquire information from a 
website or information system. Users’ inspection of information may be (a) a serial inspection of 
items, (b) a random inspection without repetition, (c) a random inspection with replacement 
(Norman, 1991). A serial inspection requires users to look for items one by one without skipping. In 
random inspection on the other hand, the user inspects items and skips between them out of order, 
but keeps the track of items that they have already visited. In a random inspection with replacement, 
the users may skip some items because an item might have been inspected over again. For example, 
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the color of link becomes different that user has clicked previously. The user’s information 




a) Process model for targeted information acquisition                 b) Information acquisition matrix 
Fig.1. Process model for a) targeted information acquisition and b) information acquisition matrix; 
adopted from Norman (1991) 
Users can also be thought of as searching for information on a system or a website with or without 
targeted information. When users have a target, for example a watch with a particular brand, they 
tend to scan information and encode it with their own understanding of what users have in mind. 
The the scanned information on the website matches or mismatches with the target watch which 
users have in their head. In the information acquisition, if a user is currently on a correct location on 
a webpage and the information matches their concept, watch of a brand, then the information is 
found. If the user checks the information but it does not match their understanding of watch, they 
are on a wrong position. If the user is on the right position, but cannot find the information, the 
information is simply missed. Finally, if the user attempting to find information at an incorrect 
location and does not find it, it is correctly rejected. In the process of information acquisition users 
find themselves in one of these four conditions described earlier. Pirolli and Card (2001) proposed 
Information Foraging Theory (IFT) as an explanation of the users’ models of information 
acquisition. It is an approach to understanding how strategies for information seeking, gathering and 
consumption are adapted to the flux of information in the environment (Pirolli & Card, 1999).  
The time users take to find information depends on the number of items or information being 
displayed on a single webpage or screen (Lee & MacGregor, 1985). It further depends how deep the 
information is placed in the hierarchy of the website. The optimal path to get to the destination 
information thus becomes an important factor to determining an efficient time for information 
acquisition.  
Lee and MacGregor (1985) presented a model that explained that search time is a linear function of 
the number of alternatives that a user can choose between when searching for information. The 
more alternatives in a classification, the longer users will take to find required information. In any 
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information search, there are a number of alternatives that the users can inspect, E(A). For any 
information search, E(A) = a is the total number of items in the frame. If the correct alternative is at 
a random position, then E(A) = (a+1)/2. Lee and Macgregor (1985) assumed that the total time for 
each choice is S = E(A)t + k + c, where t is the time required to read one alternative, k is the key-
press time, and c is the computer response time. 
In recent studies, the focus has been on the navigation burden and navigation structure (Ahmad et 
al., 2006; Chui & Li, 2005). Researchers suggest ideally users should be able to reach desired 
information on three clicks (Ahmad et al., 2006). These three measures, time, clicks and errors, 
aggravate the navigational burden of users. Table 1 shows the example criteria to setup navigation 
burden.  
Table 1. Criteria to setup navigation burden (Ahmad et al., 2006) 
Burden Unacceptable Acceptable Ideal 
Navigation Burden 
Optimization  0% 50% 100% 
Time (in seconds) 266 130 6 
Number of clicks 7 5 3 
Number of errors 1 No middle value 0 
Menu processing time as a function of the number of items has become an important issue in 
understanding how users access information efficiently. It can provide an understanding of whether 
the number of items should be limited on a webpage, and if so, how the hierarchy of items should 
be handled, when the items in a category become large. On the other hand, an increase in the depth 
also increases the time to access information. There is therefore a fine balance between the number 
of items and the depth of information on a web system or a website.  
2.3. Cultural fit of information classification and acquisition on websites: 
Pakistan/Malaysia vs. Denmark 
Many information systems (IS) researchers believe that global organizations need to understand 
cultural differences in the design of information technology, and hence use Hofstede’s national 
culture dimensions – power distance, individualism–collectivism, masculinity–feminism and 
uncertainty avoidance (Hofstede, 1980; Vatrapu, 2007) – to study culture. It is important to focus on 
the culture in information systems, but the notion of ‘national cultures’ may be too simplistic since 
it glosses over the fact that ethnic and cultural groups can exist across many nations, just as it 
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glosses over the existence of cultural and ethnic differences within nations (Myers & Tan, 2003).  
Myers & Tan (2003) argue that concept of national culture is theoretically weak and ignores some 
of the facts of history. 
Recently researchers have focused on cultural-fit and representation of information in a situation or 
context. Initially Leidner and Kayworth (2006) noticed the popularity of notion of cultural-fit in 
their review of 82 IS articles. Cultural-fit is idea that the level of congruence between a group’s 
values and values embedded in a system determines the group’s perception and use of that system. 
A mismatch in cultural-fit leads to a negative perception and use of the system, while a high degree 
of fit leads to positive perceptions and use of the system. Hong and Mallorie (2004) associated 
meaning creation in a situation or context with the knowledge that is available in that situation. A 
recent study by Clemmensen (2012) identified usability problems in culturally diverse settings as a 
cultural-fit issue. The study looked for practical ways to evaluate design from a cross-cultural 
perspective. These three examples position cultural issues as ‘cultural-fit’ issues. 
A cultural-fit is required in information classification on websites. Regional similarities and 
differences in information classification and acquisition on websites have been studied in terms of 
users’ cognitive styles (Faiola & Matei, 2005) and language (Sapienza et al., 2008), and relative to 
differences in web site structure (Smith et al., 2004). In a study of Danish and Pakistani web site 
users (            ); the results indicated several group differences. The users in Pakistan did not group 
information into deep hierarchies. There were related task-performance differences in Pakistani 
users. Pakistan users spent more time to find information which was placed deep. The Pakistani and 
Danish participants spent approximately the same amount of time on low-depth tasks. Finally, 
participants 
 Mentioned in the interviews they would like to see bi-lingual contents on a single university 
website webpage and its association with other family members for access of information (          ). 
Hence we would expect important regional differences in the fit between the structure of websites 
and users’ classification and information acquisition behaviour. 
Issues related to website localization are not limited to the localization of the information structure. 
They can be separated into three categories: input, encoding and display issues. An important aspect 
of regional differences in information classification and acquisition is the pattern of website use in 
local versus international (usually English) language (Sapienza et al., 2008). Language proficiency 
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related information can help to understand the relationship between the choice, availability and use 
of language for information on a website, particularly for online retailers and e-commerce websites 
who are eager to enhance their sales by attracting national and international users. Thus, 
understanding the importance of language in destined locations can enhance the usability and 
accessibility of websites (Clemmensen, 2011). Studies suggest that perceived usability and user 
satisfaction increase when a website is originally conceived in the native language of the users 
(Kralisch & Koeppen, 2005; Kralisch et al., 2006; Nantel & Glaser, 2008). Users’ language fluency 
and literacy may thus affect their involvement in websites. 
3. Method  
We wanted to study information classification and acquisition in Pakistan and Malaysia. The 
intention of the study is demonstrate how users’ information classification and acquisition 
behaviour are influenced by the cultural understanding of information classification and aspects of 
language in their classification.  
3.1. Case Study design 
3.1.1 Number of cases 
We used a focused case comparison study design, which emphasizes matching a small number of 
holistic cases (Druckman, 2005). We thus compared only a small number of cases, two from Asia in 
this study, and one from Europe from an earlier study. We wanted to probe deeply into cultural-fit 
in relation to users’ website practices, and this would not be possible with a large number of cases. 
Another reason for the small number of cases was that we sought causal explanations of country-
level variation between the information and classification behaviour of users of e-commerce and 
university websites, that is, between closely matched units of analysis.  
3.1.2 Matching of cases 
Focused case comparisons emphasize the matching of cases. In this study the participants used local 
e-commerce websites in Pakistan (case study 1) and Malaysia (case study 2). In both countries, the 
participants were provided with similar and comparable web site content. We used Alexa1 to 
identify the local website for home appliances in each country. We choose e-commerce and home 
appliances websites, as e-commerce and home appliances websites contains lots of items which go 
                                                
1 http://www.alexa.com/ 
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into different categories. The top local e-commerce website of each country was then used when 
conducting the study in that country. The participants were also involved in similar activities in both 
cases. For data collection we performed triangulation by collecting data through open card sorting, 
tests of information-finding performance, and semi-structured interviews. Thus, the cases did match 
as both cases used the material from local e-commerce websites and in both cases participants were 
required to perform similar activities. 
Furthermore, we aimed to select cases of website use that were similar in most aspects, adopting a 
most similar case approach (Skocpol & Somers, 1980), with the key difference being in 
geographical and cultural aspects. Critically, we wanted to investigate whether users from 
somewhat culturally similar countries would differ in their website use. This made our study 
different from other studies that would seek to select only those cases that as a whole were 
completely different. However, the distinction between a most similar case approach and other 
approaches is not necessarily so sharp, as the comparative approach is a broad one, rather than a 
specific technique with a step-by-step procedure. 
3.1.3 The analytical focus of the case study 
The aim of this study is to contribute to theory and to support cumulative research on information 
classification and acquisition behaviour in HCI. We therefore placed our analytical focus on these 
kinds of behaviours in our choice of cases. These behaviours include website use, and specifically 
language and other priorities in website use. This was intended to allow us to inform theory about 
information classification and information acquisition behaviour. 
3.1.4 The investigator’s fit with the case study design 
The primary investigator on the study was familiar with website use in all the countries involved, 
understood the local languages, and was culturally acclimatized. Further, the primary investigator 
was trained in the data collection techniques used in this study and was aware of how to localize 
these techniques to the cultural contexts of the different countries. Another important aspect of data 
analysis taken in consideration was that investigator should thoroughly understand the theory of 
information classification and acquisition. Finally, an emphasis was placed on remaining flexible 
and adapting the study to local conditions. In the present study, the first author was the primary case 
investigator. 
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3.1.5 Countries and participants 
We focused on two Asian countries, Pakistan and Malaysia, because these were similar in the sense 
that both were countries with a majority Muslim culture. However, while Pakistan has a somewhat 
homogenous population, Malaysia has many different ethnic groups. Hence we expected both 
similarities and differences in website use between these two countries.  
We chose to use students for this study, since students are a fairly comparable group across 
countries, helping to eliminate differences in their website use behaviour due to differences in, for 
example, age and vocational background. Furthermore we required that the participants should have 
studied and lived mostly in the country studied. This helped us to understand local users’ 
understanding of information classification in a single location. The participants of study were not 
required to have experience in interface design and programming, but should be experienced in 
interacting with websites.  
3.2. Data collection 
To study information classification and information acquisition we used a triangulation approach 
and collected data through open card sorting, tests of information-finding performance, and semi-
structured interviews. In the open card sorting participants are provided with an initial stack of 
cards, and asked to sort them into meaningful groups. We used the open card sorting to assess the 
users’ own classification of the website items. Participants’ information acquisition activities were 
used to look into the navigation design of the website and the navigation burden which users face 
while seeking information. Participants were given goals such as “find the electrical mug” or “find 
Brand A’s electric shaver”. The depth of a given goal was measured as the number of clicks 
required to reach it.  
In each country, a local home and e-commerce websites were chosen as our material for the study, 
as described above. In both countries, participants’ classification through open card sorting was 
measured based on contents taken from the local e-commerce website. Users’ information-finding 
performance was tested using local websites. Users were asked to think aloud while looking for 
information. The users were interviewed after the card sorting experiment about their views on 
website usability as well about their classification of information. The data collection from a single 
participant took between 110-130 minutes.  
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3.2.1 Activity 1: Classification through card sorting 
In this activity participants were provided with a stack of cards. The cards represented contents 
taken from a website2 that sold home appliances. Each card represented an item which was shown 
in one section of the website. The participants were asked to place the cards into any category that 
made sense to them and were asked to write a category name for each group of cards. A single card 
could only be placed in one category, but participants were told that they could also make second 
level categories within the first level category. In this way, the card sorting produced a hierarchical 
structure with two or more levels (see figure 2a). The participants were asked to complete this task 
in no more than 15 minutes.  
3.2.2 Activity 2: Information acquisition through user goal activity  
In this activity the participants were provided with four goals. They were asked to find information 
on the home appliances website. Participants were told that the purpose of the activity was not test 
of their skills but was related to the usability of the website. They were instructed that they should 
take as much time as they normally would during a normal website visit and were provided 3 
minutes for each task. The time of 3 minutes and 15 minutes for information acquisition activity 















Click%1 Click%1 Click%1 Click%1
Click%1 Click%2
Task%1 Task%2 Task%3 Task%4
 
 
a.)  Optimal navigation path of 4 goals                   b.) Screenshot of the website  
Fig.2. User goal Activities on the website in a navigational structure of Case study 1 
 
Failure to reach the goal was defined as occurring when a participant was unable to find information 
on the website within 3 minutes. None of the participants (except participant 23) had prior 
experience with the specific site used in the experiment. 
                                                
2 http://symbios.pk 
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3.2.3 Questionnaire about website use in local and English language 
The participants were provided with a questionnaire about their use of websites in local and English 
language. They were asked to provide information about accessibility and use of websites in their 
local or national language. The participants were interviewed at the end of the activities about their 
use experience in different languages. The interviews were used to compare the participants’ 
website use in local and English language and also to identify any other contextual issues such as 
their preferences for websites language to support analysis of users’ information finding 
performance. 
3.3. Analysis 
For our analysis, we used both cross-case and within-case comparison, and also literature review of 
information classification and acquisition theory in an attempt to ensure external validity. We 
repeatedly examined our raw data to interpret cultural-fit and contextual use of websites, while 
staying open to new insights and opportunities. In particular, we triangulated the data, using the 
interviews, think-aloud sessions, and card sorting techniques to test and strengthen our findings. We 
used cluster analysis and dendrograms, made in the card sort analysis tool Optimal Sort. 
Furthermore, we performed a statistical analysis of optimal click paths and time on task data, and a 
qualitative analysis of interviews. We tried to sort and explore the relations between the variables 
within each case as much as possible.  
Between the cases, we searched for patterns in web use behaviour, looking at the data by type 
across both cases investigated. The first author examined the data of each type and when he found 
patterns within one data type that was supported by patterns within another data type, we argued 
that the finding was stronger. In contrast, when the patterns conflicted, he would probe more deeply 
to find the source of the difference.  
4. Results 
4.1. Case study 1: Pakistan 
4.1.1 Description of participants 
Pakistan is an ethnically and linguistically diverse country. However, the population is 
overwhelmingly Muslim (97%) and the participants in our study in Pakistan were members of this 
majority culture. A total of 30 participants (17 female and 13 male) from the Institute of Business 
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and Management at the University of Engineering and Technology3 in Lahore participated in the 
experiment. The average age of participants was 20 years (SD + 1.65). Most of the participants were 
in business studies (73.3%) and some were from science and education (26.7%). The participants of 
the study had on average studied for 14 years (SD + 1.04). All the participants (N=30) have had a 
computer in their homes for an average of 6.5 years (SD + 3.01). Most of the participants (83%) 
have had internet access in their homes for an average of 3.5 years (SD+ 3.08). 
The participants were asked to rate their proficiency in English, Urdu and one local or other 
language. English and Urdu were chosen because both are official languages of Pakistan, with Urdu 
also being the national language of the country. They were asked to rate the language proficiency in 
reading, writing and speaking. Half the participants also filled in language proficiency for a local or 
other language (11 for Punjabi, 1 for Arabic, 1 for Sindhi, 1 for Saraiki and 1 for German).  
Table 2 shows the language proficiency of the study participants for English and Urdu. The rating 
of the language fluency is from 1 (not at all fluent) to 5 (native). For language fluency in English 
and Urdu, the result of the study showed that the students did not show any difference in their 
reading skills, t (58) = -2.78, p > 0.05 and writing skills, t (58) = -0.84, p > 0.05. There was a 
significant difference in their ability to speak English fluently relative to Urdu, t (58) = -7.08, p < 
0.001. 
Table 2: Participants’ Language fluency 
N = 30      English           Urdu 
Reading  (M + SD) 
 
3.07 ± 0,64     3.67 ± 0.99 
Writing   (M + SD) 3.10 ± 0.61      3.30 ± 1.15 
Speaking (M + SD)  2.47 ± 0.73    3.93 ± 0.87 
The participants of the study considered their speaking proficiency in Urdu to be better than that in 
English. When asked about the use of language for writing reports and making presentations, all 
participants (100%) mentioned that they used English as their functional language for writing 
reports and making presentations, with only one participant also using Urdu in those situations. 
                                                
3 http://www.uet.edu.pk/ 
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4.1.2 The website in Pakistan 
Symbios.pk is an online shopping site based in Pakistan that sells items such as laptops, PDAs, 
mobile phones, home appliances and digital Qurans. The website was at the time of this study 
ranked the 218th most popular in the country3. The overview of the website was taken from Alexa4, 
yielding traffic data, global rankings and other information. The rank by country was calculated 
through a combination of the number of average daily visitors to the website and the number of 
page views on the website from users from that country over the past month. The site with the 
highest combination of visitors and page views was then ranked number one in that country. The 
estimated percentage of global internet users who visited this website was at the time 0.0043%. The 
average load time for the website was slow at 2.788 seconds, with 83% of sites in the world loading 
more quickly. The audience demographic of the website showed that 94% of its visitors were from 
Pakistan. Estimated daily unique page views per user for the website were 5.8 pages and visiting 
users spent 5 minutes and 37 seconds on average on the website. From the website, a set of 41 cards 
that represented its content were extracted, as described above, and used in the card sorting activity. 
4.1.3 Card sorting results 
During the open card sorting activity, participants made on average 6.31 first level categories (SD + 
2.80) and 1.59 (SD + 2.69) second level categories. Less than half of the participants (43%) made 
second level categories at all. Participants who did make second level categories, made an average 
3.54 (SD +3.07).  
We used cluster analysis to analyze from the open card sorting, using Optimal Sort (2012) as a tool. 
We decided on a threshold of 60% agreement of items between participants, in keeping with 
recommendations by Katsanos et al. (2008) and William Hudson (2012). The number of items 
decreases when users’ agreement increases between each other. Katsanos et al. (2008) used a 
similarity matrix correlation from two tools, Autocardsorter and Cardsorting, and found a similarity 
of users between 50% to 61% agreement. During the analysis, a single card was included in the 
group only if at least 60% of the participants had placed it in the same group in their individual 
sorts.   
The dendrogram of participants’ classifications (figure 3) shows that participants agreed 60% or 
more on card placement for most of the cards (35 of 41, or 85%). The participants clustered items in 
                                                
4 www.alexa.com 
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three major groups, with an average of 7 cards in each (7.67 ± 4.7), in a single group and additional 
groups with only few cards. The largest cluster shows participants agreeing to place one third (13 of 
41 cards, or 31%) of total cards in a single category with a theme of ‘kitchen’. 
  
Fig.3. The dendrogram of information structuring by Pakistani participants 
The participants provided different labels for this group, including “Kitchen Appliances” 
(participants 3, 4, 9, 10, 13, 14, 19, 22, 28, and 29), “Kitchen Electronic Appliances” (participants 
1, and 27), “Kitchen equipment” (participants 8 and 23), “Kitchen products” (participants 16, 20, 
and 24), “Kitchen Accessories” (participants 17 and 30), “Kitchen” (participants 6, 7, 18, 21, and 
25), “Kitchen items” (participants 26, 29, and 30). The second largest category contained 6 items 
(13%) clustered together under the theme of ‘washroom’. The names used by participants such as 





Room” (participant 25), “Washroom appliance” (participants 9, 14, 15, and 26), “washroom 
accessories” (participant 16, 17, and 30). The third main theme contained 4 items (10%) clustered 
together in a theme of ‘bedroom’. The participants used alternative naming conventions such as 
“Bed Room” (participants 4, 6, 8, 11, and 19), and “Bedroom Appliances” (participants 4 and 5). 
The rest of the cards (approximately 44%, or 18 cards out of 41) were either in small clusters with 
only two cards in not clustered. For these cards, there was no agreement across participants as to 
clustering the cards in a similar group.  
4.1.4 Information acquisition results 
We hypothesized that participants would take less time to find information located on the first level 
of the hierarchy of website, due to the smaller number of clicks required. Conversely, finding 
information would take more time if the information was on the second level in the hierarchy of the 
website structure, as it would take more clicks to reach the information. Participants in study were 
provided with four information-seeking goals and were given three minutes to find the information 
described in each goal.  
Table 3 provides an overview of optimal path clicks that can be taken to reach to the destined 
information. It also provides successful participants’ goal completion times, success rates (the 
percentage of participants finding the goal with the given time), as well as the average goal 
completion times. There was a positive correlation (Pearson r = 0.82) between the number of 
optimal path clicks required to reach to the goal information, and the average time it took for the 
successful participants to find the information.  
Table 3: Goal achievement times and success rate 
      Goal Optimal Path (clicks) 
Successful participants’ average goal 
completion time (seconds) 
(M ± SD) 
Success rate 
Goal A 1 68.5 ± 49.9 (16 of 30) 53.3 % 
Goal B 1 25.7 ± 36.4 (29 of 30) 96.7 % 
Goal C 2 86.9 ± 49.7 (14 of 30) 53.3 % 
Goal D 2 97.9 ± 43.0  (26 of 30) 86.7 % 
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4.1.5 Results on website use in local and English language 
Participants in the study were asked about the accessibility and use of websites in their local or 
national language. Table 4 shows the amount of time participants spent on local language and 
English language websites.  
Participants clearly spent more time on websites that provided information in English. When they 
were asked why they preferred to access websites in English, many of the participants stated that 
accessing information in English helped them to practice and train their English language 
proficiency (see section 5.2). In the interviews, participants also noted that they accessed more 
websites in English because there was simply more information available (see section 5.2). 
Furthermore, the technical issues described below regarding information searching in local 
languages were another reason for participants using English websites for information.  
Table 4: Browsing web pages in a session in Pakistan 
 Local language websites English language Websites 
Do not Open it (15)  50.0% (1)  3.3% 
Less than 1 minute (8)  26.7% (4)  13.3% 
1-10 minutes (7)  23.3% (9)  30.0% 
10-30 minutes or more (0)  0% (16) 53.3% 
It was interesting to find that half of the participants (50%) never opened websites in a local 
language or in Urdu. A further quarter of participants (26.7 %) only visited web pages in local or 
national languages such as Urdu for an average of less than one minute per visit. This is at least in 
part because local language websites had number of problematic issues. When the participants were 
asked about the biggest general problem in their use of websites in their local language, most (53%) 
stated that they were unable to find information in the local language. Some of the participants 
(19%) stated that it took too long to view and download pages presented in local languages. One of 
the reasons they stated for this was that text on web pages in local languages (Urdu and Punjabi) 
was presented as image files, and hence less readable. They further mentioned that the text in the 
image files could be retrieved during their search queries, making it difficult to use the websites in 
the local language. Despite this, when participants were asked if an organization should ever present 
its website in local language, a reasonable percentage of the participants (36%) did want to see this 
happen because of the respect they felt it would show for their local culture. Some participants 
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(30%) also wanted to see website contents in local languages because it would be useful for more 
people.  
4.2. Case Study 2: Malaysia 
4.2.1 Description of participants 
Malaysia is a multicultural country made up of different ethnicities and ethnic groups. A slim 
majority of the population belongs to the Malay ethnicity (50.4%), whereas the Chinese ethnic 
group is the second largest (23.7%) in the population, followed by 11.0% comprised of diverse 
indigenous groups, 7.1% belonging to Indian ethnicity, and 7.8% of the population consisting of 
other ethnical groups. The majority of the participants were of Chinese ethnicity (44.7%, or 17 of 
38) and of the Bumiputra ethnic group5 (39.5%, or 15 of 38). Finally, some of the participants were 
of Indian ethnicity (10.5%, or 4 of 38), and two participants did not wish to disclose their ethnicity. 
A total of 37 participants (14 males and 24 females) from the University of Malaysia Sarawak 
participated in the experiment. The average age of participants was 24 years (SD ± 1.71). All of the 
participants were studying information technology at the bachelor’s or master’s level and had 
studied for more than 15 years (SD ± 1.46). Most of the participants (94%, or 36 of 38) had had a 
computer in their homes for on average 8.6 years (SD ± 3.99), although two of the participants did 
not have computer in their home at the time of the study. Participants (76%, or 29 of 38) with 
computer had access to internet in their homes for an average of 7.31 years (SD ± 3.67).  
To ascertain language proficiency in different languages, all the participants filled out the language 
fluency questionnaire for English and Malaysian in reading, writing and speaking. As regards 
fluency in languages other than English and Malay, 17 participants filled in the questionnaire for 
Chinese language proficiency, 4 participants claimed Tamil language proficiency and one 
participant claimed fluency in Bidayuh. The language fluency rating of the language was again 
measured on a scale from 1 (not at all fluent) to 5 (native). For language fluency in English and 
Malay, the results of the study showed that students considered their language fluency in Malay to 
be significantly better than English in their reading, t (37) = -4.01, p < 0.01, writing t (37) = -4.52, p 
< 0.01 and speaking t (37) = -5.12, p < 0.01.  
 
                                                
5 There is some controversy concerning the criteria of the Bumiputra ethnical group. However, this article will not 
discuss this. 
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Malaysian participants’ language fluency 
 Malay Chinese Tamil 
 N=38 N=38 N=15 N= 17 N=4 
Reading  (M ± SD)  3.39 ± 0.72   4.03 ± 0.85 4.40 ± 0.91 3.94 ± 1.06 4.0 ± 1.15 
Writing   (M ± SD)  3.08 ± 0.59   3.76 ± 0.88 4.27 ± 0.88 3.75 ± 1.12 3.75 ± 1.50 
Speaking (M ± SD)  3.03 ± 0.59   3.84 ± 0.85 4.40 ± 0.91 4.06 ± 1.85 3.75 ± 1.50 
We further compared the language fluency of Malaysians with Chinese ethnicity and Malaysians 
with Malay ethnicity, finding that Malaysian participants of Chinese ethnicity were better in 
reading, t (15) = 2.44, p < 0.05, and writing t (15) = 1.699, p > 0.05 in Chinese than Malaysian 
participants of Malay ethnicity were in the Malay language. However, there was not much 
difference in fluency of writing, t (15) = -1.69, p > 0.05, between the Chinese and Malay 
participants. This implies that despite living in the same geographical area, participants with 
Chinese ethnicity found it comfortable to access information in Chinese language.  
4.2.2 The website in Malaysia 
Lelong.com.my was, at the time of the writing of this article, a popular Malaysian auction website 
started in 1998 and a pioneer of the e-auction sector in Malaysia6. It sold products and accessories 
such as books, comics, watches, pens, clocks and electronic appliances. At the time of the writing of 
this article, approximately 75% of website’s visitors were in Malaysia and the website had attained 
a traffic rank of 21st in the country. The estimated percentage of global internet users who visited 
the website was 0.0262%. The average load time for the website was slow (1.834 Seconds), with 
64% of websites were loading more quickly. An estimated daily unique page view per user was 9.9 
pages and users spent an average of 8 minutes and 35 seconds per visit. A set of 38 cards 
representing the content of lelong.com.my were developed and used in card sorting. 
4.2.3 Card sorting results 
The results of the card sorting activity showed that participants sorted the cards into an average of 
6.03 (SD ± 2.40) first level categories and 4.76 second level categories. There was a great variance 
(SD ± 5.24) in making second level categories. More than half of the participants (55.26%, or 21 of 
                                                
6 http://ecommerce2009-3l1f.blogspot.com/2009/02/review-local-e-commerce-site.html 
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38) also made second level categories. Among those who made subcategories, averages of 7.33 
subcategories (SD ± 5.05) were produced.  
As in case study 1, we used a threshold of 60% agreement of items between participants. The 
analysis of cards using dendrogram showed that participants agreed on card placement for most of 
the cards (89%, or 33 of 37). The level of agreement for grouping varied between the participants. 
For example, most of the participants agreed 90% to place the two types of watches and clocks 
together, but the agreement to place all four items, Metal alarm clock, White LED Clock, Golden 
Touchscreen watch, Black Analog watch, together was less than 60%. The participants clustered 
items into five main groups (accessories, stationary, entertainment, living room and kitchen 
appliances), and two smaller groups (clocks and watches). Figure 4 shows how participants 
clustered the items into different groups. The main cluster shows that participants agree to place one 
third of the total cards (32%, or 12 of 37) into a single category with sub-themes of communication, 
technology and living room. 
The participants clustered items into major groups with an average of 7 cards, (M ± SD) (6.0 ± 3.0). 
The biggest cluster shows that participants agree to place many cards (9 of 37 cards, or 24.32%) in a 
single theme. The participants provided different labels for this group including “gadget”, 
“entertainment” or “living room”. The same number of cards (9 of 37, or 24.32%) was placed in the 
theme of kitchen. The other theme of music and stationery had 3 cards (8%) each were mainly used 
by participants of the study. 
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Fig.4. The dendrogram of participants’ website structure for the Malaysian ecommerce website 
4.2.4 Information acquisition results  
The participants’ success rate in finding the required information was low. Many of the participants 
were unable to find information within the time limit. A time of three minutes was again provided 
to the participants to find the target information. The average success rate to find information 
decreased when the information was placed deeper in the hierarchy. Table 6 shows the goal 
achievement time and the success rate of the participants of the study. There was a positive 
correlation between the optimal path clicks required to reach to the destined information, and the 
average time it took for all participants (Pearson r = 0.87) and for successful participants (Pearson 
r=0.86) to find the information. Table 6 shows that in order to find information placed deep in the 
hierarchy, participants had to try more alternatives in the classification and thus spent time more 










Table 6: Goal achievement times and success rate 





( average,  
seconds) 
Successful participants goal 
completion time  
(average, seconds) 
(M ± SD) 
Success rate 
Goal A 1 101 64.46 ± 46.04 (26 of 38) 68 % 
Goal B 2 101 64.50 ± 47.49 (26 of 38) 68 % 
Goal C 2 119 83.96 ± 41.99 (23 of 38) 61 % 
Goal D 3 151 114.41 ± 53.68 (17 of  38) 45 % 
4.2.5  Results of website use in local and English language 
Malaysian participants were asked about the accessibility and use of websites in local languages as 
well as in English language. Participants stated that they opened websites mainly in both languages. 
Participants stated they stayed on English language web pages for a longer period of time than on 
local language web pages. On local language websites, participants largely spent between 1 and 10 
minutes whereas they would spend more than 10 minutes to browse for information on English 
language web pages. Table 7 provides an overview of participants’ browsing of web pages in 
English versus in local languages. When the participants were asked about the biggest general 
problem in the use of websites in their local languages, most participants (55%) stated that they 
were unable to find information in their local language. Some of the participants further stated that 
it took too long (29%) and that links often did not work (29%). 
Table 7: Browsing web pages in a session in Malaysia 
 Local language websites English websites 
Do not Open it 2 (5%) 0 (0%) 
Less than 1 minute 6 (15%) 3 (7.9%) 
1-10 minutes 17 (44.8%) 7 (18.4%) 
10-30 minutes or more 13 (34%) 28 (73%) 
4.3 Focused case comparison 
We now compare the case study 1 and case study 2. We focus on participants’ classification, 
information acquisition, language fluency and their language preferences for website use.  
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4.3.1 A comparison of case study 1 and case study 2 participants 
A comparison of the participants’ demographics, language fluency and internet fluency in case 
study 1 and case study 2 is given in table 8.  
Table 8: Demographics, language and internet fluency  
Country Age (M ± SD) 
Education  
(M ± SD) 
Computers 
at home  
(M ± SD) 
Internet 
at home  
(M ± SD) 
English Fluency  
Reading  
(M ± SD) 
Writing   
(M ± SD) 
Speaking  
(M ± SD) 
Pakistan 20 ± 1.6 14 ± 1.0  6.5 ± 3.0 3.5 ± 3.1 3.07 ± 0.6 3.1 ± 0.6 2.5 ± 0.7 
Malaysi
a 
24 ± 1.7  15 ± 1.5 8.6 ± 4.0 7.31 ± 3.7 3.39 ± 0.7 3.0 ± 0.6 3.0 ± 0.6 
Malaysian participants were slightly older than Pakistani participants therefore Malaysian 
participants had spent slightly more years in university than Pakistani participants, t (66) = -1.95, p 
< 0.05. In term of number of years of home computer use, there was no significant difference 
between Malaysian and Pakistani participants, t (66) = -1.77, p > 0.05. There was, however, 
difference in internet access at home between participants in Malaysia and Pakistan, t (66) = -2.96, 
p < 0.05, and for computer access at home, t (66) = 3.87, p < 0.05. Malaysian participants had 
computer and internet access in their homes for longer period of time than Pakistani participants.  
For language fluency, English language fluency was compared between Malaysian and Pakistani 
participants because it was commonly used and spoken as a second language by both countries’ 
participants. The language fluency result shows that there was no difference in fluency of reading, t 
(66) = -1.96, p > 0.05, and fluency in writing, t (66) = 0.145, p > 0.005, of English language 
between the Pakistani and Malaysian participants. In contrast, Malaysian participants’ English 
language speaking fluency was better than that of the Pakistani participants, t (66) = -3.40, p < 
0.001. 
4.3.2 Comparison of Contents 
We compared the average number of 1st level categories on the items page of websites on both 
websites. Since many of website pages contained descriptive information such as a user agreement, 
privacy policy, events, and store promotions, we decided to calculate the average number of 1st 
level categories for those only pages that contained items categories. The average number of 1st 
level categories on items pages of case study 1 was 17.53 (SD ± 18.53), whereas case study 2 had 
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20.66 (SD ± 15.17) 1st level categories on average. This means that the Malaysian website had a 
greater number of 1st level categories than the Pakistani website. 
4.3.3 Comparison of Classification results 
When comparing the classifications performed by the participants in the two studies, there was no 
significant difference in term of participants’ views, in term of groups of information and 
information acquisition of classification between case 1 and case 2. Participants made similar 
numbers of categories of contents in the two groups. When comparing the dendrograms from the 
participants’ classifications in the two studies, participants behaved in a similar manner and there 
was not much difference in term of participants’ agreement between each other.  
However, in term of providing information in sub-categories, the participants in case study 2 
constructed a greater number of sub-categories than the participants of case study 1. This is where 
we found qualitative differences in the information classification between the two countries’ user 
groups.  
4.3.4 Comparison of Information acquisition results 
In the participants’ information acquisition activities in case study 1 and 2, there was a positive 
correlation between the optimal path clicks required to reach to the target information, and the 
average time it took for successful participants to find that information. In ‘Goal A’ in case study 1, 
the information acquisition time was high despite an optimal click path of 1. The participants of 
study 1 pointed out that the text size and the location of the information was not appropriate, 
making it difficult to find the information despite it having an optimal path of 1. We noticed that in 
case study 1 the central members of categories, in the users’ view were presented in some 
categories which were not central. Participant 1 expressed that: 
There was lots of confusion when I was searching for information on the website. [These 
categories of] electronic, kitchen electronic and home electronics, I thought that electronic 
MUG should be available on the website in the category KITCHEN ELECTRONICS, but it was 
not available in any of the categories. They provided lots of names of same category. It should 
have been in general ELECTRONICS category. [Participant no. 1, Pakistan] 
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In ‘Goal 4’ of study 2, the information was placed at an optimal click path depth of 3. The 
information was placed deep in the website’s hierarchy, and the success rate of the participants was 
correspondingly low (45%), with a goal completion time of 151 seconds.  
4.3.5  Comparison of website use in local language and English language  
In terms of the use of the websites in local languages, in case study 1 (Pakistan) half of the 
participants did not use any websites in their local language. However, in case study 2 (Malaysia) 
only two participants (5%) stated that they did not open local language websites. When asking the 
participants about their preference for English language websites, they stated that there was more 
information available in English, and that they did not have problems with searching for 
information in English language because local language (Urdu) websites had inferior search 
algorithms. In case study 1 (Pakistan) the participants also expressed that they looked for 
information in English generally because they were students and most of their studies were 
conducted in English.  
5 Discussion 
The results from our study indicate that we can explain users’ information classification and 
acquisition behaviour in Pakistan and Malaysia by taking into account both within-case and cross-
case patterns. These will be discussed here in relation to the theories introduced in the background 
section of this article. Our focus will in particular be on the cultural-fit of website structures, 
language use on websites, and regional differences in information classification and acquisition 
behaviour. 
5.1 Cultural fit of website structure and information acquisition behaviour  
In the card sorting study of information classification, we found issues regarding users’ views of 
central versus non-central members of categories. For example, when studying how information 
was placed on a website, we found that users in Malaysia saw non-computer items such as 
hardcover files, staplers, and calculators as central members of a category of ‘Office Stationary’,. 
This and similar cultural specific classification behaviours regarding website structure go back to a 
fundamental concern in the theory of information classification. The prototype theory of 
information classification points out that some members of a category are more central than others 
in a categorical system (Bowker & Star, 2000). The less-central members of a category are a 
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challenge for designers as they plan information placement. Bloor (1982) explained the 
philosophical description of categorization by stating that no categorization can stand alone – when 
a new member is added to a class, this has ramifications both for the class and for the larger system 
of which it is part. This position of philosophical understanding supports the idea that classification 
is shaped by the conventions of a community of practice. Therefore, if the classification of one 
community is brought into another social setting, the classification system will have to change and 
adapt. These classifications change further when new members or information are added, such as 
into the structure of websites. 
We found both differences and similarities in information acquisition behaviour between Pakistani 
and Malaysian student users of ecommerce websites. The Pakistani users could acquire information 
nearly as fast and as well as their Malaysian counterparts despite there being fewer items available 
on the Pakistani website’s first level category. One reason for such similarity in information 
acquisition behaviour between two culturally different user groups may be that the users’ culturally 
specific information classification preferences may vary across the two user groups, but that the 
website structure does too – thus, the fit between users’ classification and the website’s structure 
would remain within the same range. Any differences between the two user groups will then be 
small. 
We found that users in Pakistan had problems with inconsistent website structure design. The 
structure of the studied website in Pakistan did not display information items in categories with a 
consistent set of properties. The structure seemed to follow neither Rosch’s (1978) prototype 
approach nor a defining attribute approach. Instead, items were displayed according to different 
properties. For example, when a Pakistani user searched for a fax machine of a particular brand on 
the website, he expected this to be under the category of ‘Telecommunication’, but it was instead 
located under ‘Office equipment’ 
 Thinking of Fax machine, I think it can be found in office appliances category but on the other 
hands; I also use it in my home so I should be able to find information in home appliances. 
(Participant 16, Pakistan)  
Similarly, when Pakistani users tried to find an electrical trimmer of a particular brand, it was not 
placed in the website structure under that brand. However, other items which users might find 
similar to an electrical trimmer were actually located under the brand category. Again these items 
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were only displayed under the brands and were not displayed under the category of ‘electrical 
appliance’ and also not under ‘beauty and care’. One possible explanation for such an inconsistency 
could be that website designers of ecommerce sites may frequently try to place items according to a 
‘natural order’ (Norman, 1991) to encourage customers to buy them – much as with the sequence of 
buying experienced in physical supermarket in which the customer is encouraged to move through 
the space in a specific order. However, we found in our study that for Pakistani users such 
inconsistencies in terms of how items with multiple characteristics were placed in a category was 
confusing and increased the navigation burden.  
Figure 5 illustrates users’ information acquisition behaviour on the Pakistani website in our study. It 
illustrates that many users clicked on confusing or incorrect links in the process of finding the 





Fig.5. Overview of user’s information acquisition behavior 
Users have various approaches to acquiring information (Norman, 1991). For example serial 
manner strategy of information acquisition brings the issue of serial or repeated failure, increasing 
users’ navigational burden. On the other hand, random inspection information acquisition with 
replacement provides users cues about the web pages they have already visited. These cues can be 
seen through the color-change of clicked links.  
5.2 Bilingual users and the importance of language in websites  
The study showed that every second local user never uses a website in their local language. There is 
a relationship between the users’ language preferences for websites and those languages’ status in 
the wider society. In case study 1, although the official languages of Pakistan are Urdu and English, 
users spent far less time on websites that only had information in Urdu. This was not because of 
fluency, however, as there was no significant difference in their reading and writing in English and 
Urdu and users preferred to speak Urdu rather than English. Thus, the choice of language is not 
simply due to comfort levels with one language over another. In Pakistan, the users also used 
Commonly  














English more because it was seen as a language of upward mobility. The usage of information in 
English helped users in developing their English language skill. Other factors such as ‘availability 
of information’ also played important role in users approaches. For example one of the users in case 
study 2 was of the view that: 
I use English website for longer period of time compare to the Malay [language websites] 
because it takes me more time to go and find information on English [language] website. Still I 
like to find information in English because most of the things can be found on the English 
website. (Participant 7, Malaysia) 
Bilingual users who use websites in two languages understand the information structure in a 
standardized categorical system (Nielsen, 1999). The standardizations of the categorical system 
help to achieve which Nielsen (1999) calls consistency in the integration of websites. It helps users 
to remember the positioning of information in two different languages. One user stated that:  
The information in two websites should not affect the location of the items on different websites 
because it does not change the characteristics of the product. For example, if we are searching 
for a fax machine, the characteristics of the fax machine will remain same, because it is used in 
the offices and it is related to communication, electronics. (Participant 27, Malaysia) 
The issue of bilingual users brings users’ reasoning behind their language choice and priorities 
when visiting local and global websites into focus.  
5.3  Information classification and acquisition on websites: Pakistan/Malaysia 
versus Denmark 
When comparing our findings on information classification and acquisition on websites from 
Pakistan and Malaysia to the previous study (          ), it appears that the structure of the websites in 
the two Asian countries did not fit well with the user’s view of the world when comparing with 
previous study. The users’ navigation burden was higher compared to the findings on in Denmark 
and they found it harder to find information on the particular local websites studied. Our study 
points out that the localization of contents not only includes the contents themselves, but is also a 
process of developing and tailoring information to the users’ culture. Using the norms and 
metaphors prevalent in a certain cultural group, for example, provides an understanding of a 
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website’s standardization to a population that goes beyond mere information structure 
standardizations.  
5.4 Beyond Information Classification 
In recent times, the optimization of search algorithms has changed the way users seek information. 
During the interviews, many participants stated that they usually looked for information through 
keywords because information retrieved through keywords them from navigational burdens.  
I usually use search option to find information. I use the keyword to save time. (Participant 1, 
Malaysia) 
Digital fluency may help users to prioritize their preferences in their use of technology in different 
languages (Wang et al., 2012). In that regard, even though the classification system may not fit with 
a user’s mental model, the use of a system over a period of time may make it easier to memorize 
information locations. This again results in a decrease in the user’s navigational burden. Two of the 
participants in Malaysia expressed related thoughts:  
When I went to South Korea…. so I joined their social networking website… it took me some 
time to learn the pattern of the website. There were plenty of information in each page but once 
I learned the pattern and locations, it made it very quick to search information. (Participant 27, 
Malaysia) 
If I can give you the example of Apple [consumer electronics] products, I think it is the same, 
the users have to go through their patterns, and once the users go through the locations, it 
makes it faster for them to search information on different location. (Participant 28, Malaysia) 
As people are increasingly acquiring information from their smart-phones and tablets, designers are 
expanding beyond using menu-based structures to provide users with information. For example 
users are provided with tagged information. Tagging systems can be customized and and can 
structure the way users interact with the systems. This approach also comes with own limitations, 
however. For example, in the presence of a large number tags, users find it difficult to recall the 
tags relevant to their task, even though they are of basic nature (Ravendran et al., 2011). It should, 
therefore, be possible to customize and modify information to suit individual needs and preferences 
to increase the cultural fit between users and IT systems (Clemmensen, 2012). We recommend that 
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there should be a cultural-fit for websites that takes users’ information classification into account 
and at the same time, educate users by providing a universally known website structure.  
6 Conclusion 
We conclude that taking users’ views of information classification into account can be seen as a 
simple and practical way to improve the usability of local websites for culturally diverse user 
groups, such as are present in Malaysia and Pakistan. 
The study has shown that for information classification, users in these two cases constructed 
information in a similar way. The study has also shown that there are subtle differences in users’ 
preferences for use of language for websites. In Pakistan, participants used websites in English as it 
was seen as the language of upward mobility. The interaction of users with websites helped them 
not only to find information, but also polished their English language skills. The study has also 
shown how the card sorting technique can be easily used in studying cross-cultural users’ views of 
information structure.  
From a theoretical perspective, the study endorses the idea that information classification and 
information acquisition are not merely a classification problem. Rather, they are tied to the things 
people do in a local culture. The tension between standardizing versus contextualizing the 
classification of items in a website always remains a question to explore in information systems. 
People draw their conception of classification from the social activities they perform and their 
navigational burden on a website increases when they are forced to use a classification which does 
not fit their view of the system.  
Finally, the study indicates that the localization of information does not only concern the contents of 
a website, but is rather a process of developing, tailoring and addressing users’ cultural market 
issues such as information structure, colors, language of website. It is a process of using the norms 
and metaphors practiced in a group. Other issues, such as font size and the presentation of contents 
in categories aligned with users’ view of categories, should also be considered. Digital fluency and 
users’ frequent use of a classification system might also change their navigation burden and 
behaviour on websites.  
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In future research, the issue of navigation burden needs to be studied further. In terms of the 
classification of artefacts in information systems, we need to study how classifications on websites 
can be modified over a period of time in such a way as to take input from users’ strategies of 
information seeking, gathering and consumption.   
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ABSTRACT 
This study investigates how the choice of analysis method 
for card sorting studies affects the suggested information 
structure for websites. In the card sorting technique, a 
variety of methods are used to analyse the resulting data. 
The analysis of card sorting data helps user experience 
(UX) designers to discover the patterns in how users 
make classifications and thus to develop an optimal, user-
centred website structure. During analysis, the recurrence 
of patterns of classification between users influences the 
resulting website structure. However, the algorithm used 
in the analysis influences the recurrent patterns found and 
thus has consequences for the resulting website design. 
This paper draws an attention to the choice of card sorting 
analysis and techniques and shows how it impacts the 
results. The research focuses on how the same data for 
card sorting can lead to different website structures by 
generating different set of classifications. It further 
explains how the agreement level between the users can 
change for similar data due to the choice of analysis.  
Author Keywords 
Card sorting; website structure; Method; Comparison; 
HCI; Classification 
ACM Classification Keywords 
H5.2. Information interfaces and presentation  
INTRODUCTION 
A number of studies of user-centred design (UCD) for 
websites use card sorting in the design, development and 
evaluation process of website structure. UCD approaches 
put the users of a website at the centre of the design, 
development and evaluation. Different approaches to 
evaluation, such as focus-groups, usability testing, cards 
sorting, participatory design, questionnaire and interviews 
are used as part of this process [1].  
The choice of card sorting technique in usability studies 
has implications for the results of the resulting website’s 
structure. The card sorting method is used to understand 
how users classify and structure website content. Data 
collected from multiple participants is compared between 
participants and with existing website structure. The 
comparison of the card sorting results between different 
participants is intended to achieve the best website 
structuring for a given domain of website. The domain of 
websites may include e-commerce websites, academic 
websites, healthcare websites or other such domains. The 
best structure of the websites is achieved by evaluating 
how users agree on structuring contents into categories. 
This users’ intended structure and attributes for the 
website is compared to the existing content structure of 
websites. 
Card Sorting and Analysis 
The term card sorting applies to a wide variety of 
activities involving ordering, grouping and/or naming of 
objects or concepts. Card sorting is an established, 
intuitive method for understanding users’ mental models 
of website structure. It is used frequently in software 
development, evaluation, and product design to 
understand the clustering of information and relationships 
between information from the users’ perspective. Card 
sorting is used to group items into categories and to 
understand users’ mental models of organization of 
website contents.  In brief, in card sorting each card has a 
statement or product written on a card that relates to a 
page of the website, and these cards are then sorted by 
participants into relationships they find meaningful. 
This paper argues that the choice of techniques and tools 
for card sorting has consequences for the ascertained 
website structure. In analyzing card sorting data, the data 
of multiple people is combined to determine an 
appropriate website structure. Thus, the data of multiple 
participants is analyzed in a variety of ways to come up 
with the aggregative sorting. Some studies use qualitative 
methods to analyze the data, looking for patterns in the 
sorts [2]. In this case, attention is paid to synonyms, 
concepts and themes in the sorting. Quantitative analyses 
for card sorting, on other hand, use different tools to 
interpret the users’ sorting. These tools use algorithms 
such as cluster analysis and similarity matrixes to arrive 
at an interpretation [3]. A result can also be obtained by 
considering how far users place their cards from each 
other and how many steps are required to change one 
user’s sorts to another user’s sorts [4]. All such tools look 
for agreement in the patterns of uses’ sorts. The most 
agreed-upon pattern is then used as the basis for the new 
website structure. In these sorts, there are number of cards 
for which users do not particularly agree on a specific 
placement. The choice of analysis for card sorting affects 
these cards most of all where users do not agree between 
each other.  
There are two major types of card sorts used in most 
studies, the open card sort and the closed card sort. In an 
open card sorting study, users are presented with unsorted 
packs of index cards. They are asked to sort these cards 
according to their understanding and to label them. In a 
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closed card sort, predefined groups are provided and users 
are asked to sort cards into these groups. 
A problem which may arise during card sorting is that the 
choice of analysis and tool might impact on the resulting 
website structure. Most studies provide an analysis and 
visualisation of users’ classifications that explains the 
agreement of users on the clustering of groups, but does 
not examine the logic used to conduct the analysis.  
In fact, when determining the information structure of any 
website though card sorting, there is often considerable 
disagreement in the way users organize the cards into 
groups [2]. Despite their general similarities, users may 
vary in their mental models for organising concepts in a 
structure. 
There is a need to understand the card sorting analysis 
and logics used in card sorting analysis because many of 
the websites determine their structure after conducting 
analysis of card sorting experiments. Still users find it 
hard to navigate on the websites despite adopting user-
centred design approaches. The information architecture 
of websites represents the underlying structure that give a 
shape and meaning to their content [5]. Regarding the 
structure for navigation, the focus should therefore be 
given on users’ view of the world for websites structure 
and understanding users’ view of the world is vital to 
design optimal information structures of websites. The 
website structures are getting very large, and interaction 
is seriously limited by the available resources of the space 
of the screen. The users always look to get to the 
information quickly. A better understanding of how users 
conceptualize website structure can improve the quality 
of websites. 
The perception of webpages’ quality can also differ 
according to culture. Therefore, card sorting is also used 
to elicit cross-cultural perceptions of web page quality 
and structure [6] and to understand the attitude of 
different groups of users to a given system [7]. The use of 
different analysis in card sorting such as edit distance 
analysis, cluster analysis through similarity matrixes, and 
comparative analysis (i.e., thematic vs. taxonomic 
analysis) is common in the research studies of card 
sorting [2, 4, 8, 9]. Studies of website design use a variety 
of analysis for card sorting to come up with the user-
centered structures for websites. Some of the studies 
conducted usability analysis of card sorting tools. 
However, few studies have conducted a comparison of 
the logic behind these tools used in card sorting.  
Research Aims 
This research paper aims to document how the choice of 
technique for card sorting has implications for the 
resulting website structure. The results produced through 
analyses of three techniques not only show different 
patterns of agreement by the users for the same data; but 
also different explanations of the data. This study shows 
that the choice of three methods of analysing data 
(analysis of edit distance, analysis of best merge method 
and analysis of actual merge method) has consequences 
for the resulting structure of the websites. These three 
analyses for card sorting are chosen because they are 
interesting from a research point of view. All of these 
techniques claim to determine an optimal solution for 
website structure in their own ways. Analysis of actual 
merge method (AMM) and best merge method (BMM) 
combine multiple card sorts into an aggregated card sort. 
The AMM and BMM are derived from cluster analysis. 
These two techniques are widely used in the industry to 
see the patterns of users’ card sorting. AMM and BMM 
explain visual aspects of data with the analysis. Edit 
distance is used in academic circles to reflect on the 
variation in users’ card sorts. It counts the difference 
between two sorts at a time and looks for one or more 
sorts that are central to all other user sorts. 
The article is organized as follows. We begin by 
explaining why different structure matters. Different 
analyses for card sorting will be described afterwards. We 
then examine the data of 38 users through the analysis of 
edit distance, AMM and BMM. Finally we conduct a 
comparison on how data reveals different aspects of 
users’ agreements. Then we will discuss the effect of 
number of users on the card sort and the threshold effect 
on the structure produced through card sorting.  
RELATED WORK 
Different Structures Matter 
Different website structures matter to people’s ability to 
navigate and find information. According to different 
structures, the contents of a website go into different 
levels of hierarchies. Different levels of hierarchies and 
locations of contents affect users’ response time and 
success in finding information. Website structure 
becomes important when users look for information on a 
website at different levels of hierarchy. Allen investigated 
the effect of information depth on the response time and 
error rate at each hierarchical level of a website [10]. 
Response times became longer for searches deeper into 
the website, and users made more errors when the 
information to be retrieved was at deeper levels. Our 
previous study showed that there is some disagreement in 
how the users structure the contents of a website [2]. 
Further, websites often use different classification and 
navigation structures such as linear, tree, network, and 
global structures [11, 12].  
Different structures matter because users have a tendency 
to perceive website structures in different ways. Users 
may perceive and group information in a thematic or 
taxonomic structure, for example, grouping items in a 
thematic classification are related to each other through a 
coherent story or situation [2]. In a thematic classification 
of a banana, monkey and panda, the two items banana 
and monkey go together via a classification based on 
eating habits and a coherent story of the situation of a 
monkey eating a banana. In a taxonomic structure, users 
classify items into groups according to the function or 
inferences drawn from the items in the group. The items 
are related to each other through higher level abstractions, 
or property [2]. Using previous example, in a taxonomic 
classification, monkey and panda go together in the same 




Some studies have conducted analyses of card sort 
through comparison of different tools for card sorting [3, 
5, 6]. Chaparro et. al. compared commercially available 
electronic card sort applications [3]. The study focused on 
user satisfaction, performance, usability and preference of 
card sorting tool. Results of the study indicated different 
preferences for the two user groups. Researchers who 
participated in the study preferred WebSort for creating 
and analysing the card sort. The end users preferred 
OpenSort for completing the card sort exercise. The study 
focused on the interface and functionalities of tools and 
did not look into the method which is used to conduct the 
analysis of card sorts. Katsanos et al. used semantic 
similarity between words, phrases and passages of user 
data to come up with an aggregative sort of webpages [5]. 
Katsanos et al. introduced a computational tool, 
autoCardSorter, which supports clustering of the web 
pages of a site. Petrie et al. investigated the difference 
between online card sorting and on-site card sorting [6]. 
Their study looked into the preferences between online 
card sort and offline card sort and found that online card 
sorting took significantly longer for non-native English 
speakers than native English speakers.  
Most of studies which conducted analysis of card sorts 
did not look into the techniques and logics which are used 
in the card sort tools. Instead these studies tested the 
usability of tools, efficiency and effectiveness of users 
and preferences of user groups between online tools for 
card sorting and offline card sorts.  
Card Sorting Analysis Work in Different Ways 
There are different ways in which the card sorts of 
different participants can be compared in order to create 
an aggregative sort. Here we discuss some of the ways 
used to carry out this process.  
A number of studies have used different techniques to 
analyse card sorts. Some of techniques examine the 
difference between the users’ sorts. The University of 
Illinois at Chicago library redesigned their library website 
by conducting open card sorting studies and analysed the 
card sorts through factor analysis [13]. The study pointed 
out that qualitative analysis of data is also important in 
addition to Factor analysis. In the Katsanos et al. study 
the clustering during the design was built through 
taxonomical, statistical and hybrid techniques [5]. The 
taxonomical technique calculated the path length between 
two node-words. The taxonomical technique ensured a 
certain quality of the results because it involved human 
coding in the clustering of the words. It made it possible 
to model multiple synonym words. The statistical analysis 
used the probability of co-occurrences of captured text 
and clusters them together. The statistical analysis relies 
on machine learning of synonym words. The hybrid 
analysis combined the taxonomies of concepts with 
statistical properties of a text [5].   
Petrie et. al. conducted a comparison of onsite card 
sorting data collection with the offsite data collection [6]. 
The onsite data collection was conducted through open 
card sort without using online tool for users’ input. The 
offsite data collection used web portals and online card 
sorting tools for data collection. The outcome of the 
studies showed that the online version of data collection 
took a significantly longer time to complete than the 
onsite version. Kralish et al. compared card sorting results 
across Malaysian, Russian, British and German students 
[14]. The study used ranking of cards to come up with the 
final aggregative sort. The aggregative grouping was 
based upon the users’ ranking of which information on 
the cards was most useful. Nawaz et al. conducted a 
qualitative analysis of card sorting to see if individual 
users grouped items according to a thematic classification 
or a taxonomic classification [2]. Martine and Rugg used 
co-occurrences matrixes to assess the similarity of 
webpage designs through card sorting [15]. The co-
occurrence matrix shows how often a respondent places 
any two cards in the same group. Curran et al. 
investigated podiatrists’ perceptions of expert systems in 
relation to their perceptions of other diagnostic of 
diseases through card sorting [7]. The study used multiple 
criteria to come up with an optimal sorting of expert 
systems. Petrie et al. used edit distance to see how users 
group items in a similar or different way [6].  
Best Merge Method  
The best merge method (BMM) is a technique based upon 
similarity matrixes and is the industry-standard. In brief, 
the similarity matrix counts the frequency of co-occurring 
pairs in the cluster [18]. Once all groups are broken into 
pairs, the method finds the most frequent pairs in all 
groups and constructs new groups out of those pairs. In 
other words, the best merger method accumulates the 
pairs of cards which are placed by the different users in 
the same group. The best pairs in the users’ sorts are 
found and merged to form a group which is then assumed 
to be consistent.  
Scenario 1: 
X: [a, b, c] (1 group with 3 cards) 
Y: [a], [b], [c] (3 groups with a card each) 
Z: [a], [b], [c] (1group with 1 card) 
Result of BMM = 1 x [a, b], 1 x [a, c], 1 x [b, c] 
Scenario 2: 
X: [a, b], [c] 
Y: [a, c], [b] 
Z: [a], [b, c] 
Result of BMM = 1 x [a, b], 1 x [a, c], 1 x [b, c] 
The pair reduction process in scenario one and scenario 
two has produced identical results for two different 
scenarios. The BMM only works by merging the pairs, so 
it does not reconstruct the original data. 
Actual Merge Method  
The actual merge method (AMM) works by looking into 
whole groups, rather than pairs, taking an inheritance 
perspective on information architecture and applying it to 
card sorting. 
Scenario 3: 




Y: [a, b], [c] 
Z: [a, b], [c] 
Result: of AMM = 1 x [a, b, c], 3 x [a, b] 
 
 
The AMM counts each instance of a complete group from 
every user. Each group with a non-zero score (a "real 
group") inherits the base score (i.e. before inheritance) of 
all superset groups. The group with the highest score is 
taken, and all conflicting groups are eliminated. The 
scores that the AMM analysis provides give an exact 
account of “X%” of users agree these should be grouped 
together. 
Edit Distance  
Edit distance is based upon a distance function that 
measures how far apart two card sorts are. The distance is 
considered to be the minimum number of stages required 
to convert one sort into another sort, where one stage 
consists of moving one card from one group to another 
group.  
Consider the following example with two sorts A and B, 
both consisting of four groups of cards: 
A= [A1, A2, A3, A4] and B = [B1, B2, B3, B4] 
A1 [1; 2; 3]      B1 [1; 2] 
A2 [4; 5; 6]      B2 [3; 4] 
A3 [7; 8; 9]      B3 [5; 6; 7] 
A4 [ ]               B4 [8; 9] 
Sort A can be converted into sort B by moving items 
between groups. A minimum set of moves is as follows: 
move 3 from A1 to A4, 4 from A2 to A4 and 7 from A3 
to A2 [4]. 
After the moves: 
A1 [1; 2] 
A2 [5; 6; 7] 
A3 [8; 9] 
A4 [3; 4] 
Thus, the ‘D’ function has a value of 3 because there 
were three moves needed to convert A into B. The most 
immediate application of the edit distance metric is for 
determining the similarity between two sorts. This is 
particularly useful when looking at sorts that use similar 
criteria [4] and is conducted through finding the 
“neighbourhood”. A neighbourhood is a process of 
finding the sorts most closely related to a user’s sort or to 
a websites’ sort. Neighbourhood provides a measure of 
the dissimilarity between all sorts and shows which of the 
sorts is the closest to all the users; whereas AMM and 
BMM combine multiple card sorts into an aggregated 
card sort. In the end, all three sorts look to find an ideal 
user-centred website structure representation. If a single 
sort has many close neighbours, it may be part of a 
common theme in the overall data. Neighbourhood and 
edit distance are sometime mixed with each other. The 
edit distance is the method which explains the distance 
between two users and it uses neighbourhood as a way of 
analysing the distance between the sorts. 
Among other methods, Hierarchical cluster analysis or 
cluster analysis is used to analyze card sorting. 
Hierarchical cluster analysis is an individual-directed 
method [16]. It is a method for assigning items into 
groups in such a way that the items whose themes are 
similar to each are grouped together. It focuses on the 
relationship between the individual items, and items can 
only appear in a single place in the hierarchy. 
Hierarchical cluster analysis is used in card sorting 
studies to see how different users group content. 
Hierarchical cluster analysis is best suited for data where 
a clear hierarchical organization already exists [17]. For 
example, plants are naturally organized into species, then 
genera, orders, etc.  We focused mainly on Edit Distance, 
AMM and BMM because they are aligned together and 
can be explained with an approach and scenarios which 
are common in Edit Distance, AMM and BMM. 
METHOD 
In the first stage, data from users is collected onsite 
through open card sorts. The card sort data of users is 
analysed using edit distance, AMM and BMM to see how 
the users’ structure provides different organisations of 
website structure. For the analysis of edit distance, we 
used UW Card Sort Analyzer1, a Windows application. 
For the analysis of AMM and BMM, we used the web-
based tool OptimalSort2. In the second stage of the 
analysis, we interpreted and compared the results 
collected with the three methods. 
Procedure 
Graduating students’ organisation of website content was 
elicited using open card sort. Participants were asked to 
complete a background questionnaire regarding their 
computer use, internet use, language use on websites and 
educational background. They were later asked to 
perform open card sorts. The participants were given 15 
minutes to sort the cards into groups. The time of 15 
minutes was decided after conducting a pilot study with 5 
participants.    
Material 
The participants in the study were provided with 37 2x2 
cm cards with a home appliance’s name mentioned on 
each. The cards represented the content taken from a local 
internet auctions website3. The information are organised 
on the website as shown in Table 1. We took contents 
from a local website which would most likely present the 
contents that are common in the studied group. The 
participants were asked to organise the cards in groups 
that made sense to them and were asked to write down a 
group name for specific groups of cards. The participants 
of the study were told that one card can be placed in one 
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group and they can make as many groups as they would 
like to make.  
Electronics and 
Appliances  (7) Kitchen  (7) 
White iron steamer 
 Home theatre system 
Karaoke system 
Air conditioning 
Black VCR player 
Calculator 
Video camera 
White oven glove  




Kenwood Hand mixer 
Bread maker 
Electronics  (7)   Personal Accessories (6) 
Golden touchscreen- 
watch 
White LED Clock 
Black Analogue watch 
Metal Alarm Clock 
Black Tablet PC 
Apple iPad 2 white 
iPod white 
Black micky mouse- 
necklace 
White Guitar Necklace  
Gold Locket  
Black sunglasses 
White Scratch proof- 
Bracelet 
Gold Swarovski Bracelet 
Phone (5) Office ( 5) 
Black walkie-talkie 









Table 1. List of cards provided to the participants 
Table 1 shows the list of items that were provided to the 
participants. All the cards were numbered randomly to be 
used for the analysis. Table 1 shows the items grouped as 
they are on the original auction website. 
Participants 
The participants were 38 undergraduate students at a 
Malaysian university. The call to participate in the study 
was advertised on the university notice board. We also 
applied the snowball method by asking each participant to 
recommend another participant for the study. Each 
participant received USD 5 to participate in the study. 
The study had twenty four (63%) female and fourteen 
(37%) male participants. Data were collected during 
summer 2011 following a standard protocol established 
for earlier study in Denmark and Pakistan [2].  
RESULTS 
Screening Criteria for selected Participants 
During the screening of all participants to be used for the 
analysis of Edit Distance, AMM and BMM, we selected 
those participants whose classification was easily 
identifiable for top level group. This screening was 
conducted because each of tools could not handle 
multiple level groups. Among all participants, 40% of the 
participants (15 of 38) made only top-level groups, while 
the remaining 60 % (23 of 38) participants also made 
second level groups. We selected the 15 participants who 
made only top-level level groups because their data was 
easily identifiable for top-level groups. We further 
selected 10 participants from those who also made second 
level groups in one of the parent groups and treated all the 
cards in the second level groups under the parent group. 
We did not treat the cards of all those participants with 
second-level groups under the parent group because some 
of the participants made many second level groups under 
the parent group and treating all the cards in second level 
groups under the parent group would adversely affect the 
results. The selection of only 10 participants was 
conducted through qualitative analysis of the data to see 
that it would not affect the result by treating the cards in 
second-level groups under the parent group. With this 
screening we were left with 25 participants’ data.  
Analysis through Edit Distance  
In order to evaluate the similarity and difference in the 
card sort data, we first used edit distance to see how much 
participants agreed with each other. On average, there 
were 14 moves taken to change one participant’s sort into 
another participant’s sort. Each of the sorts has a closest 
neighbour at a distance of 14 (SD + 3.82) when 
comparing participants’ sorts with each other. The 
analysis further shows that participants’ disagreement 
was 38% from the original website sort.  
 
Figure 1. Distance of participants from original sort  
Figure 1 shows the distance of the 25 participants’ sorts 
from the original list as it was provided on the website 
and clearly shows that participants cluster the data 
considerably differently. The neighbourhood of edit 
distance provides a general understanding of whether the 
participants’ sorts are close to the original sort as 
provided on the website. It can also provide information 
on how far apart each participant is from other 
participants. We performed analysis between the 
participants to see how close participants within the 
studied group were to one another.  
 
Figure 2. Minimum distance of the participants from 




Figure 2 shows the minimal distances from each 
participant to another participant in terms of 
neighbourhood. Horizontal line shows each participant 
and vertical line shows the nearest participant in term of 
distance. The dots with annotations in figure 2, for 
example S6 stands for subject 6 or participant 6.It shows 
that participant one has a distance of 4 from participant 6 
in the sort. 
The analysis of neighbourhood shows each participant’s 
closest participant of the study. On Average, each 
participant has a closest neighbour at a distance of 13 (SD 
+ 2.73). The average disagreement between the 
participants is quite high, calculated as 35%. The analysis 
between two participants about the closeness of a single 
participant with the nearest peer shows those participants 
who have similar way of clustering contents. On the other 
hands, it does not provide concrete information about the 
contents of the data which could be transformed into 
recommendations for the website structure.  
Best Merge Method (BMM) 
We performed an analysis using the best merge and actual 
merge methods. In both methods, we used a threshold of 
60% agreement of items between participants, in keeping 
with Katsanos et al. [5]. A single card is included only if 
at least 60% of the participants have agreed to group it in 
the same group in their individual sorts.  
The analysis of cards using BMM shows that for almost 
all of the cards (35 of 37, or 95%), participants agreed 
60% and more for card placement in the same group. The 
participants clustered items in 5 groups with an average 
of 7 cards (M + S) (7.0 + 4.1) in a single group. 
Table 2 shows the list of agreed groups by the 
participants through analysis of best merge method. The 
analysis of BMM shows that participant substantially 
agree and that there were only two cards on which the 
participants of the study did not agree 60% or higher.  
Actual Merge Method (AMM) 
The analysis of cards using AMM suggests that with an 
agreement of 60% for the cards where the cards have 
been grouped in the same group by all participants in 
their individual sorts, the participants do not agree greatly 
between each other and sort the items in groups with 
small numbers of cards. The participants agreed 60% and 
above for card placement in the same group for relatively 
fewer cards (29 of 37, or 78%) in comparison to the 
BMM (35 of 37, 95%). With an agreement of 60% and 
above about the grouping of cards in the similar group by 
individual participants and above for the cards, the AMM 
analysis showed that participants clustered the items in 9 
groups with an average of 3 cards (M + S) (3.2 + 1.9) to a 
group.  
Table 3. List of agreed groups by participant through AMM 
analysis 
The analysis of AMM indicates that participants did not 
agree as substantially with each other. The participants 

















White oven glove 
Bamboo Chopsticks 
Non-stick paella pan 
Kenwood Hand mixer 
Kenwood Toaster 
Bread maker 




Scratch proof Bracelet 




Metal Alarm Clock 
LED Clock 









Non-stick paella pan 
Bread maker 





Micky mouse necklace 
Scratch proof Bracelet 
Swarovski Bracelet 
Group 3 (2) Group 4 (2) 








Home theatre system 
Karaoke system 
Black VCR player 
Group 7 (2) Group 8 (2) 
Touchscreen watch 
Analog watch 
Metal Alarm Clock 
LED Clock 
Group 9  (2)  
Computer desk 
Tablet PC  
Table 2. List of agreed groups by participant through 
BMM analysis 
The group names for groups are suggested by 
participants and established by online tool1 used for 
AMM and BMM as: Group 1:  Gadget, Office and 
Entertainment; Group 2: Kitchen, home appliances, 
Kitchen items; Group 3: Accessories, personal 
accessories, Jewellery; Group 4: Clock, Others, 
Personal accessories; Group 5:    Stationary, Office, 




grouped most of the cards in fragmented groups and the 
agreement for 8 of 37 cards ( Video camera, VoIP phone, 
Walkie-talkie, Pager, Window Curtain, Water dispenser, 
Air conditioner, iron Steamer)  was below 60%. 
Table 3 shows the list of agreed groups by the 
participants through analysis of actual merge method.  
The group names for groups are suggested by participants 
and established by online tool1 as: Group 1:  Kitchen 
appliance, Kitchen Household, Kitchen; Group 2: 
Jewellery, Gold Accessory, Accessory ; Group 3: Apple; 
Group 4: Machine¸  Group 5:    Stationary, Office items, 
Personal; Group 6: Entertainment, Electrical Equipment, 
Living room appliances; Group 7: Watch; Group 8: 
Clock; Group 9: Study room, Computer LaptopIn 
analysing the same data with is used with two different 
methods (AMM and BMM). The results show different 
interpretation of how participants grouped items. 
Appendix A1 shows the comparison of AMM and BMM. 
The results show the variation in the agreement and the 
outcome of the users’ sorts for website structure.  
DISCUSSION 
The comparison of card sorting analysis techniques 
revealed how the choice of technique can have an impact 
on the resulting structuring suggestions for a website. It 
also revealed that different techniques not only 
highlighted the different aspects of the data, but also 
confused the results for taking action and implementing a 
website structure. Secondly, in card sorting analysis, the 
eventual design of a website structure depends a great 
deal on the basis of structures created by the participants 
in a study. When different tools are used to analyse the 
data, the limitation created by the tools may potentially 
obscure or confuse insight into the users’ sorts.  
As the results of studies show, users tend to place 
information in different orders. Therefore the information 
classification on a websites should match the local users’ 
way of perception for information classification. From 
usability aspect of website structure on the basis of card 
sorting, the structure of the websites should not merely 
come from the analysis of card sorting, but should be 
evaluated by subsequent usability testing. 
The result of three techniques reveals that edit distance is 
slightly different from AMM and BMM. Edit distance 
provides a measure of the dissimilarity between all sorts 
and shows which of the sorts are the closest when 
compared with all other users. It points towards those 
user(s) who are central in card sorts, having the most in 
common with others. The analysis of AMM and BMM 
shows that it combines multiple card sorts into an 
aggregated card sort and approximates an agreement 
between different users on each card of the card sorting 
study. 
The analysis of edit distance presented the data of users in 
two ways: a) comparing each of the users’ sorts with 
other users’ sorts and b) comparing each user’s sorts with 
the original website’s sort. To compare each of the users’ 
sorts with other users’ sorts provided an understanding of 
how some users were close to each other in terms of their 
mental models of the structure of the website. This 
information also highlighted the dissimilarity of users in 
their structuring approach and their disagreement as a 
whole but it did not highlighted each card’s agreement 
level by the users as it could have been done through the 
visualisation of AMM and BMM. The neighbourhood did 
not provide the level of agreement of each item in the sort 
between different users of the study; it only showed the 
general level of agreement between users. Comparing 
users according to edit distance thus provided a general 
picture of the level of disagreement between users.  
The minimum distance of a user from another user in the 
data indicated their level of agreement or disagreement, 
indicating the closeness of each user’s sort. The analysis 
of edit distance was useful in understanding the 
impression of what extent the users were different in their 
structure from each other and to what extent the users 
were different in their structure from website structure. 
However, the interpretation of the results was difficult 
transform into a meaningful recommendation. The 
meaningful recommendation could not easily be 
determined because analysis of edit distance did not 
provide the contextual understanding of the result for 
each card. It was therefore difficult to translate 
information into meaningful representations which could 
be used to make decisions concerning website structure. 
Edit distance does not produce an aggregate 
categorization on the basis of multiple categorizations, 
but rather focuses more on the distances between users 
and websites. 
The best merge method (BMM) looked for pairs in each 
user’s sort and finally added up these pairs of sorts. The 
major issue with BMM was that it required reducing 
groups into pairs. If a user grouped [a, b, c] together, then 
BMM recognised it as if the user had placed [a, b] [a, c] 
and [b, c] together (i.e. 3 pairs). These pairs were then 
added up. This result was a fundamental loss of 
information, because once these pairs were added 
together, it became impossible to reconstruct the original 
data. 
The actual merge method (AMM) looked for agreements 
in whole groups, rather than pairs, which made the natural 
disagreement promising when comparing it with BMM. 
AMM improved the result; it did not take the pair but it 
considered grouping together and showed it into a single 
group.  
When comparing AMM with BMM, AMM not only take 
the pair but it also considered more than two items 
grouped together and showed into the group. On Surface, 
AMM did not show promising agreement between the 
users about their level of agreement. In reality, AMM 
provided a better picture of how users of the study agreed 
between each other and to what levels their agreement 
changed for each card because it not only looked for pairs 
but it considered more than two cards as a group if they 
were similar across different users’ sorts.  
The effect of threshold on BMM and AMM  
The threshold of 60% agreement between users appeared 
to be an important factor in the resulting structure. The 




was included only if at least 60% of the users agreed to 
group it in the same group in their individual 
categorizations. We wanted to see how the level of 
threshold affects the number of groups and average cards 
in a group if the threshold is changed in AMM and BMM. 
We also wanted to see at what level of threshold the 
structure produced and cards used by AMM becomes 
similar to the BMM.  
 BMM BMM AMM AMM 
Threshold 60% 50% 60% 50% 
Number of 
Groups 4 4 9 8 
Avg. Cards in 
a Group 9 9 3 4 







Table 4. A comparison of threshold of BMM to AMM 
Table 4 shows the comparison of AMM and BMM at 
different thresholds and its impact on number of groups 
and average cards in a group. It shows that a decrease in 
threshold to 50% has no impact on BMM. Decreasing in 
the threshold for AMM to 50% changes in the number of 
groups and average cards contained in a group, although 
not greatly. In other words, even if the level of agreement 
between the users is decreased from 60% to 50%, it does 
not impact on the number of groups and average number 
of cards for BMM and AMM. It changes slightly for 
AMM when the threshold is decreased but it does not 
become equal to the number of groups for BMM if the 
threshold is decreased. 
The Effect of Number of Users on Agreement 
This study used 25 users in its investigation. The number 
of user may also have had an effect on the agreement 
levels, so we selected 5, 10, 15, and 20 users at random to 
generate AMM and BMM groupings and compared them 
to groupings generated on the basis of the data from all 
25 users. 
For BMM, a random subset of 20 and 15 users 
subsequently generated 4 groups with an average of 8.75 
cards in a group, which is very close to the results 
achieved with 25 users. By selecting 10 users, the number 
of groups increased from 4 to 5. This suggests that in 
order to use results generated by BMM, the recruited 
users should be more than 15 to generate stabilized 
results. 
For AMM, the random subset of 20 users generated 7 
groups which varied from the groups generated by 25 
users. By selecting 15 random users, the AMM results 
that the users made 6 groups. By selecting 10 random 
users, 8 groups were generated. This attentively indicates 
that in order to rely on results of AMM, more than 25 
users are required for the study to generate stable results. 
This argument is aligned with the statement mentioned on 
the website of online tool providing company 
OptimalSort4 which says that AMM is recommended for 
                                                            
4 http://www.optimalworkshop.com/help/ 
more than 30 participants and BMM is recommended if 
fewer than 30 participants are available.   
Comparison of three analyses 
Contrasting the three analyses, it seems that AMM 
provided a better understanding of the groupings 
determined by participants, which could be transformed 
into meaningful steps for a website’s structure. The 
information visualisation of AMM and BMM provided a 
better understanding of the AMM and BMM analysis. 
The edit distance helped to understand the subjective 
distance of users from each other, although the 
information was difficult to leverage for specific 
decisions concerning structure.  
When choosing between AMM and BMM, AMM seems 
to produce a larger number of groups in comparison to 
BMM. Such a difference in the number of groups 
explains the methodological issues with the choice of 
analysis for card sort. Appendix A1 shows the 
comparative scheme of AMM with BMM. 
One of the implications of this study is that it is important 
to understand the methodological differences in each of 
the analysis when using them to construct website 
structures. Studies may have different requirements and 
this can affect the choice of analysis for card sorting. 
Researchers and practitioners need to conduct different 
analysis for card sorting. This would provide an overview 
of how these techniques and analyses of these techniques 
shape the results. The study indicates that information 
structure of the websites should also be evaluated by 
subsequent usability testing. 
In one of the limitation of the study, the data for multiple 
level groups could not be handled by these analyses. Each 
of the three techniques could not deal with information in 
multiple groups. By not selecting the second level groups 
we introduced a fundamental loss of information which 
will have changed the outcome of the study. Tools to 
handle multiple level groups do not currently exist and 
therefore used here appear to be among the most suitable 
techniques available.  
CONCLUSION 
This study shows how the choice of analysis technique 
for a card sorting study can impact on the resulting 
information structure for a website by analysing the same 
data according to three techniques. It also suggests that 
the choice of analysis for card sorting has consequences 
for website designs because the agreement level for 
different methods varies for the same data and different 
method suggests different structures for web content. 
Finally, it also reveals that agreement levels for similar 
data changes if a different analysis for the same data is 
conducted. The study indicates that information structure 
of the websites should not merely come from the analysis 
of card sorting, but should be evaluated by subsequent 
usability testing. 
The study concludes that it is important to understand the 
methodological issues for card sorts analysing tools. Card 
sorting tools have a great potential to use and understand 
users mental models because it can help to understand 




these benefits will only be realized if the card sorting 
applications visualization of analyses is understood by 
researchers and practitioners. 
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10 Appendix 2 – Manual for studies   
 
The manual for the card sorting experiment in this thesis 
 The!first!part!of!document!elicits!the!instructions!that!test!leader!(author)!of!the!experiment!will!give!to!the!participants!of!experiments.!The!second!part!of!the!manual!comprises!of!instructions!that!will!be!handed!over!to!the!users!for!experiment.!!
10.1 Instructions for Test leader The!test!leader!(author)!will!control!all!the!phases!of!card!sorting!sessions!with!participants!from!introduction!of!the!card!sorting!experiment!to!interview!with!the!participant!of!the!experiment!and!writing!down!the!participant’s!sorts!into!a!hierarchy!so!that!it!can!be!used!to!analyze!the!data.!!
10.1.1 Execution of Card based Brainstorming/ Scenario Based Card Sorting The!test!leader!will!index!blank!cards.!On!the!back!of!each!card!is!a!letter/number!combination.!The!letter/number!combination!will!be!used!during!analysis.!The!blank!cards!are!shuffled!prior!to!participants!entering!the!room.!The!shuffled!cards,!a!stack!of!100!blank!cards,!and!an!ink!pen!are!placed!on!the!table.!One!participant!is!brought!into!the!room!and!given!an!introduction!with!some!basic!instruction.!The!participants!of!the!experiments!are!provided!with!3”!x!5”!cards.!The!test!leader!will!demonstrate!to!the!participant!about!the!first!experiment!of!card!sorting!session.!The!test!leader!of!the!session!should!provide!an!atmosphere!to!the!participant!where!they!do!not!anticipate!the!session!as!a!test!of!their!skills!but!an!exploration!of!the!way!they!arrange!the!contents!of!the!website.!Test!leader!can!demonstrate!the!participant!that!they!have!to!perform!small!tasks!during!experimental!session.!!




10.3 Demonstration of Test leader to participants 
10.3.1 Activity 1 First!of!all,!we’d!like!to!thank!you!for!coming.!As!you!may!be!aware,!we’re!in!the!initial!stages!of!(re)designing!a!(web!site,!product,!and!intranet)!according!to!the!way!you!think.!In!order!to!make!it!as!easy!to!use!as!possible,!we’d!like!to!get!some!input!from!the!people!who!will!be!using!it.!And!that’s!where!you!come!in.!We’re!going!to!ask!you!to!perform!a!very!simple!exercise!that!will!give!us!some!great!insight!into!how!we!can!make!this!(web!site,!product,!intranet)!easier!to!use.!!!You!are!asked!to!think!about!the!contents!of!a!university!website.!What!are!the!content!information!that!you!would!like!to!see!in!your!university!website.!!Here’s!how!it!this!experiment!works.!In!front!of!you!is!a!stack!of!blank!cards.!You!should!try!and!sort!the!cards!into!groups!that!make!sense!to!you.!You!can!choose!your!own!way!of!groping!the!cards.!You!should!not!be!concerned!about!organizing!information!as!it!is!organized!on!your!university!website.!We’re!more!interested!in!seeing!how!you!would!organize!it!into!groups!you!would!expect!to!find!things!in.!You!are!free!to!choose!whatever!language!you!want!to!use!on!cards.!You!can!choose!either!of!your!local!language!or!combination!of!local!and!English!language!on!same!page.!!Oh,!and!one!last!thing.!Feel!free!to!ask!questions!during!the!exercise!if!you!feel!the!need.!I!can’t!guarantee!that!I!can!answer!them!during!the!exercise,!but!I’ll!do!my!best!to!answer!
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them!when!you’re!finished.!You!have!15!minutes!to!think,!write!and!sort!out!cards!and!put!them!into!categories.!!
10.3.2 Activity 2 In!the!second!activity,!you!have!stack!of!cards!in!front!of!you.!Those!cards!represent!the!content!and!functionality!for!a!website!that!are!taking!from!a!university!website!and!also!provided!with!basic!categories!name.!You!should!try!and!place!the!cards!these!into!any!of!the!categories!that!that!make!sense!to!you.!If!you!feel!something!is!missing,!you!can!use!a!blank!index!card!to!add!it.!Additionally,!if!a!label!of!a!category!is!unclear,!feel!free!to!rename!and!write!a!better!label!on!the!card.!You!should!not!be!concerned!about!how!information!is!organized!on!the!page!of!your!university!website.!We!are!more!interested!in!seeing!how!you!would!organize!it!into!groups!you!would!expect!to!find!things!in.!!Once!more,!feel!free!to!ask!questions!during!the!exercise!if!you!feel!the!need.!I!can’t!guarantee!that!I!can!answer!them!during!the!exercise,!but!I’ll!do!my!best!to!answer!them!when!you’re!finished.!!!
10.3.3 Activity 3 In!this!activity!you!will!be!handed!over!5!tasks!and!you!are!asked!to!go!through!tasks!one!by!one.!For!each!task,!you!will!get!3!minutes!to!complete!the!task.!!
10.3.4 Feedback of participants After!each!open!and!semiXclosed!session!of!experiment,!the!participant!of!the!experiments!will!be!asked!to!give!their!view!on!the!session!and!what!do!they!think!about!the!structure!of!the!categories!which!they!have!constructed!




! Tasks! ! Time!duration!
! !Introduction!! 5!Minutes!
Session!1:OPEN!CARD!SORTING!! !
Card!sorting!1!(!Open!card!sorting)! 15!Minutes!Noting!down!participants!sorts! 5!Minutes!Interview!!related!to!card!sorting!1! 10!Minutes!Break! 5!Minutes!
Session!2:!SEMIXCLOSED!CARD!SORTING! !







11 Study 1 (Denmark), Study 2(Pakistan) - Data collection 
11.1 Informed Consent Agreement of Study  Welcome!to!our!research!lab.!You!are!invited!for!a!card!sorting!experiment.!This!experiment!is!a!part!of!PhD!research!studies!held!by!Ather!Nawaz!in!Copenhagen!Business!School,!Denmark.!In!order!to!decide!whether!or!not!you!agree!to!be!part!of!this!study,!you!should!understand!its!potential!risks!and!benefits!to!make!an!informed!judgment.!This!process!is!known!as!“informed!consent”.!This!consent!form!gives!you!detailed!information!about!the!interview!session!or!research!study.!Once!you!understand!the!study,!if!you!still!wish!to!participate,!you!will!be!asked!to!acknowledge!this!by!signing!this!form.!
11.1.1 Purpose of study and participation requirements 
" The! interviews!after! the!card!sorting!session!will!be!audio[taped!and!videotaped.!These!tapes!will!only!be!used!for!recalling!about!what!has!been!said!in!the!session.!
" These!tapes!will!help!to!analyse!the!data!gathered!from!the!card!sorting!session.!
" The!data!generated!from!the!card!sorting!experiment!will!be!anonymized.!The!data!can!be!used!for!publishing!purposes.!!!
11.1.2 Anonymity and Confidentiality All!recordings,!all!your!answers!to!questions!in!the!post!experiment!session!and!comments!noted!by!us!will!be!treated!with!confidentiality.!The!recordings!will!not!be!distributed!to!third!parties.!The!recordings!will!not!be!used!for!other!means!than!for!data!analysis.!Your!name!or!identity!will!not!be!linked!in!any!way!to!the!research!data.!Your!individual!responses!will!not!be!revealed!to!anyone!except!to!members!of!the!research!team!without!your!express!permission.!Your!responses!will!be!combined!with!those!from!other!participants!when!results!are!published!or!shared!with!other!researchers.!




" I!understand!that!participating!in!this!study!does!not!expose!me!to!any!additional!discomforts! or! risks! beyond! those! that! can! generally! occur! when! working! with!computer!systems.!
 
" I! have! read! this! entire! form! and! I! understand! it! completely.! All! of!my! questions!regarding! this! form! or! this! study! have! been! answered! to! complete! satisfaction.! I!agree!to!participate!in!this!research.!!Date:!……………………………!Name:!…………………………..!Your!signature:!…………………!!!
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11.2 Study 1, 2: Participants information Name:!_______________________________!Gender:!!Male!/!Female!Age:!________________________________!City,!Country:!_________________________!
Please!check!the!box!# !that!is!appropriate!to!you.!
1) How often do you access the Internet? !!!Once!a!week!or!Less!!!!!Every!day!!!!!Several!times!a!day!
2) Approximately how much time, in minutes, you spend on university website during last 
week.      
$ Monday!! Tuesday! Wednesday! Thursday! !Friday! Saturday!
Time!in!
Minutes!
! ! ! ! ! !
 
3) What type of degree and program are you enrolled into? PhD!in!___________________________________________________!Masters!in!________________________________________________!Bachelor!in!_______________________________________________!Others!___________________________________________________!
 
4) How many years of study program, mentioned in question 3, have you completed. 
      less than 1 year 
      1-2 years !!!!!! !!!!!3[4!years!and!more!
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11.3 Instructions Provided to Participants 
11.3.1 Activity 1 – Scenario Based Card sorting  Think!about!a!university!website!that!is!intended!for!all!kind!of!users!such!as!students,!teachers,!and!visitors.!Think!about!a!webpage/!WebPages!of!university!website!that!provides!all!important!information!that!can!be!relevant!to!any!of!the!visitor!of!website.!How!you!would!like!to!see!information!in!different!categories!of!your!university!website.!!You!are!provided!a!list!of!blank!cards!in!front!of!you.!
1. Write down a single a name/concept/information/ on a single card. 
2. Write down a category name and put the card with name/concept/information into that 
category. 
 
• There is no restriction of making number of categories and putting number of cards into 
a category 
• Give!a!name!to!a!category!
• One card can only come into one category 
• Try!to!write!as!many!cards!as!you!can!and!put!them!into!categories!
• Sort cards into different categories which you feel are related to each other 






Examples of card sorting: 
!!!!!!!!!!! !!!!Category!A! !!!!!!!!!!!!!!!!!!!Category!B!!!!!!!!!!Category!C!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!Category!Z!
!An!example!of!card!sorting!for!participants!of!the!study!
11.3.2 Activity 2- Open Card Sorting Welcome!to!the!second!experimental!session.!You!have!stack!of!cards!in!front!of!you.!Those!cards!represent!the!content!and!functionality!taken!from!a!university!website.!You!are!also!provided!with!basic!categories!name.!You!should!try!and!place!the!cards!these!into!any!of!the!categories!that!that!make!sense!to!you.!Additionally,!if!a!label!of!a!category!is!unclear,!feel!free!to!rename!and!write!a!better!label!on!the!card.!Finally,!if!you!think!something!doesn’t!belong,!you!can!make!an!“Other”!category!and!place!cards!there.!!
• You are provided with a list of cards and also category names. 
• Place these cards into list of categories 
• One card can be placed in one category 
• You have to place all cards in any of the category 
• You can rename/update category name  
• You can add a category name  
11.3.3 Card used for study 1 in Pakistan Services!&!Facilities! Student!Life!
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School!of!Science!and!Technology! Doctoral!Programs!Center!for!the!Globally!Responsible!Leaders! Useful!Links!FAQ's! Centre!for!Law!and!Policy!Introduction! University!at!a!Glance!History! Charter!Event!Calendar! E[books!Library!FAQ's! Engineering!Labs!Staff!directory! Career!Building!Program!How!to!Apply! Admissions!Hostels! Diplomas!Library!Policy! Jobs@UNIVERSITY!Even!Gallery! Participants!Handbook!Academic!Calendar! Learning!Resources!Authorities!of!the!University! Fee!Structure!Academic!Programs! Registration!Contact!Us! Graduate!Programs!Feedback! Why!This!University!School!of!Professional!Advancement! Alumni!Directory!Digital!Resources! School!of!Business!and!Economics!Undergraduate!programs! About!Us!Transfer! Admission!Process!Introduction!!! Participants!Help!Desk!!!!
!! 251!
About!us!! Mission!!!Academic!Programs!!! Institute!of!Audit!and!Accountancy!!
11.3.4 Card used for study 2 in Denmark Cafes! Events!Jobs!at!University! Undergraduate!About!Campus! Study!Environment!Renewals! Partnership!Find!Us! Canteen!Learning!Lab! Photos!Blogs! Book!search!Parking! Application!process!International!Staff! Entrepreneurship!Campus!Facilities! Book!store!Students!going!Abroad! Contacts!Facts!and!Figures! Continuing!Education!Loans! International!Collaboration!Graduate!School! For!Companies!Print!&!copy!center! Price!and!Fee!Digital!Resources!!! Student!counseling!service!Conferences! Regulations!Contact!us! Accommodation!Group!rooms! International!Staff!
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Virtual!Tour! Library!cards!Study!Help! Quality!PhD! Remote!Access!FAQ! Podcasts!E[Resources! Summer!University!Study!place!and!rooms! Opening!hours!
11.3.5 Activity 3: Task Exploration In!this!session,!you!are!provided!with!a!number!of!tasks!and!you!will!be!asked!to!find!information!on!your!university!website.!This!session!is!not!test!of!your!skills!but!it!is!about!the!usability!of!your!university!website.!
• Take your time as you normally take during the university website visit 


































Please!rate!the!between!two!extremes!!Human! ○! ○! ○! ○! ○! ○! ○! technical!isolating! ○! ○! ○! ○! ○! ○! ○! connective!pleasant! ○! ○! ○! ○! ○! ○! ○! unpleasant!creative! ○! ○! ○! ○! ○! ○! ○! conventional!simple! ○! ○! ○! ○! ○! ○! ○! complicated!professional! ○! ○! ○! ○! ○! ○! ○! unprofessional!ugly! ○! ○! ○! ○! ○! ○! ○! attractive!practical! ○! ○! ○! ○! ○! ○! ○! impractical!likeable! ○! ○! ○! ○! ○! ○! ○! disagreeable!cumbersome! ○! ○! ○! ○! ○! ○! ○! straightforward!stylish! ○! ○! ○! ○! ○! ○! ○! tacky!
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predictable! ○! ○! ○! ○! ○! ○! ○! unpredictable!alienating! ○! ○! ○! ○! ○! ○! ○! integrating!brings!me!closer!to!people! ○! ○! ○! ○! ○! ○! ○! separates!me!from!people!unpresentable! ○! ○! ○! ○! ○! ○! ○! presentable!unimaginative! ○! ○! ○! ○! ○! ○! ○! creative!good! ○! ○! ○! ○! ○! ○! ○! bad!confusing! ○! ○! ○! ○! ○! ○! ○! clearly!structured!repelling! ○! ○! ○! ○! ○! ○! ○! appealing!innovative! ○! ○! ○! ○! ○! ○! ○! conservative!dull! ○! ○! ○! ○! ○! ○! ○! attractive!undemanding! ○! ○! ○! ○! ○! ○! ○! challenging!Motivating! ○! ○! ○! ○! ○! ○! ○! discouraging!Disorderly! ○! ○! ○! ○! ○! ○! ○! manageable! !
!
!Please!rate!the!website!on!the!following!aspects!
! Very!good! Good! Neither!good!nor!poor! Poor! Very!poor! Don’t!know!Ease!of!use!of!the!site! ○! ○! ○! ○! ○! ○!Attractiveness!of!design/appearance! ○! ○! ○! ○! ○! ○!Ease!of!finding!information/services! ○! ○! ○! ○! ○! ○!
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Information!that!was!clear!and!easy!to!understand! ○! ○! ○! ○! ○! ○!Accurate!and!up!to!date!information! ○! ○! ○! ○! ○! ○!Usefulness!of!site!search! ○! ○! ○! ○! ○! ○!
11.7 Post Study 1- 2 Questions ideas 1. Why!you!use!internet!fewer!times!a!week!(!Pre[test!questionnaire)!!2. What!did!you!think!about!your!website?!3. What!did!you!think!about!the!design!of!the!site?!Colors,!pictures,!etc.!4. How!was!it!to!navigate!around!the!site?!5. How!would!you!describe!a!Pakistani!website/!Malaysian?!6. Which!things!do!you!like!about!this!website?!7. Which!things!do!you!not!like!about!your!university!website?!8. Was!there!anything!in!the!site!that!you!found!confusing?!9. Do!you!think!that!student’s!perspective!is!taken!into!consideration?!10. What!is!the!information!that!you!want!to!see!up!in!front!of!website.!!
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12 Study 3 (Pakistan) - Data collection 
12.1 Invitation Used to recruit participants of study 
Pakistani UET students searched for experiment concerning PhD 
study 
I!am!a!PhD!student!currently!in!the!process!of!my!research!at!Copenhagen!Business!School.!Denmark.!For!the!purpose!of!my!research,!I!seek!24!participants!for!my!research.!











Duration of experiment !The!tasks,!interview!and!feedback!will!take!approximately!90!minutes.!!Each!participant!is!encouraged!to!have!set!aside!more!time!to!be!on!the!safe!side.!
Gift:! Participants!in!the!study!will!be!presented!with!a!Cash!of!300!PKR!
Location: Centre for Language Engineering (CLE),  
                     Al-Khawarizmi Institute of Computer Science, UET, Lahore, Pakistan !
!!
 
**The time slots are provided for the convince of the students. The time slot may change on the 
















































Friday!10[12! 19! 21! 23! ! !15[17! 20! 22! 24! ! !!I!would!urge!everyone!to!forward!this!message!to!other!students,!so!I!can!achieve!the!required!number!of!participants!for!this!study.!Feel!free!to!contact!me!if!you!need!more!information!Please!write!me!if!you!want!are!interested!and!would!like!to!participate!in!the!study:!an.inf!@!cbs.dk!!(!an!dot!inf!at!cbs!dot!dk)!Is!it!convenient!on!Facebook?!:!You!can!drop!your!message!there:!!http://www.facebook.com/athernawaz!
Ather!Nawaz!
PhD!Fellow!Copenhagen!Business!School,!Institut!for!Informatik(INF)/!Howitzvej!60,5.sal!DK[2000!Frederiksberg!Tel.:!(+45)!3815!2396!|!Mob.:!(+45)!2479!4384|!an.inf@cbs.dk!!!
12.2 Pre-Test Questionnaire 
1. General!Information!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!Participant!ID.________!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!1.1 Age:______!years!!!!!!!Gender:!!!!!(!!!)!!!Male! 1.2!!Nationality!!!!!!!!!!!!!!!!!!!!!!!!!!!!(!!!)!Danish!
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• You! can! use! any! language! or! combination! languages! that! you! think! would! be!suitable!on!the!website!!
A'category,'in'card'sorting,'is'a'representation'of'groups'of'cards'that'make'sense'to'the'
users.'Sort!out!the!cards!into!groups!that!make!sense!to!you.!You!can!choose!your!own!way!of!groping!the!cards.!You!can!also!make!sub[category!and!place!further!cards!into!the!sub[category.!We!are!interested!in!seeing!how!you!would!organize!it!into!groups!you!would!expect!to!find!things!in.!You!are!free!to!choose!whatever!language!you!want!to!use!on!cards.!!








12.6 Cards used for the Study Blender! ! !!!!!! Coffee!Makers!!Water!Purifier!filter!!! Citrus!Juicer!Electric!Kettle! Cloth!Hanger!Set!Electrical!oven! Knife!Set!Vacuum!Cleaner!! Rice!cooker!Steam!iron! Sleeping!bag!Slice!Toaster! Hair!dryer!!Fan!heater!! BAR!B!Q!Grill! !Table!lamp! Sewing!Machine!!Coffee!Grinders! Baby!Carrier!Rechargeable!fan!! Ironing!board!water!cooler! Hair!trimmer! !Shaver! ! Floor!cleaner! !bed!sheet! !Insect!killer!Pillow! Mosquito[Hitting!shower!curtain! cleaning!cloth!laundry!bag! washing!machine!study!table! dish!washer!!!!body!brush! digital!Quran!tooth!brush! prayer!watch!
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Swatter! !!
















12.9 Evaluation of website !Please!rate!the!website!on!the!following!aspects! !
 Evaluation'and'general'perception'about'the'website  




Poor Very poor 
Your 
rating? 
Ease of use of the 
site 
5 4 3 2 1  
Attractiveness of 
design/appearance 
5 4 3 2 1  
Ease of finding 
information/services 
5 4 3 2 1  
Information that was 
clear and easy to 
understand 






13 Study 4 (Malaysia) Data collection 
13.1 Pre-Test Questionnaire 
2. General!Information!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!Participant!ID.________!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!



















1! ! 2! ! 3! ! 4! ! 5!





















































13.4 Cards used for the Study hardcover!file! Video!camera!Home!theatre!system! Apple!Ipad2!white!Gold!Locket! Bamboo!Chopsticks!Golden!touchscreen!watch! Black!micky!mouse!necklace!Black!walkie[talkie! Karaoke!system!Kenwood!Toaster! Black!sunglasses!Black!analog!watch! Black!non[stick!paela!pan!Air!conditioning! Bread!maker!Metal!Alarm!Clock! White!Guitar!Necklace!Kenwood!Hand!mixer! White!Scratch!proof!Bracelet!VoIP[phone!white! Window!Curtains!Answering!machine! iPOD!white!Calculator! Black!VCR!player!
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Computer!desk! White!iron!steamer!Fax!machine! Stapler!Black!Tablet!PC! White!oven!glove!White!LED!Clock! Water!dispenser!Pager! Gold!Swarovski!Bracelet!White!Chopping[board! !!













13.5.1 Evaluation and general perception about the website you just visited !
 Please rate the website on the following aspects 




Poor Very poor 
Your 
rating? 
Ease of use of the 
site 
5 4 3 2 1  
Attractiveness of 
design/appearance 
5 4 3 2 1  
Ease of finding 
information/services 
5 4 3 2 1  
Information that was 
clear and easy to 
understand 




14 Appendix 4 – Dendrograms 
14.1 Dendrogram of Card sort Activity for Pakistan Participants (Study 3)  
!!! 284!


















 Internet-based Electronic Marketplaces
 and Supply Chain Management
2. Thomas Basbøll
 LIKENESS
 A Philosophical Investigation
3. Morten Knudsen
 Beslutningens vaklen
 En systemteoretisk analyse of mo-
derniseringen af et amtskommunalt 
sundhedsvæsen 1980-2000
4. Lars Bo Jeppesen
 Organizing Consumer Innovation
 A product development strategy that 
is based on online communities and 
allows some firms to benefit from a 
distributed process of innovation by 
consumers
5. Barbara Dragsted
 SEGMENTATION IN TRANSLATION 
AND TRANSLATION MEMORY 
 SYSTEMS
 An empirical investigation of cognitive
 segmentation and effects of integra-




 Et socialkonstruktivistisk casestudie 
 af partnerskabsaktørers virkeligheds-
opfattelse mellem identitet og 
 legitimitet
7. Henriette Hallberg Thygesen
 System Dynamics in Action
8. Carsten Mejer Plath
 Strategisk Økonomistyring
9. Annemette Kjærgaard
 Knowledge Management as Internal 
 Corporate Venturing
 – a Field Study of the Rise and Fall of a
  Bottom-Up Process
10. Knut Arne Hovdal
 De profesjonelle i endring
 Norsk ph.d., ej til salg gennem 
 Samfundslitteratur
11. Søren Jeppesen
 Environmental Practices and Greening 
 Strategies in Small Manufacturing 
 Enterprises in South Africa
 – A Critical Realist Approach
12. Lars Frode Frederiksen
 Industriel forskningsledelse
 – på sporet af mønstre og samarbejde 
i danske forskningsintensive virksom-
heder
13. Martin Jes Iversen
 The Governance of GN Great Nordic
 – in an age of strategic and structural
  transitions 1939-1988
14. Lars Pynt Andersen
 The Rhetorical Strategies of Danish TV 
 Advertising 
 A study of the first fifteen years with 
 special emphasis on genre and irony
15. Jakob Rasmussen
 Business Perspectives on E-learning
16. Sof Thrane
 The Social and Economic Dynamics 
 of Networks 
 – a Weberian Analysis of Three 
 Formalised Horizontal Networks
17. Lene Nielsen
 Engaging Personas and Narrative 
 Scenarios – a study on how a user-
 centered approach influenced the 
 perception of the design process in 
the e-business group at AstraZeneca
18. S.J Valstad
 Organisationsidentitet
 Norsk ph.d., ej til salg gennem 
 Samfundslitteratur
19. Thomas Lyse Hansen
 Six Essays on Pricing and Weather risk 
in Energy Markets
20.  Sabine Madsen
 Emerging Methods – An Interpretive
  Study of ISD Methods in Practice
21. Evis Sinani
 The Impact of Foreign Direct Inve-
stment on Efficiency, Productivity 
Growth and Trade: An Empirical Inve-
stigation
22. Bent Meier Sørensen
 Making Events Work Or, 
 How to Multiply Your Crisis
23. Pernille Schnoor
 Brand Ethos
 Om troværdige brand- og 
 virksomhedsidentiteter i et retorisk og 
diskursteoretisk perspektiv 
24. Sidsel Fabech
 Von welchem Österreich ist hier die 
Rede?
 Diskursive forhandlinger og magt-
kampe mellem rivaliserende nationale 
identitetskonstruktioner i østrigske 
pressediskurser 
25. Klavs Odgaard Christensen
 Sprogpolitik og identitetsdannelse i
  flersprogede forbundsstater
 Et komparativt studie af Schweiz og 
 Canada
26. Dana B. Minbaeva
 Human Resource Practices and 
 Knowledge Transfer in Multinational 
 Corporations
27. Holger Højlund
 Markedets politiske fornuft
 Et studie af velfærdens organisering i 
 perioden 1990-2003
28. Christine Mølgaard Frandsen
 A.s erfaring
 Om mellemværendets praktik i en 
transformation af mennesket og 
 subjektiviteten
29. Sine Nørholm Just
 The Constitution of Meaning
 – A Meaningful Constitution? 
 Legitimacy, identity, and public opinion 
in the debate on the future of Europe
2005
1. Claus J. Varnes
 Managing product innovation through 
 rules – The role of formal and structu-
red methods in product development
2. Helle Hedegaard Hein
 Mellem konflikt og konsensus
 – Dialogudvikling på hospitalsklinikker
3. Axel Rosenø
 Customer Value Driven Product Inno-
vation – A Study of Market Learning in 
New Product Development
4. Søren Buhl Pedersen
 Making space
 An outline of place branding
5. Camilla Funck Ellehave
 Differences that Matter
 An analysis of practices of gender and 
 organizing in contemporary work-
places
6. Rigmor Madeleine Lond
 Styring af kommunale forvaltninger
7. Mette Aagaard Andreassen
 Supply Chain versus Supply Chain
 Benchmarking as a Means to 
 Managing Supply Chains
8. Caroline Aggestam-Pontoppidan
 From an idea to a standard
 The UN and the global governance of 
 accountants’ competence
9. Norsk ph.d. 
10. Vivienne Heng Ker-ni
 An Experimental Field Study on the 
 Effectiveness of Grocer Media 
 Advertising 
 Measuring Ad Recall and Recognition, 
 Purchase Intentions and Short-Term 
Sales
11. Allan Mortensen
 Essays on the Pricing of Corporate 
Bonds and Credit Derivatives
12. Remo Stefano Chiari
 Figure che fanno conoscere
 Itinerario sull’idea del valore cognitivo 
e espressivo della metafora e di altri 
tropi da Aristotele e da Vico fino al 
cognitivismo contemporaneo
13. Anders McIlquham-Schmidt
 Strategic Planning and Corporate 
 Performance
 An integrative research review and a 
 meta-analysis of the strategic planning 
 and corporate performance literature 
 from 1956 to 2003
14. Jens Geersbro
 The TDF – PMI Case
 Making Sense of the Dynamics of 
 Business Relationships and Networks
15 Mette Andersen
 Corporate Social Responsibility in 
 Global Supply Chains
 Understanding the uniqueness of firm 
 behaviour
16.  Eva Boxenbaum
 Institutional Genesis: Micro – Dynamic
 Foundations of Institutional Change
17. Peter Lund-Thomsen
 Capacity Development, Environmental 
 Justice NGOs, and Governance: The 
Case of South Africa
18. Signe Jarlov
 Konstruktioner af offentlig ledelse
19. Lars Stæhr Jensen
 Vocabulary Knowledge and Listening 
 Comprehension in English as a Foreign 
 Language
 An empirical study employing data 
 elicited from Danish EFL learners
20. Christian Nielsen
 Essays on Business Reporting
 Production and consumption of  
strategic information in the market for 
information
21. Marianne Thejls Fischer
 Egos and Ethics of Management 
 Consultants
22. Annie Bekke Kjær
 Performance management i Proces-
 innovation 
 – belyst i et social-konstruktivistisk
 perspektiv
23. Suzanne Dee Pedersen
 GENTAGELSENS METAMORFOSE
 Om organisering af den kreative gøren 
i den kunstneriske arbejdspraksis
24. Benedikte Dorte Rosenbrink
 Revenue Management
 Økonomiske, konkurrencemæssige & 
 organisatoriske konsekvenser
25. Thomas Riise Johansen
 Written Accounts and Verbal Accounts
 The Danish Case of Accounting and 
 Accountability to Employees
26. Ann Fogelgren-Pedersen
 The Mobile Internet: Pioneering Users’ 
 Adoption Decisions
27. Birgitte Rasmussen
 Ledelse i fællesskab – de tillidsvalgtes 
 fornyende rolle
28. Gitte Thit Nielsen
 Remerger
 – skabende ledelseskræfter i fusion og 
 opkøb
29. Carmine Gioia
 A MICROECONOMETRIC ANALYSIS OF 
 MERGERS AND ACQUISITIONS
30. Ole Hinz
 Den effektive forandringsleder: pilot, 
 pædagog eller politiker?
 Et studie i arbejdslederes meningstil-
skrivninger i forbindelse med vellykket 
gennemførelse af ledelsesinitierede 
forandringsprojekter
31. Kjell-Åge Gotvassli
 Et praksisbasert perspektiv på dynami-
ske 
 læringsnettverk i toppidretten
 Norsk ph.d., ej til salg gennem 
 Samfundslitteratur
32. Henriette Langstrup Nielsen
 Linking Healthcare
 An inquiry into the changing perfor-
 mances of web-based technology for 
 asthma monitoring
33. Karin Tweddell Levinsen
 Virtuel Uddannelsespraksis
 Master i IKT og Læring – et casestudie 
i hvordan proaktiv proceshåndtering 
kan forbedre praksis i virtuelle lærings-
miljøer
34. Anika Liversage
 Finding a Path
 Labour Market Life Stories of 
 Immigrant Professionals
35. Kasper Elmquist Jørgensen
 Studier i samspillet mellem stat og   
 erhvervsliv i Danmark under 
 1. verdenskrig
36. Finn Janning
 A DIFFERENT STORY
 Seduction, Conquest and Discovery
37. Patricia Ann Plackett
 Strategic Management of the Radical 
 Innovation Process




 Early Phases of Corporate Venturing
2. Niels Rom-Poulsen
 Essays in Computational Finance
3. Tina Brandt Husman
 Organisational Capabilities, 
 Competitive Advantage & Project-
Based Organisations
 The Case of Advertising and Creative 
 Good Production
4. Mette Rosenkrands Johansen
 Practice at the top
 – how top managers mobilise and use
 non-financial performance measures
5. Eva Parum
 Corporate governance som strategisk
 kommunikations- og ledelsesværktøj
6. Susan Aagaard Petersen
 Culture’s Influence on Performance 
 Management: The Case of a Danish 
 Company in China
7. Thomas Nicolai Pedersen
 The Discursive Constitution of Organi-
zational Governance – Between unity 
and differentiation
 The Case of the governance of 
 environmental risks by World Bank 
environmental staff
8. Cynthia Selin
 Volatile Visions: Transactons in 
 Anticipatory Knowledge
9. Jesper Banghøj
 Financial Accounting Information and  
 Compensation in Danish Companies
10. Mikkel Lucas Overby
 Strategic Alliances in Emerging High-
Tech Markets: What’s the Difference 
and does it Matter?
11. Tine Aage
 External Information Acquisition of 
 Industrial Districts and the Impact of 
 Different Knowledge Creation Dimen-
sions
 
 A case study of the Fashion and  
Design Branch of the Industrial District 
of Montebelluna, NE Italy
12. Mikkel Flyverbom
 Making the Global Information Society 
 Governable




 Tilstedevær i e-mail som inter-
aktionsform mellem kunde og med-
arbejder i dansk forsikringskontekst
14. Jørn Helder
 One Company – One Language?
 The NN-case
15. Lars Bjerregaard Mikkelsen
 Differing perceptions of customer 
value
 Development and application of a tool 
for mapping perceptions of customer 
value at both ends of customer-suppli-
er dyads in industrial markets
16. Lise Granerud
 Exploring Learning
 Technological learning within small 
 manufacturers in South Africa
17. Esben Rahbek Pedersen
 Between Hopes and Realities: 
 Reflections on the Promises and 
 Practices of Corporate Social 
 Responsibility (CSR)
18. Ramona Samson
 The Cultural Integration Model and 
 European Transformation.
 The Case of Romania
2007
1. Jakob Vestergaard
 Discipline in The Global Economy
 Panopticism and the Post-Washington 
 Consensus
2. Heidi Lund Hansen
 Spaces for learning and working
 A qualitative study of change of work, 
 management, vehicles of power and 
 social practices in open offices
3. Sudhanshu Rai
 Exploring the internal dynamics of 
software development teams during 
user analysis
 A tension enabled Institutionalization 
 Model; ”Where process becomes the 
 objective”
4. Norsk ph.d. 
 Ej til salg gennem Samfundslitteratur
5. Serden Ozcan
 EXPLORING HETEROGENEITY IN 
 ORGANIZATIONAL ACTIONS AND 
 OUTCOMES
 A Behavioural Perspective
6. Kim Sundtoft Hald
 Inter-organizational Performance 
 Measurement and Management in 
Action
 – An Ethnography on the Construction 




 Quality and the Multiplicity of 
 Performance
8. Merete Wedell-Wedellsborg
 Den globale soldat
 Identitetsdannelse og identitetsledelse 
i multinationale militære organisatio-
ner
9. Lars Frederiksen
 Open Innovation Business Models
 Innovation in firm-hosted online user 
 communities and inter-firm project 
 ventures in the music industry 
 – A collection of essays
10. Jonas Gabrielsen
 Retorisk toposlære – fra statisk ’sted’ 
til persuasiv aktivitet
11. Christian Moldt-Jørgensen
 Fra meningsløs til meningsfuld  
evaluering.
 Anvendelsen af studentertilfredsheds-
 målinger på de korte og mellemlange  
 videregående uddannelser set fra et 
 psykodynamisk systemperspektiv
12. Ping Gao
 Extending the application of 
 actor-network theory
 Cases of innovation in the tele-
 communications industry
13. Peter Mejlby
 Frihed og fængsel, en del af den 
samme drøm? 
 Et phronetisk baseret casestudie af 
 frigørelsens og kontrollens sam-
eksistens i værdibaseret ledelse! 
 
14. Kristina Birch
 Statistical Modelling in Marketing
15. Signe Poulsen
 Sense and sensibility: 
 The language of emotional appeals in 
insurance marketing
16. Anders Bjerre Trolle
 Essays on derivatives pricing and dyna-
mic asset allocation
17. Peter Feldhütter
 Empirical Studies of Bond and Credit 
Markets
18. Jens Henrik Eggert Christensen
 Default and Recovery Risk Modeling 
and Estimation
19. Maria Theresa Larsen
 Academic Enterprise: A New Mission 
for Universities or a Contradiction in 
Terms?
 Four papers on the long-term impli-
cations of increasing industry involve-
ment and commercialization in acade-
mia
20.  Morten Wellendorf
 Postimplementering af teknologi i den  
 offentlige forvaltning
 Analyser af en organisations konti-
nuerlige arbejde med informations-
teknologi
21.  Ekaterina Mhaanna
 Concept Relations for Terminological 
Process Analysis
22.  Stefan Ring Thorbjørnsen
 Forsvaret i forandring
 Et studie i officerers kapabiliteter un-
der påvirkning af omverdenens foran-
dringspres mod øget styring og læring
23.  Christa Breum Amhøj
 Det selvskabte medlemskab om ma-
nagementstaten, dens styringstekno-
logier og indbyggere
24.  Karoline Bromose
 Between Technological Turbulence and 
Operational Stability
 – An empirical case study of corporate 
venturing in TDC
25.  Susanne Justesen
 Navigating the Paradoxes of Diversity 
in Innovation Practice
 – A Longitudinal study of six very 
 different innovation processes – in 
practice
26.  Luise Noring Henler
 Conceptualising successful supply 
chain partnerships
 – Viewing supply chain partnerships 
from an organisational culture per-
spective
27.  Mark Mau
 Kampen om telefonen
 Det danske telefonvæsen under den 
tyske besættelse 1940-45
28.  Jakob Halskov
 The semiautomatic expansion of 
existing terminological ontologies 
using knowledge patterns discovered 
on the WWW – an implementation 
and evaluation
29.  Gergana Koleva
 European Policy Instruments Beyond 
Networks and Structure: The Innova-
tive Medicines Initiative
30.  Christian Geisler Asmussen
 Global Strategy and International 
 Diversity: A Double-Edged Sword?
31.  Christina Holm-Petersen
 Stolthed og fordom
 Kultur- og identitetsarbejde ved ska-
belsen af en ny sengeafdeling gennem 
fusion
32.  Hans Peter Olsen
 Hybrid Governance of Standardized 
States
 Causes and Contours of the Global 
Regulation of Government Auditing
33.  Lars Bøge Sørensen
 Risk Management in the Supply Chain
34.  Peter Aagaard
 Det unikkes dynamikker
 De institutionelle mulighedsbetingel-
ser bag den individuelle udforskning i 
professionelt og frivilligt arbejde
35.  Yun Mi Antorini
 Brand Community Innovation
 An Intrinsic Case Study of the Adult 
Fans of LEGO Community
36.  Joachim Lynggaard Boll
 Labor Related Corporate Social Perfor-
mance in Denmark
 Organizational and Institutional Per-
spectives
2008
1. Frederik Christian Vinten
 Essays on Private Equity
2.  Jesper Clement
 Visual Influence of Packaging Design 
on In-Store Buying Decisions
3.  Marius Brostrøm Kousgaard
 Tid til kvalitetsmåling?
 – Studier af indrulleringsprocesser i 
forbindelse med introduktionen af 
kliniske kvalitetsdatabaser i speciallæ-
gepraksissektoren
4. Irene Skovgaard Smith
 Management Consulting in Action
 Value creation and ambiguity in 
 client-consultant relations
5.  Anders Rom
 Management accounting and inte-
grated information systems
 How to exploit the potential for ma-
nagement accounting of information 
technology
6.  Marina Candi
 Aesthetic Design as an Element of 
 Service Innovation in New Technology-
based Firms
7.  Morten Schnack
 Teknologi og tværfaglighed
 – en analyse af diskussionen omkring 
 indførelse af EPJ på en hospitalsafde-
ling
8. Helene Balslev Clausen
 Juntos pero no revueltos – un estudio 
sobre emigrantes norteamericanos en 
un pueblo mexicano
9. Lise Justesen
 Kunsten at skrive revisionsrapporter.
 En beretning om forvaltningsrevisio-
nens beretninger
10. Michael E. Hansen
 The politics of corporate responsibility:
 CSR and the governance of child labor 
and core labor rights in the 1990s
11. Anne Roepstorff
 Holdning for handling – en etnologisk 
undersøgelse af Virksomheders Sociale 
Ansvar/CSR
12. Claus Bajlum
 Essays on Credit Risk and 
 Credit Derivatives
13. Anders Bojesen
 The Performative Power of Competen-
ce  – an Inquiry into Subjectivity and 
Social Technologies at Work
14. Satu Reijonen
 Green and Fragile
 A Study on Markets and the Natural  
Environment
15. Ilduara Busta
 Corporate Governance in Banking
 A European Study
16. Kristian Anders Hvass
 A Boolean Analysis Predicting Industry 
Change: Innovation, Imitation & Busi-
ness Models
 The Winning Hybrid: A case study of 
isomorphism in the airline industry
17. Trine Paludan
 De uvidende og de udviklingsparate
 Identitet som mulighed og restriktion 
blandt fabriksarbejdere på det aftaylo-
riserede fabriksgulv
18. Kristian Jakobsen
 Foreign market entry in transition eco-
nomies: Entry timing and mode choice
19. Jakob Elming
 Syntactic reordering in statistical ma-
chine translation
20. Lars Brømsøe Termansen
 Regional Computable General Equili-
brium Models for Denmark
 Three papers laying the foundation for 




 The Motivational Foundations of 
Knowledge Sharing
22.  Frederikke Krogh-Meibom
 The Co-Evolution of Institutions and 
Technology
 – A Neo-Institutional Understanding of 
Change Processes within the Business 
Press – the Case Study of Financial 
Times
23. Peter D. Ørberg Jensen
 OFFSHORING OF ADVANCED AND 
HIGH-VALUE TECHNICAL SERVICES: 
ANTECEDENTS, PROCESS DYNAMICS 
AND FIRMLEVEL IMPACTS
24. Pham Thi Song Hanh
 Functional Upgrading, Relational 
 Capability and Export Performance of 
Vietnamese Wood Furniture Producers
25. Mads Vangkilde
 Why wait?
 An Exploration of first-mover advanta-
ges among Danish e-grocers through a 
resource perspective
26.  Hubert Buch-Hansen
 Rethinking the History of European 
Level Merger Control
 A Critical Political Economy Perspective
2009
1. Vivian Lindhardsen
 From Independent Ratings to Commu-
nal Ratings: A Study of CWA Raters’ 
Decision-Making Behaviours
2. Guðrið Weihe
 Public-Private Partnerships: Meaning 
and Practice
3. Chris Nøkkentved
 Enabling Supply Networks with Colla-
borative Information Infrastructures
 An Empirical Investigation of Business 
Model Innovation in Supplier Relation-
ship Management
4.  Sara Louise Muhr
 Wound, Interrupted – On the Vulner-
ability of Diversity Management
5. Christine Sestoft
 Forbrugeradfærd i et Stats- og Livs-
formsteoretisk perspektiv
6. Michael Pedersen
 Tune in, Breakdown, and Reboot: On 
the production of the stress-fit self-
managing employee
7.  Salla Lutz
 Position and Reposition in Networks 
 – Exemplified by the Transformation of 
the Danish Pine Furniture Manu-
 facturers
8. Jens Forssbæck
 Essays on market discipline in 
 commercial and central banking
9. Tine Murphy
 Sense from Silence – A Basis for Orga-
nised Action 
 How do Sensemaking Processes with 
Minimal Sharing Relate to the Repro-
duction of Organised Action?
10. Sara Malou Strandvad
 Inspirations for a new sociology of art: 
A sociomaterial study of development 
processes in the Danish film industry
11. Nicolaas Mouton
 On the evolution of social scientific 
metaphors: 
 A cognitive-historical enquiry into the 
divergent trajectories of the idea that 
collective entities – states and societies, 
cities and corporations – are biological 
organisms.
12. Lars Andreas Knutsen
 Mobile Data Services:
 Shaping of user engagements
13. Nikolaos Theodoros Korfiatis
 Information Exchange and Behavior
 A Multi-method Inquiry on Online 
Communities
14.  Jens Albæk
 Forestillinger om kvalitet og tværfaglig-
hed på sygehuse
 – skabelse af forestillinger i læge- og 
plejegrupperne angående relevans af 
nye idéer om kvalitetsudvikling gen-
nem tolkningsprocesser
15.  Maja Lotz
 The Business of Co-Creation – and the 
Co-Creation of Business
16. Gitte P. Jakobsen
 Narrative Construction of Leader Iden-
tity in a Leader Development Program 
Context
17. Dorte Hermansen
 ”Living the brand” som en brandorien-
teret dialogisk praxis:
 Om udvikling af medarbejdernes 
brandorienterede dømmekraft
18. Aseem Kinra
 Supply Chain (logistics) Environmental 
Complexity
19. Michael Nørager
 How to manage SMEs through the 
transformation from non innovative to 
innovative? 
20.  Kristin Wallevik
 Corporate Governance in Family Firms
 The Norwegian Maritime Sector
21. Bo Hansen Hansen
 Beyond the Process
 Enriching Software Process Improve-
ment with Knowledge Management
22. Annemette Skot-Hansen
 Franske adjektivisk afledte adverbier, 
der tager præpositionssyntagmer ind-
ledt med præpositionen à som argu-
menter
 En valensgrammatisk undersøgelse
23. Line Gry Knudsen
 Collaborative R&D Capabilities
 In Search of Micro-Foundations
24. Christian Scheuer
 Employers meet employees
 Essays on sorting and globalization
25. Rasmus Johnsen
 The Great Health of Melancholy
 A Study of the Pathologies of Perfor-
mativity
26. Ha Thi Van Pham
 Internationalization, Competitiveness 
Enhancement and Export Performance 
of Emerging Market Firms: 
 Evidence from Vietnam
27. Henriette Balieu
 Kontrolbegrebets betydning for kausa-
tivalternationen i spansk
 En kognitiv-typologisk analyse
2010
1.  Yen Tran
 Organizing Innovationin Turbulent 
Fashion Market
 Four papers on how fashion firms crea-
te and appropriate innovation value
2. Anders Raastrup Kristensen
 Metaphysical Labour
 Flexibility, Performance and Commit-
ment in Work-Life Management
3. Margrét Sigrún Sigurdardottir
 Dependently independent
 Co-existence of institutional logics in 
the recorded music industry
4.  Ásta Dis Óladóttir
 Internationalization from a small do-
mestic base:
 An empirical analysis of Economics and 
Management
5.  Christine Secher
 E-deltagelse i praksis – politikernes og 
forvaltningens medkonstruktion og 
konsekvenserne heraf
6. Marianne Stang Våland
 What we talk about when we talk 
about space:
 
 End User Participation between Proces-
ses of Organizational and Architectural 
Design
7.  Rex Degnegaard
 Strategic Change Management
 Change Management Challenges in 
the Danish Police Reform
8. Ulrik Schultz Brix
 Værdi i rekruttering – den sikre beslut-
ning
 En pragmatisk analyse af perception 
og synliggørelse af værdi i rekrutte-
rings- og udvælgelsesarbejdet
9. Jan Ole Similä
 Kontraktsledelse
 Relasjonen mellom virksomhetsledelse 
og kontraktshåndtering, belyst via fire 
norske virksomheter
10. Susanne Boch Waldorff
 Emerging Organizations: In between 




 Next Generation Management of  
Organizational Performance
12. Lars Ohnemus
 Brand Thrust: Strategic Branding and 
Shareholder Value
 An Empirical Reconciliation of two 
Critical Concepts
13.  Jesper Schlamovitz
 Håndtering af usikkerhed i film- og 
byggeprojekter
14.  Tommy Moesby-Jensen
 Det faktiske livs forbindtlighed
 Førsokratisk informeret, ny-aristotelisk 
τηθος-tænkning hos Martin Heidegger
15. Christian Fich
 Two Nations Divided by Common 
 Values
 French National Habitus and the 
 Rejection of American Power
16. Peter Beyer
 Processer, sammenhængskraft  
og fleksibilitet
 Et empirisk casestudie af omstillings-
forløb i fire virksomheder
17. Adam Buchhorn
 Markets of Good Intentions
 Constructing and Organizing 
 Biogas Markets Amid Fragility  
and Controversy
18. Cecilie K. Moesby-Jensen
 Social læring og fælles praksis
 Et mixed method studie, der belyser 
læringskonsekvenser af et lederkursus 
for et praksisfællesskab af offentlige 
mellemledere
19. Heidi Boye
 Fødevarer og sundhed i sen- 
modernismen
 – En indsigt i hyggefænomenet og  
de relaterede fødevarepraksisser
20. Kristine Munkgård Pedersen
 Flygtige forbindelser og midlertidige 
mobiliseringer
 Om kulturel produktion på Roskilde 
Festival
21. Oliver Jacob Weber
 Causes of Intercompany Harmony in 
Business Markets – An Empirical Inve-
stigation from a Dyad Perspective
22. Susanne Ekman
 Authority and Autonomy
 Paradoxes of Modern Knowledge 
Work
23. Anette Frey Larsen
 Kvalitetsledelse på danske hospitaler
 – Ledelsernes indflydelse på introduk-
tion og vedligeholdelse af kvalitetsstra-
tegier i det danske sundhedsvæsen
24.  Toyoko Sato
 Performativity and Discourse: Japanese 
Advertisements on the Aesthetic Edu-
cation of Desire
25. Kenneth Brinch Jensen
 Identifying the Last Planner System 
 Lean management in the construction 
industry
26.  Javier Busquets
 Orchestrating Network Behavior  
for Innovation
27. Luke Patey
 The Power of Resistance: India’s Na-
tional Oil Company and International 
Activism in Sudan
28. Mette Vedel
 Value Creation in Triadic Business Rela-
tionships. Interaction, Interconnection 
and Position
29.  Kristian Tørning
 Knowledge Management Systems in 
Practice – A Work Place Study
30. Qingxin Shi
 An Empirical Study of Thinking Aloud 
Usability Testing from a Cultural 
Perspective
31.  Tanja Juul Christiansen
 Corporate blogging: Medarbejderes 
kommunikative handlekraft
32.  Malgorzata Ciesielska
 Hybrid Organisations.
 A study of the Open Source – business 
setting
33. Jens Dick-Nielsen




 Kampagnestyring i Velfærdsstaten. 
 En diskussion af trafikkampagners sty-
ringspotentiale
35. Julie Uldam
 Fickle Commitment. Fostering political 
engagement in 'the flighty world of 
online activism’
36. Annegrete Juul Nielsen
 Traveling technologies and 
transformations in health care
37. Athur Mühlen-Schulte
 Organising Development
 Power and Organisational Reform in 
the United Nations Development 
 Programme
38. Louise Rygaard Jonas
 Branding på butiksgulvet




 Key Success Factors for Sales Force 
Readiness during New Product Launch
 A Study of Product Launches in the 
Swedish Pharmaceutical Industry
2. Christian Plesner Rossing
 International Transfer Pricing in Theory 
and Practice
3.  Tobias Dam Hede
 Samtalekunst og ledelsesdisciplin
 – en analyse af coachingsdiskursens 
genealogi og governmentality
4. Kim Pettersson
 Essays on Audit Quality, Auditor Choi-
ce, and Equity Valuation
5. Henrik Merkelsen
 The expert-lay controversy in risk 
research and management. Effects of 
institutional distances. Studies of risk 
definitions, perceptions, management 
and communication
6. Simon S. Torp
 Employee Stock Ownership: 
 Effect on Strategic Management and 
Performance
7. Mie Harder
 Internal Antecedents of Management 
Innovation
8. Ole Helby Petersen
 Public-Private Partnerships: Policy and 
Regulation – With Comparative and 
Multi-level Case Studies from Denmark 
and Ireland
9. Morten Krogh Petersen
 ’Good’ Outcomes. Handling Multipli-
city in Government Communication
10. Kristian Tangsgaard Hvelplund
 Allocation of cognitive resources in 
translation - an eye-tracking and key-
logging study
11. Moshe Yonatany
 The Internationalization Process of 
Digital Service Providers
12. Anne Vestergaard
 Distance and Suffering
 Humanitarian Discourse in the age of 
Mediatization
13. Thorsten Mikkelsen
 Personligsheds indflydelse på forret-
ningsrelationer
14. Jane Thostrup Jagd
 Hvorfor fortsætter fusionsbølgen ud-
over ”the tipping point”?
 – en empirisk analyse af information 
og kognitioner om fusioner
15. Gregory Gimpel
 Value-driven Adoption and Consump-
tion of Technology: Understanding 
Technology Decision Making
16. Thomas Stengade Sønderskov
 Den nye mulighed
 Social innovation i en forretningsmæs-
sig kontekst
17.  Jeppe Christoffersen
 Donor supported strategic alliances in 
developing countries
18. Vibeke Vad Baunsgaard
 Dominant Ideological Modes of  
Rationality: Cross functional 
 integration in the process of product
 innovation
19.  Throstur Olaf Sigurjonsson
 Governance Failure and Icelands’s
 Financial Collapse
20.  Allan Sall Tang Andersen
 Essays on the modeling of risks in
 interest-rate and infl ation markets
21.  Heidi Tscherning
 Mobile Devices in Social Contexts
22.  Birgitte Gorm Hansen
 Adapting in the Knowledge Economy
  Lateral Strategies for Scientists and 
Those Who Study Them
23.  Kristina Vaarst Andersen
 Optimal Levels of Embeddedness
  The Contingent Value of Networked 
Collaboration
24.  Justine Grønbæk Pors
 Noisy Management
  A History of Danish School Governing 
from 1970-2010
25.  Stefan Linder
  Micro-foundations of Strategic 
Entrepreneurship
  Essays on Autonomous Strategic Action
26.  Xin Li
  Toward an Integrative Framework of 
National Competitiveness
 An application to China
27.  Rune Thorbjørn Clausen
 Værdifuld arkitektur
  Et eksplorativt studie af bygningers 
rolle i virksomheders værdiskabelse
28.  Monica Viken
  Markedsundersøkelser som bevis i 
varemerke- og markedsføringsrett
29.  Christian Wymann
  Tattooing 
  The Economic and Artistic Constitution 
of a Social Phenomenon
30.  Sanne Frandsen
 Productive Incoherence 
  A Case Study of Branding and 
Identity Struggles in a Low-Prestige 
Organization
31.  Mads Stenbo Nielsen
 Essays on Correlation Modelling
32.  Ivan Häuser
 Følelse og sprog
  Etablering af en ekspressiv kategori, 
eksemplifi ceret på russisk
33.  Sebastian Schwenen
 Security of Supply in Electricity Markets
2012
1.  Peter Holm Andreasen
  The Dynamics of Procurement 
Management
 - A Complexity Approach
2.  Martin Haulrich
  Data-Driven Bitext Dependency 
 Parsing and Alignment
3.  Line Kirkegaard
  Konsulenten i den anden nat 
  En undersøgelse af det intense 
arbejdsliv
4.  Tonny Stenheim
  Decision usefulness of goodwill 
under IFRS
5.  Morten Lind Larsen
  Produktivitet, vækst og velfærd
  Industrirådet og efterkrigstidens 
Danmark 1945 - 1958
6.  Petter Berg
  Cartel Damages and Cost Asymmetries 
7.  Lynn Kahle
 Experiential Discourse in Marketing
  A methodical inquiry into practice 
and theory
8.  Anne Roelsgaard Obling
  Management of Emotions 
in Accelerated Medical Relationships
9.  Thomas Frandsen
  Managing Modularity of 
Service Processes Architecture
10.  Carina Christine Skovmøller
  CSR som noget særligt
  Et casestudie om styring og menings-
skabelse i relation til CSR ud fra en 
intern optik
11.  Michael Tell
  Fradragsbeskæring af selskabers 
fi nansieringsudgifter
  En skatteretlig analyse af SEL §§ 11, 
11B og 11C
12.  Morten Holm
  Customer Profi tability Measurement 
Models
  Their Merits and Sophistication 
across Contexts
13.  Katja Joo Dyppel
  Beskatning af derivater 
 En analyse af dansk skatteret
14.  Esben Anton Schultz
  Essays in Labor Economics 
 Evidence from Danish Micro Data
15.  Carina Risvig Hansen
  ”Contracts not covered, or not fully 
covered, by the Public Sector Directive”
16.  Anja Svejgaard Pors
 Iværksættelse af kommunikation
  - patientfi gurer i hospitalets strategiske 
kommunikation
17.  Frans Bévort
  Making sense of management with 
logics
  An ethnographic study of accountants 
who become managers
18.  René Kallestrup
  The Dynamics of Bank and Sovereign 
Credit Risk
19.  Brett Crawford
  Revisiting the Phenomenon of Interests 
in Organizational Institutionalism
  The Case of U.S. Chambers of 
Commerce
20.  Mario Daniele Amore
  Essays on Empirical Corporate Finance
21.  Arne Stjernholm Madsen
  The evolution of innovation strategy 
  Studied in the context of medical 
device activities at the pharmaceutical 
company Novo Nordisk A/S in the 
period 1980-2008
22.  Jacob Holm Hansen
  Is Social Integration Necessary for 
Corporate Branding?
  A study of corporate branding 
strategies at Novo Nordisk
23.  Stuart Webber
  Corporate Profi t Shifting and the 
Multinational Enterprise
24.  Helene Ratner
  Promises of Refl exivity
  Managing and Researching 
Inclusive Schools
25.  Therese Strand
  The Owners and the Power: Insights 
from Annual General Meetings
26.  Robert Gavin Strand
  In Praise of Corporate Social 
Responsibility Bureaucracy
27.  Nina Sormunen
 Auditor’s going-concern reporting
  Reporting decision and content of the 
report
28.  John Bang Mathiasen
  Learning within a product development 
working practice:
  - an understanding anchored 
in pragmatism
29.  Philip Holst Riis
  Understanding Role-Oriented Enterprise 
Systems: From Vendors to Customers
30.  Marie Lisa Dacanay
 Social Enterprises and the Poor 
  Enhancing Social Entrepreneurship and 
Stakeholder Theory
31.  Fumiko Kano Glückstad
  Bridging Remote Cultures: Cross-lingual 
concept mapping based on the 
information receiver’s prior-knowledge
32.  Henrik Barslund Fosse
  Empirical Essays in International Trade
33.  Peter Alexander Albrecht
  Foundational hybridity and its 
reproduction 
 Security sector reform in Sierra Leone
34.  Maja Rosenstock
 CSR  - hvor svært kan det være? 
  Kulturanalytisk casestudie om 
udfordringer og dilemmaer med at 
forankre Coops CSR-strategi
35.  Jeanette Rasmussen
 Tweens, medier og forbrug
  Et studie af 10-12 årige danske børns 
brug af internettet, opfattelse og for-
ståelse af markedsføring og forbrug
36.  Ib Tunby Gulbrandsen
  ‘This page is not intended for a 
US Audience’
  A fi ve-act spectacle on online 
communication, collaboration 
& organization.
37.  Kasper Aalling Teilmann
  Interactive Approaches to 
Rural Development
38.  Mette Mogensen
  The Organization(s) of Well-being 
and Productivity
  (Re)assembling work in the Danish Post
39.  Søren Friis Møller
  From Disinterestedness to Engagement 
  Towards Relational Leadership In the 
Cultural Sector
40.  Nico Peter Berhausen
  Management Control, Innovation and 
Strategic Objectives – Interactions and 
Convergence in Product Development 
Networks
41.  Balder Onarheim
 Creativity under Constraints
  Creativity as Balancing 
‘Constrainedness’
42.  Haoyong Zhou
 Essays on Family Firms
43.  Elisabeth Naima Mikkelsen
 Making sense of organisational confl ict
  An empirical study of enacted sense-
making in everyday confl ict at work
2013
1.  Jacob Lyngsie
  Entrepreneurship in an Organizational 
Context
2.  Signe Groth-Brodersen
 Fra ledelse til selvet
  En socialpsykologisk analyse af 
forholdet imellem selvledelse, ledelse 
og stress i det moderne arbejdsliv
3.  Nis Høyrup Christensen
  Shaping Markets: A Neoinstitutional 
Analysis of the Emerging 
Organizational Field of Renewable 
Energy in China
4.  Christian Edelvold Berg
 As a matter of size 
  THE IMPORTANCE OF CRITICAL 
MASS AND THE CONSEQUENCES OF 
SCARCITY FOR TELEVISION MARKETS 
5.  Christine D. Isakson
  Coworker Infl uence and Labor Mobility 
Essays on Turnover, Entrepreneurship 
and Location Choice in the Danish 
Maritime Industry
6.  Niels Joseph Jerne Lennon
  Accounting Qualities in Practice 
Rhizomatic stories of representational 
faithfulness, decision making and 
control
7.  Shannon O’Donnell
 Making Ensemble Possible
  How special groups organize for 
collaborative creativity in conditions 
of spatial variability and distance
8.  Robert W. D. Veitch
  Access Decisions in a 
Partly-Digital World
Comparing Digital Piracy and Legal 
Modes for Film and Music
9.  Marie Mathiesen
 Making Strategy Work 
 An Organizational Ethnography
10.  Arisa Shollo
 The role of business intelligence in   
 organizational decision-making 
11.  Mia Kaspersen
  The construction of social and 
environmental reporting
12. Marcus Møller Larsen
 The organizational design of offshoring
13. Mette Ohm Rørdam
 EU Law on Food Naming
 The prohibition against misleading   
 names in an internal market context
14. Hans Peter Rasmussen 
 GIV EN GED!
 Kan giver-idealtyper forklare støtte 
 til velgørenhed og understøtte 
 relationsopbygning?
15. Ruben Schachtenhaufen 
 Fonetisk reduktion i dansk
16. Peter Koerver Schmidt
 Dansk CFC-beskatning
  I et internationalt og komparativt 
perspektiv
17. Morten Froholdt
 Strategi i den offentlige sektor 
 En kortlægning af styringsmæssig   
 kontekst, strategisk tilgang, samt 
 anvendte redskaber og teknologier for  
 udvalgte danske statslige styrelser
18. Annette Camilla Sjørup
 Cognitive effort in metaphor translation
 An eye-tracking and key-logging study
19. Tamara Stucchi
  The Internationalization 
of Emerging Market Firms: 
 A Context-Specifi c Study
20. Thomas Lopdrup-Hjorth
 “Let’s Go Outside”:
 The Value of Co-Creation
21. Ana Alaþovska
 Genre and Autonomy in Cultural 
 Production
 The case of travel guidebook 
 production
22. Marius Gudmand-Høyer
  Stemningssindssygdommenes historie 
i det 19. århundrede
  Omtydningen af melankolien og 
manien som bipolære stemningslidelser 
i dansk sammenhæng under hensyn til 
dannelsen af det moderne følelseslivs 
relative autonomi. 
  En problematiserings- og erfarings-
analytisk undersøgelse
23. Lichen Alex Yu
 Fabricating an S&OP Process
  Circulating References and Matters 
of Concern
24. Esben Alfort
 The Expression of a Need
 Understanding search
25. Trine Pallesen
 Assembling Markets for Wind Power  
 An Inquiry into the Making of 
 Market Devices
26. Anders Koed Madsen
 Web-Visions
 Repurposing digital traces to organize  
 social attention
27. Lærke Højgaard Christiansen
 BREWING ORGANIZATIONAL 
 RESPONSES TO INSTITUTIONAL LOGICS
28. Tommy Kjær Lassen
 EGENTLIG SELVLEDELSE
  En ledelsesfi losofi sk afhandling om 
selvledelsens paradoksale dynamik og 
eksistentielle engagement
29. Morten Rossing
 Local Adaption and Meaning Creation  
 in Performance Appraisal
30. Søren Obed Madsen
 Lederen som oversætter
 Et oversættelsesteoretisk perspektiv 
 på strategisk arbejde
31. Thomas Høgenhaven
 Open Government Communities
 Does Design Affect Participation?
32. Kirstine Zinck Pedersen 
 Failsafe Organizing? 
 A Pragmatic Stance on Patient Safety
33. Anne Petersen
 Hverdagslogikker i psykiatrisk arbejde
 En institutionsetnografi sk undersøgelse  
 af hverdagen i psykiatriske 
 organisationer
34. Didde Maria Humle
 Fortællinger om arbejde
35. Mark Holst-Mikkelsen
 Strategieksekvering i praksis 
 – barrierer og muligheder! 
36. Malek Maalouf
 Sustaining lean
 Strategies for dealing with
 organizational paradoxes
37. Nicolaj Tofte Brenneche
 Systemic Innovation In The Making
 The Social Productivity of 
 Cartographic Crisis and Transitions 
 in the Case of SEEIT
38. Morten Gylling
 The Structure of Discourse
 A Corpus-Based Cross-Linguistic Study
39. Binzhang YANG
 Urban Green Spaces for Quality Life
  - Case Study: the landscape 
architecture for people in Copenhagen
40. Michael Friis Pedersen
 Finance and Organization:  
 The Implications for Whole Farm 
 Risk Management
41. Even Fallan
 Issues on supply and demand for 
 environmental accounting information
42. Ather Nawaz
 Website user experience
 A cross-cultural study of the relation  
 between users´ cognitive style, context  
 of use, and information architecture 
 of local websites
TITLER I ATV PH.D.-SERIEN
1992
1.  Niels Kornum
  Servicesamkørsel – organisation, øko-
nomi og planlægningsmetode
1995
2.  Verner Worm
 Nordiske virksomheder i Kina
 Kulturspecifi kke interaktionsrelationer
 ved nordiske virksomhedsetableringer i
 Kina
1999
3.  Mogens Bjerre
 Key Account Management of Complex
 Strategic Relationships
 An Empirical Study of the Fast Moving
 Consumer Goods Industry
2000
4.  Lotte Darsø
 Innovation in the Making
  Interaction Research with heteroge-
neous Groups of Knowledge Workers
 creating new Knowledge and new
 Leads
2001
5.  Peter Hobolt Jensen
 Managing Strategic Design Identities
  The case of the Lego Developer Net-
work
2002
6.  Peter Lohmann
 The Deleuzian Other of Organizational
 Change – Moving Perspectives of the
 Human
7.  Anne Marie Jess Hansen
 To lead from a distance: The dynamic
  interplay between strategy and strate-
gizing – A case study of the strategic
 management process
2003
8.  Lotte Henriksen
 Videndeling
  – om organisatoriske og ledelsesmæs-
sige udfordringer ved videndeling i
 praksis
9.  Niels Christian Nickelsen
  Arrangements of Knowing: Coordi-
nating Procedures Tools and Bodies in
 Industrial Production – a case study of
 the collective making of new products
2005
10.  Carsten Ørts Hansen
  Konstruktion af ledelsesteknologier og
 effektivitet
TITLER I DBA PH.D.-SERIEN
2007
1.  Peter Kastrup-Misir
 Endeavoring to Understand Market
 Orientation – and the concomitant
 co-mutation of the researched, the
 re searcher, the research itself and the
 truth
2009
1.  Torkild Leo Thellefsen
  Fundamental Signs and Signifi cance 
effects
 A Semeiotic outline of Fundamental
 Signs, Signifi cance-effects, Knowledge
 Profi ling and their use in Knowledge
 Organization and Branding
2.  Daniel Ronzani
 When Bits Learn to Walk Don’t Make
 Them Trip. Technological Innovation
 and the Role of Regulation by Law
 in Information Systems Research: the
 Case of Radio Frequency Identifi cation
 (RFID)
2010
1.  Alexander Carnera
 Magten over livet og livet som magt
 Studier i den biopolitiske ambivalens
